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SCHEUER 


Scheuer says: 


Spring is here and with it comes the brightness and beauty 
of young flowers. fresh air and the pleasing thoughts of 
Summer. Nature has definite indications of her seasons. each 


having a beauty of its own. 


The same is true of the ever gracious line of Scheuer fixtures. 
They too, have the brightness and beauty of spring and are 
designed and built with the aid of true craftsmen to produce 


a product of quality and value. 


During the present season. when your window must compete 
with nature’s beauty, Scheuer fixtures will give the added 
sparkle to attract the passer-by. No matter what your need - 

plastic, wood, wood and glass combined — you will find the 


pleasing answer in our catalog or showroom. 


Now. under the cover of our designing department, is a new 
line of famous Scheuer fixtures that will be presented at the 
June National Association of Display Industries Market Week. 
Make it a point to see this true-value line —- we assure you 


it will be a moment you will not forget. 





YLYYDE 


CREATIONS, INC 


eixTunss § 307 WEST 38 ST.. AT EIGHTH AVE., NEW YORK CITY 18 


ORIGINATORS 


AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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More and more WLS ITINERANTS are being used by 


more and more of America’s 
Best Stores 


Selling showmanship designed to get more atten- 
tion, sell more goods. Loaned to stores...only 
cost incoming transportation. Are you reserving 
your share of these great itinerant promotions? 


Here are a few of hundreds seen in stores recently. 
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AT H. C. CAPWELL CO., OAKLAND, CALIFORNIA 


NOW 


W. L. STENSGAARD AND ASSOCIATES, INC. 


items. Send for your copy ‘ 346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 


Writ business letter- a 
fined. WRITE TODAY! i. Specialists in Merchandise Presentation - Demonstrations - Displays ~- Exhibits 


FREE: aw 


Our biggest, most 
complete Spring 
and Summer Cat- 
alog...244 illustrations. ..241 


iy Schedule Yours 





Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 


MERCHANTS RECORD AND SHOW WINDOW 


VOLUME LVI APRIL 1950 NUMBER 4 


CONTENTS 


Television And Display Are Sisters Under The Skin By Samuel R. Worsham 
Fifty Years Of American Display 
Varied Techniques Used In New York Displays 


By Carl Jackson 
By Virginia Roehl 
By Paul Roth 


Chicago Displays Make Strong Bid For Seasonal Business 
By Shirley Ware 


| Modernization As A Tool In Building Men's Wear Business 
; By Charles S. Telchin 


Flowers And Fashions Monopolize Los Angeles Displays 
By John L. Cooney 


By Clara Baldwin 
By Louis Gehring 


Reporting From Paris 


Dramatizing Jewelry In A Famous Store 
Promotions Coming Up! 


By Kim Hoffmann and 
Stephen Heidrich 


Suggestions For A Specialty Store Layout 
Display . . . On And Off The Record 
The Theatre Comes To Grant Avenue 
Editorial : : : ; 
100 Exhibitors Expected For Market Week 
“Houston . . . 2000 A.D." 
Trade Personalities 
“Sunshine . . . U.S.A." . 
Retailers Look At Display 


By Carlton Schammel 


Reminiscing 

The Display Parade By Tupper 
Showroom Displays By Hank Armstrong . 
Ten Foreign Countries Represented In Contest 


Your Column 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, OHIO 


OUR NEXT ISSUE 


How has Italian display recovered since 
the war? DISPLAY WORLD's corre- 
spondent in Milan answers this question 
in a detailed article in the May issue. 

. « This will be the Display Market 
Week special issue, with a great number 
of interesting features, and up-to-the- 
minute news of the forthcoming display 
show in New York City. 


THE COVER 


This is the interior of the A. S. Beck 
shoe store at Fifth avenue and 37th 
street, New York City. The architect 
and designer was Morris Lapidus, in 
collaboration with Charles S. Spector, 
vice-president in charge of architecture 
for Beck. (Photograph in full color by 
Worsinger Studios, New York City.) 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLoza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1501. Western 
Office: Duane Wanamaker, 610 South 
Broadway, Los Angeles 14. Phone 
MUtvol 2161. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands, Spain and Portugal; all others $4.00 a 
year. Canadian and foreign orders payable 
in U. S. funds by international money order 
or New York bank draft. Single copies, 30 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; otherwise 
missed copies cannot be supplied. Entered 
as second-class matter September 20, 1922, at 
postoffice at Cincinnati, Ohio, under act of 
March 3, 1879 


Member 


A) 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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in more windows 


, i, of more stores 


and on more floors 


more often 


CORSETS 
HOSIERY 
SHOES 
LINGERIE 
BLOUSES 
SWEATERS 
SKIRTS 
DRESSES 
SUITS 

COATS 

GLOVES 

BAGS 

JEWELRY 

FURS 
SPORTSWEAR 
PLAY CLOTHES 
BATHING SUIT; 
UNIFORMS 
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Shipman’s Third Patented Mirror Release for 1950 


THE WINDOW WITHIN A WINDOW 


Will interest the Leading Stores 











Other 1950 Releases 


THE 
CORRIDOR 
WINDOW 


THE 
SUNKEN 
GARDEN 


Get the facts on the One, Two 
and Four Year 


FRANCHISE PLANS 


| ecm 
Can be budgeted to suit 


: F View of Corridor Window occupying floor space 4 x 7 feet. The corridor is reflected back 
any sized city, 20 feet into store. The one mannequin used above is seen from many reflected angles. 


NEW 1950 FRANCHISE HOLDERS 


’ 

BOSTON WILKES BARRE NASHVILLE 

Wm. Filene's Sons Co. Fowler, Dick & Walker Horvey's 
NEWARK CLEVELAND HARRISBURG 

L. Bamberger & Co. The Higbee Company Pomeroy's 
BALTIMOR PITTSBURGH YORK 

Hochschild Kohn & Co. Joseph Horne Company The Bon Ton Store 
ATLANTA CHARLESTON EASTON 


Rich's, Inc. The Diamond Company Grollmon's 


FREDERIC SHIPMAN STUDIOS, 512 Fifth Ave, New York 18, N. Y. 
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SALES PROMOTION Thru ... 
Contac Aduenrtising 


for all size stores 
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MODEL MI4Ii @ Capacity I4xi! inches @ Hand MODEL M1422 @ Capacity 14x22 inches @ Hand 
Inked @ Prints any styles of type as well as cuts in 2 Inked @ Good impressions @ A large machine at low 
or more colors at once. price @ Dial Pressure Control. 
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MODEL M2228 @ Capacity 22x28 inches @ Self-Inking MODEL MKI422C e@ Capacity 14x22 inches. Users 
@ Patented Lock Steet @ Roregistration @ Lever claim 20 to 25% increase in production with this unit 
pressure control @ Geared Pressure for operating ease. over hand inked models. 


Line-O-Sertbe 


Various Models cre produced to meet the needs of every business. The Morgan Co. alone makes sign machines to fill 
every merchandising requirement. We are in a position to make recommendations without partiality to one type of 
machine. One business may need a small machine at low price that does a top quality job, while the busy signing 
department requires a combination of top quality and maximum speed. The Line-O-Scribe is most flexible with 
@ exclusive patented Dial Pressure Control @ Self-Inking @ and Reregistration. 


May we furnish our Tested Sales Promotion System and complete information Address Dept. B. 


THE MORGAN CO. 3984 AVONDALE AVE., CHICAGO 41 
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THIS SUMMER LETS IT SURE ATTRACTS THATS A DEAL /M 
HAVE A BIG SPLASH| |477EW710N- HAS GREAT | | (WV FAVOR OF — 


OF Prostee"FoR A conl,| | OULITY VALUE AMD CAN BE | | (LL SIGN A PO. FOR 
INVITING DISPLAY! KS SUMMER 
OR WINTER! 


M 
PROVEN SALES: “DUNG (is 


‘\ ~~ = FOR 


SULICIER DISPLAYS 


SOLD BY LEADING DISPLAY JOBBERS Manufactured by 
THROUGHOUT NORTH AMERICA FROSTEE SNO CO., Antioch, Illinois 
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Watch for her 
debut at 
Lord & Taylor 


The newest, most versatile, titebiatole 
Mannequin who COMES APART 


to work all over your store at once! 


For Hats, Jewelry 
and Scarves 


For Gloves, Bags and 
Handkerchiefs 





Made of long lasting, light weight gold finished HN For Blouses, Sweaters, 
steel wire, Miss Live Wire Lingerie, Swim Suits 


e Wears clothes magnificently 


e Drapes superbly 
e Comes apart to use as soparate uniis 
e Can be painted seasonal colors O 
Another first by () (vt 


45 GROVE STREET, NEW YORK 14, N. Y. 
Watkins 4-2208 
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NEXT MONTH THIS PAGE WILL INTRODUCE 
A SENSATIONAL NEW DEVELOPMENT IN 
REYBURN’S CREPE PAPERS 


WATCH FOR IT? 

























































































The REYBURN MANUFACTURING CO., INC. 


} PHILADELPHIA 32, PA. 
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SUITED to the most 


discriminating taste 


... because Beau Mondes are 
created by the most discriminat- 
ing group of Stylists, Artists, 
Sculptors and Displaymen in the 
Manikin business. Examine them 
closely ...look at the finely pro- 
portioned hands... the precision 
fittings. ..the flawless finish. ..the 
exquisite coiffures ... and their 
continental flair. Visit your 
Korrect way Distributor’s 
Showroom or Write him for the 
newest Beau Monde brochure. 


KORRECT-WAY DISTRIBUTORS 
IN ALL PRINCIPAL CITIES 





KORREC T-WAY DISPLAYS. .« division of American Fixture & Mfg. Co. ¢ St. Louis 3, Mo, 
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NEW, ENLARGED 


Display World 























The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 


; Copies can easily be inserted and removed 


ec 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


"30 each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY 


DISPLAY WORLD 


CINCINNATI 1, OHIO 


Your New York BUYING GUIDE 


Acrylite Products, Inc. 
1545 Inwood Ave. 


FINEST IN DISPLAY FIXTURES 
Plastic — Wood — Metal 


TR 8-7403 





Grimes Display Service, Inc. 

22 West 38th St. BR 9-4924 

DISPLAY NOVELTIES, MATERIALS, 
ACCESSORIES 


(Formerly Eve Brueser Studios) 





Allied Display Materials, ae 
65 Madison Ave. U 5-6487 
NOVELTIES, ARTIFICIAL menienes & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


Victor Haida Displays, yo 
149 West 24th St. H 3-3540 
DESIGNERS & eanesenouins 


OF CREATIVE DISPLAYS 
Largest Showroom in the Country 








Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 





David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 














A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 








Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 

ARTIFICIAL FLOWERS 





Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children's Models 


PE 6-3593 








Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Maharam Fabric satin 
130 West 46th St. U 2-3500 
DISPLAY FABRICS & Acouienih 


Chicago 115 $. Wabash 
Los Angeles 1113 S. Los Angeles 








L. J. Charrot Co. 
36 West 37th St. 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


WI 7-1687 








Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 








Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's o Natural” 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 
CORONET & WINDSOR 
MANNEQUINS 


Exclusive Distributors and Manufacturers 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3378 


ARISTON MANNEQUINS 


A Complete Line of Monnequins 

















Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 


DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


It’s Alwavs MARK 








D. G. Williams, Inc. 
498 Seventh Ave. 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


in New York 


LA 4.4069 
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Just as the statue of Prometheus symbolizes 
New York in the minds of many, so does New York 
itself symbolize the heart of the display industry to the 
thousands of displaymen who have long been 
clients of the famous display houses of this great metropolis. 


There are many good reasons why this is so. These displaymen have 
learned through years of experience that nowhere else can they 
find the variety of lines, the constant stream of new display 
ideas, the alertness to the trends of retailing and fashion. 
They have learned, too, that the city’s great stores provide an 
opportunity for first-hand inspection of the latest developments in display 
and retailing techniques. And they have learned that their 
time and display dollars go further here — much further. 


Truly, New York is the heart of display, and the companies whose 
hames appear on the opposite page have had a leading role in making it so. 


ITS ALWAYS MARKET WEEK 
IN NEW YORK 


DISPLAY WORLD APRIL, 


1950 








INOW ... a Scientific Yardstick 


What is this ‘Eye-Q" (Eye-catching quotient) which causes one display to | 
attract all eyes while another, no less impressive, is all but ignored? At dt bo 
last there are standards of measurement for this evasive quality which will 
be of great interest to all display directors and other store executives. 
These standards are outlined in VISUAL DISPLAY MERCHANDISING 
REPORT No. | — first report on a scientific study in display research PROGRESSIVE 
now being conducted by New York University's School of Retailing. Bound 
volumes of REPORT No. | are now available at $5.00, each. REPORT No. 2 will 
be available early in June. Reserve your copy now. 


MERCHANDISE 
PRESENTATION 


NATIONAL ASSOCIATION of DISPLAY INDUSTRIES 


11 - WALTON PLACE, CHICAGO, ILLINOIS 

















¥ 


Stiles Smith, re hoursoms faut moved 


166 Smith Street - Brooklyn, N.Y.- MA 4-0384 





promoting N.A.D.L. MARKET WEEK 


The big display event of the year is the NADI June Market Week, to be held 
at the Hotel New Yorker, New York City, the week of June 25. It is the first 
presentation of fall and Christmas display lines. DISPLAY WORLD’s big Mar- 
ket Week Special is planned to promote this important display event. 


a powerful BUYING GUIDE 


Because this special May issue of DISPLAY WORLD is the largest issue of the 
year, with most of the leading display houses adequately represented in its adver- 
tising pages, it has become the buying guide in the display field. Your adver- 
tisement in it will identify you as one of the country’s important display houses. 


“= complete MARKET COVERAGE 


The distribution of DISPLAY WORLD is wide in scope, reaching the important 
factors in every branch of display, including all the important display directors, 
display manufacturers, display studios and display service companies. DISPLAY 
WORLD definitely covers the nation’s REAL display buying power. 


“with PEAK CIRCULATION 


Interest in display was never so great and this is proven by the fact that DISPLAY 
WORLD ?’s net paid circulation for the February issue was 14,810 copies, an all- 
time high. The total circulation for this special issue will be 15,500 copies. In 
addition copies will be provided for distribution to Market Week visitors. 


great ADVERTISING BUY 


NU BER In spite of the great importance and wide distribution of this big, special issue, 
M advertising rates remain the same. You are offered a tremendous advertising 
opportunity and we believe that you will want to be well represented. You can 


do so by sending in your space order today. 


MAY ISSUE...Out May 15...Closing Date May 1 
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VAUTICAL---COLLEGE CAMPUS 








TWO New Scenes... you requested 


and waited for 


are 


ready NOW!...and 


remember that “PHOTO-MURAL FABRIC” backgrounds 
make traffic stopping and selling displays. 





These two new numbers are the finest 
"“PHOTO-MURAL FABRIC" back- 
grounds we have yet produced and 
are ready now so that you can plan 
to use them to the best advantage for 
your summer and back to school dis- 
plays. Be the first in your city to 


use them. 1 1 


Other Scenes 
In Stock for 
Immediate Delivery 


Tropical Beach Scene, Garden Scene, 
New York Skyline, Stairway in Opera 
House (Paris), Arc de Triornphe (Paris), 
The Acropolis (Greece), Winter Won- 
derland with Brook, Woodland with 
Brook, Rustic Woodland Scene, Snow 
Scene and Cherry Blossoms in Wash- 
ington. 





100 Inches High by 
210 Inches Long 


in panels 42 inches wide 
for easy use and storage 


Design No. 12 
COLLEGE CAMPUS — 
Back to School 
In shades of Green or Brown 
Five: Pee kos ence $75.00 


Design No. 13 
NAUTICAL SUMMER SCENE 
In shades of Blue or Green 
Pree Se a se ee $75.00 





ORDER DIRECT FROM US OR THROUGH YOUR FAVORITE JOBBER 


DECORATIVE DISPLAYS 


57-57 63D STREET, MASPETH L. I., N. Y. 


Phone EVergreen 6-0400 

















Enter the First Annual 


DISPLAY WORLD 
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DISPLAY CONTEST 


DISPLAY WORLD is sponsoring this 1950 international display contest 
315 awards — as an incentive to still better display throughout 
orld and to reward outstanding displaymen with tangible 


gz 59 


eexsereer - 


ce of their ability. 


It is our belief that this recognition of 


rious work will benefit the entire profession, and we view it as 


f our obligations to the field we serve. 


If this contest has a 


ating effect on creative display and increases recognition of the 
ork done by displaymen, then we will feel amply rewarded. 


playmen are invited to participate. 


There are no restrictions. 


ards will be beautiful gold, silver and bronze plaques, and 
will be gold, silver and bronze medals presented in each of 100 


ications covering every type of merchandise. 
edal will be awarded each month for the best display entered 
contest during that month. 


In addition, a 


displayman, no matter where, is invited to participate in this 
t. Read the rules carefully and get your entries started today 
ind keep them coming. 


| CLASSIFICATIONS 


Women's and misses’ evening 
‘wear 

Women's dresses 

Women's sportswear 

Women's coats, suits 


Furs 
Bridal display 
Millinery 

Women's footwear 


. Women's hosiery 


. Neckwear and scaris 
. Handbags, umbrellas 
. Women's gloves 


Towels 
. Handkerchiefs (women's) 
. Girls’ apparel 
. Children’s footwear 


Children’s hosiery 


. Infants’ wear 

. Corsets, surgical garments 
. Bathing suits (women’s) 
. Men's clothing 

. Men's shirts 

. Men's neckwear 

. Men's hats 

. Men's shoes 

. Men's socks 

. Men's underwear 

. Men's swim suits 

. Men‘s sportswear 

. Men's toiletries 

. Men's robes 


Men's evening wear 


7. Men’‘s gloves 
. Boys’ clothing 
. Boys’ furnishings 


oys 


. Luggage 
. Athletic equipment 
. Institutional display 
. Civie display 
. Furniture 
. Radios, television sets 
- Musical instruments 
. Floor coverings 
. Wallpaper 
. Draperies and curtains 
. Paints 
. China, glassware 
. Silverware 
. Gbt novelties 
Books 


. Stationery 
. Linens, bedding 
58. Drugs 
. Cosmetics, perfumes, etc. 
. Tebacco, smoking equipment 
. Groceries 
. Candy 
. Liquor, other bottled goods 
. Refrigerators 





. Office equip and sp 


machines 


. Ranges 
. Laundry equipment 
. Garden tools and equipment 


. Lamps 
. Electric and gas appliances 


Kitchen equipment 


° Automobile showrooms 


ries and 





equipment 


- Vacuum cleaners 
. Hardware 





. Optical goods 
+ Exhibit booth 
. Exhibit display 
. Christmas interior 
. Christmas facade and marquee 
. Floats 
5 Showcards, pen-lettered 
brus. 


h-lett d 





‘ Machine-lettered cards 
. Ban 


and other service 
institutions 


. Travel displays 

. Animated display, interior 
. Animated display, window 
. National advertiser's dispicy 
. Valentine’s Day display 

. Easter display 

. Mother's Day display 

. Cotton Week display 

. Father's Day display 

. Independence Day display 

. Thanksgiving Day display 

- Christmas display 

. Style show setting 

. Interior “shops” such as “Bud- 


get = A 


“Town & Country 
Shop”, 


101. Pe mn. An ng Display Units 
. Miscellaneo 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, CINCINNATI, OHIC 


. Entries may be submitted at any time. 


Ly Li aH 
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THIS MEDAL 


AAQUTSTANDING ABILITY Y 


a 4 
ati Vs AY WORLD 


. Any displayman in any store in the world Ronny enter thi 





contest. It is not y to be a io DISPLAY 
WORLD. 


. All entries must be of displays installed during the year 


1950. 


. Entry is by means of one or more black-and-white gloss 


photographs, preferably 8 x 10 inches in size. As man 
entries may be made as desired. No entries will be re‘ 
turned, 


. Each photograph must be clearly marked on the bac 


with | the _hame wet the entrant, store, city, and contes 
1 “John Jones, Dexter & Sons 
paren cnn Me Classification No. 74”. 





. All entries become the property of DISPLAY WORLD. 
- All entries must be sent to Contest Editor, DISPLAY 


WORLD. Cincinnati 1. 

All entries 
ceived during a given month will be judged for th 
monthly gold medal award for the “Display of th 
Month”. The contest ends December 15th, 1950. 


. The entry judged best in its classification will receive 


points and a gold medal; second best, 2 points and oa 
silver medal; third best, 1 point and a bronze medal. 
The entrant who receives the greatest total number o 
points will be awarded a gold plaque, suitably en 
graved; the one receiving the second greatest total num 
ber of points will receive a silver plaque; the third 
greatest total number of points will be awarded 
bronze plague. 


. Each photograph entered will be eligible for only o1 


classification. 


. Judging for the annual awards will be done by an out 


standing board of well-known display authorities. The 
decisions will be final. 


. Judging for the monthly “Display of the Month” gold 


medal award will be done by the —_ staff of DIS 
PLAY WORLD. Their decisions will be f 


2. In case of a tie, duplicate awards will y made. 
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Before You Invest... 
INVESTIGATE 


See the one and only Showeard MACHINE 


before you buy sign-making equipment 





OM RN re Be re ee 


ES Ve EO ee im sire 


P99 eer ORAL ELS 


@ More signs per day, singles or multiples 


ae tere bP ang Wi) 


@ Outstanding 20-year service record 


@ Sweeping 5-year guarantee 





®@ Prices start at $145 complete 























Original of the above sign, produced on 
SHOWCARD MACHINE, required only 3’ minutes 





SHOWCARD MACHINE Model B, recently rede- 
signed to provide an even greater measure of the 
convenience, speed and economy that has made 
Showcard Machine first choice of many of the 
world’s largest merchandisers. There are sizes for 
every requirement. 





SCHACK’S takes pleasure in 
announcing the appointment ol 


Mh. HENRY COWEN 


as Sales Representative for the Great Midwestern Territory . . . 


e MINNESOTA 
e IOWA 
e NEBRASKA t © Detroit Lakes 
¢ Fergus Fallg 
e ILLINOIS 
e KENTUCKY 
e TENNESSEE VON 
e UPPER WISCONSIN “Mianeapol Q 
. i nO 
} jt 


OWWinona® 
Rochester o 


ne. 
one Charter City . 
Mason City 
Waterloo ‘ 


BCedar® Ocedar climg pant 
ie 





Norfe tk x, en F Fails Rages) ford® 
"Brok ken Bow ° I WwW D eS chica 
1 
Rack \ Sood. Joliet” 
i of) atest" K ankalte 


col 
kuk Chacpagn ‘o*" 
anville 


Springfield’ ° 

If YOUR store is in the Minnesota-to-Tennessee Ragagitte Meine $ 

area shown in the map, Henry Cohen will be visiting t hcg 

you this month and next on his initial trip as Schack's bit 
central states representative. He'll be 
carrying a sales-stimulating line featuring displayers 
and decorations pointed to merchandising events from 

July through October . . . for Back-to-School, ¢ rs 
High School and College . . . for Fur Presenta- Ca ie 
tions, Rustic, Glamour and Special Events . . . For the by ey 

new and unusual in display through Fall and / cna 
Christmas, look to Schack's in 1950... = ne 
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INECORPORATED 
2516 ARMITAGE AVENUE, CHICAGO, ILL. e PHONE HUMBOLDT 9-2516 
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EATON GRASS MATS 


They're so “VELVETY™* smooth—-so natural look- 
ing—the ideal background for all your displays. 


KEEP ON THE GRASS—lIt doesn’t matter what 
you display—clothing or cars, fruit or furniture— 
Place them on EATON GRASS MATS if you want to 


attract attention. 


SEE YOUR DISPLAY JOBBER 


*Trade mark Reg. U. S. Pat. Off 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 

















display fabrics 


You'll go for Satin-Glo Briar and its 

12 jewel-clear Art Tones that will complement 
the beauty of your finest merchandise. The 
rich, satiny finishes and soft, glowing colors 
will give your displays and your products 

a lift to higher sales. Satin-Glo Briar is a 
strong, durable fabric with washable lacquered 
finish, easy to clean. Write for sample book 
of swatches in full color range. 


COLUMBUS COATED FABRICS CORPORATION 
Dept. DW-40, Columbus 16, Ohio 
+ columbus Coated Rush Sample Book of Sotin-Gio Brier Display Fabrics in full range of colors 
Fabrics Corporation 
\ “Columbus. Ohio Nome ; Pas wi Raaere 


Address 
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“FOR YOUR JUNE BRIDE” 


TR eS nee See Tee 


didi 


No. 3133 
BRIDAL BOUQUET 
14" DIA. 
‘ ; WHITE ORCHIDS 
No. 3044 : ; } , ‘ j $12.00 EACH 
BRIDESMAID SHOWER , 
PINK GARDENIAS 
6" x 18" 
$9.75 EACH 





| 
| 


Sa ee eS 


No, 3070 — CANDELABRA No. 3045 
66" H. x 22" W. BRIDAL BOUQUET 
PLASTIC CANDLES 8" DIA. 
WHITE ROSES WHITE SATIN 
$27.75 COMPLETE GARDENIAS 
CANDELABRA ONLY $4.50 EACH 
WITH CANDLES 
$17.50 EACH 
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OUR THIRTIETH YEAR SERVING DISPLAY 


tHe L.J. CHARROT COMPANY, INC. 


| Designers v Momufactiirers ARTIFICIAL FLOWERS 
, DISPLAY DECORATIONS 


36-38 WEST 37TH STREET 
NEW YORK 18, N. Y. ART DISPLAY STUDIOS 


YAS 
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AMAZING NEW DISPLAY FOR ALL CHILDREN’S WEAR 


KIDD/E FORM 


Crystal Clear Plas- 
tic °¢ Easy to 
Handle °¢ Virtu 
ally Indestructible 
Fits any Tee Stand 
Tilts and Swivels 


400 


HERE’S REAL LOW DOWN VALUE! LOOK! 
$4945 
ONLY EACH 


Beautifully packaged 6 to a carton. 
Less than full carton $3.60 each. 


DO IT NOW! ORDER KIDDIE FORM TODAY! 


For Full Length Action 
Display Kiddie Form re- 
places costly Mannequins 


YOU'LL FIND THOUSANDS OF USES FOR THE SENSATIONAL NEW KIDDIE FORM. 


faolah7-14.-1¢ mLome 
ng Space with 
Kiddie Form 


HERE IT IS! THE GREATEST CHILDREN’S 
WEAR FORM YET! CREATED IN THICK 
CRYSTAL CLEAR PLASTIC. FITS ANY TEE 
STAND—TILTS AND SWIVELS. THE ONE 
AND ONLY TRULY ALL-PURPOSE FORM 
EVER MADE! 


This is it! The one Form you'll need to display any 
style apparel you have for sale. Perfect for both 
Boys and Girls Wear — For one piece garments or 
two. From full-length Party Dresses to Tee Shirts a 
Swim Trunks. Anything and Everything. 


Virtually indestructible, Kiddie Form maintains its 
Sparkling Looks always. Wipes clean with a cloth. 
Will not discolor. Its non-chip-peel or crack surface 
eliminates markdowns from snagging! Sleek a 
Sparkling! Positively the Most Potent Traffic a 


and Sales Stimulator you've ever seen. 


Kiddie Form costs little, but does a Big Display Job 

. . Its Utility Value can't be beat. Its versatility can't 
be duplicated. Never before, nowhere—nohow, sal 
much for so little cost. 


: 
- LIKE rHesen 
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“FOR YOUR JUNE BRIDE” 
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No. 3133 
BRIDAL BOUQUET 
14" DIA. 
f : ; WHITE ORCHIDS 
No. 3044 ie i i ' $12.00 EACH 
BRIDESMAID SHOWER eS 
PINK GARDENIAS 
6" x 18" 
$9.75 EACH 


DO RTA 
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No. 3070 -- CANDELABRA No. 3045 
66" H. x 22" W. BRIDAL BOUQUET 
PLASTIC CANDLES 8" DIA. 
WHITE ROSES WHITE SATIN 
$27.75 COMPLETE GARDENIAS 
CANDELABRA ONLY $4.50 EACH 
WITH CANDLES 
$17.50 EACH 
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OUR THIRTIETH YEAR SERVING DISPLAY 


tHe L. J. CHARROT COMPANY, INC. 


Designers.o Manufactiners ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 
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AMAZING NEW DISPLAY FOR ALL CHILDREN’S WEAR 


KIDD/E FORM 


eee 


Crystal Clear Plas- 
tic ©*© Easy to 
Handle ¢ Virtu- 
ally Indestructible 
Fits any Tee Stand 
Tilts and Swivels 


400 


pea 


HERE’S REAL LOW DOWN VALUE! LOOK! 
ONLY EACH 


Beautifully packaged 6 to a carton. 
Less than full carton $3.60 each. 


DO IT NOW! ORDER KIDDIE FORM TODAY! 


For Full Length Action 
Display Kiddie Form re- 
places costly Mannequins 


HERE IT IS! THE GREATEST CHILDREN’S 
WEAR FORM YET! CREATED IN THICK 
CRYSTAL CLEAR PLASTIC. FITS ANY TEE 
STAND—TILTS AND SWIVELS. THE ONE 
AND ONLY TRULY ALL-PURPOSE FORM 
EVER MADE! 


This is it! The one Form you'll need to display any 
style apparel you have for sale. Perfect for both 
Boys and Girls Wear — For one piece garments or 
two. From full-length Party Dresses to Tee Shirts “t 


Swim Trunks. Anything and Everything. 


Virtually indestructible, Kiddie Form maintains if 
Sparkling Looks always. Wipes clean with a clo 
Will not discolor. Its non-chip-peel or crack surfa 
eliminates markdowns from snagging! Sleek a 
Sparkling! Positively the Most Potent Traffic Stoppet 


and Sales Stimulator you've ever seen. i 


Kiddie Form costs little, but does a Big Display Jobs 
. Its Utility Value can't be beat. Its versatility can't 
be duplicated. Never before, nowhere—nohow, so 


much for so little cost. 


| 


YOU'LL FIND THOUSANDS OF USES FOR THE SENSATIONAL NEW KIDDIE FORM...LIKE THESE! 


Dress up Useless 
Walls 


converted to Sel 


Easily 


ng Space with 
Kiddie Form 
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YES, WE ARE EASY 
TO WORK WITH 


Maybe it’s because we have good, sound “display sense” 
or perhaps it’s our ability to so well understand the many 
problems that confront display men — whatever the 


reason we do work hand-in-hand with our customers. 


Visit us on your next trip and experience this 
pleasant relationship yourself. Our showroom is 
overflowing with display creations of unusual 


interest. 


CORATIVE PLANT 


CORPORATION 
ST 24th STREET - NEW YORK 11, N. Y. 
WAtkins 4-4405 


— 
SSS 





GENUINE 
GRASS 
CLOTH 


Your Favorite Display Material 


AVAILABLE AGAIN! 


Attention Display Men! 


Your favorite display ma- 

terial . . . Genuine Grass 

Cloth . . . is back once 

more, and Lloyd’s has all 

| you need! Grass Cloth 

is preferred by leading 

stores for making back- 

SPOTLIGHT drops in show windows 

and display rooms... be- 

Smallest Spotlight of its kind! cause it adds that “extra 
Provides 500 Watt Illumination! touch.” 

Vetaily Enclosed — Akectutely Safe Write for Samples and 


ati = 6 ¢, 
ys Changes — Adjustable Beam Size Prices Today! 


ideal for Store —— ee, ae 
vi Shops, Theot . 
emery Night Clubs. Cocktail Lounges. W. H. S. fp co. INC. 


Send for Bulletin No. 471 | 48 W. 48TH ST., NEW YORK 


GoldE Manufacturing Co. serany basa, CAL oe NEWARK 
1222-A West Madison St., Chicago 7, Ill. | ’ . 








Ln every detail 
the figures by which 
all others 
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Television 
And Display 
Are Sisters 

Under The Skin 


By SAMUEL R. WORSHAM 


Television Art Director 


Radio Station WOW, Inc., Omaha 


Decorative papers, card-writing machines, fabrics, 
artificial flowers, cardboards, blow-ups — all these 
and dozens of other materials from the display field 
are used daily by the nation's television stations. 
With 96 stations operating now and more than 300 
applications for new stations waiting on approval, 
TV offers the display industry an excellent market — 
as well as opportunities for displaymen who are inter- 
ested in this field. DISPLAY WORLD will be glad to 


send a list of present television stations on request. 


television is the 
more Curiosty, 
holds 
more promise than any other term associated 
with industry. Generally speak 
ing, “arrived” for all prac 
tical purposes within the last five years, and 
kind of 


fresh miracle of elec 


ITHOUT question 
word that excites 


arouses more discussion and 
peacetime 
television has 
it sprang 


upon us as a grown-up 


prodigy a dewy, 


tronics, but just brassy enough commer 


cially to convince the man on the street that 
it was here to stay 

Technically, however, television is far, far 
ahead of the commercial and production as 
pects of the operation. Successful experi 
United 
"Ws, and now, at the 


half-century 


mental television has existed in the 
States since the early 
turn of the 


polished 


it has been refined, 
and marketed to a degree exceed 
ing compare with the first bloom of standard 
broadcasting 

At present T\ 
techniques are 


commercial and production 
little further 
yond a wish to be better. Television to dat« 


advanced be 
has drawn heavily on the techniques of the 
and the theater 
simply because these two media were appar 
ently the related forms to T\ 
on the basis of their sight-sound appeal. The 


motion picture legitimate 


most closely 


production-finance problems arising from 
treating television by stage-screen standards. 
however, become immediately prohibitive. A 
Broadway play, for instance, may be reason 
ably expected to run six or eight months 
with the revenue from each daily perform 
ence being applied against the initial costs 
of stage settings, costumes, etc. Hollywood's 
solution is similar of course with produc 
distribution 
saying that tele 
proposition, can 
profitably identify 
itself as the theater in without 
first cutting the cost of production and 
probably emerging as an art form of its own 
with 
backgrounds 


amortized via_ the 
without 
time 


tion costs 
system, It 


being a one 


goes 
Vision, 
neither successfully nor 


your home 


Hence television needs people ideas 
for creating the illusion of 
quickly and inexpensively, without actually 
constructing these backgrounds in detail 

people who have dozens of ideas for the use 
prop and who are capable 
adding to it by the 
temporary 


of a single basi 

refinishing it or 
simple 
peopl 
of purchasing commercially processed scenic 
who 
their fingertips these sources of supply, and 


means of construction 


who are quick to see the advantages 
have at 


and decorative art people 


those of raw materials to be fashioned into 
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effective substitutes for more 
weighty props 

As readers of DISPLAY WORLD you 
should recognize and identify some of these 
qualifications as your own, They are, I 
believe, the qualifications of display people 
personnel and the display 

have more to offer the 
production-wise, than 


expensive or 


Trained display 
industry probably 
television operation, 
any other force in the world 

As a television art director, let me point 
out one of the problems facing me daily at 
WOW-TYV. An operation such as ours has 
been requiring the production of from 150 
to 200 titles per month (a 


new number 


—Upper left, in the TV art ond sign shop the 
art director checks illustrations and title cards 
prior to processing by WOW-TV's film labora- 
tory for ultimate use in the TV transmitter 
system. Upper right, checking a final 
arrangement of artificial foliage for use as a 
background in a TV variety show. . . . Lower 
left, Worsham confers with Russ Baker, of the 
WOW.TV staff, on camera technique for a 
commercial display. For a live musical 
telecast, the harpist will be "staged" simply 
and effectively before a background of “But- 
tress" board; note the die-cut rococo detail 
on the face of the music stand— 





APRIL, 1950 


which, I expect, will be trebled within the 


Every live studio telecast is 
introduced on the air by a series of these 
works of title art, each turned out by the 
station art department. These titles ordi- 
narily give the name of the show, the per- 
sonality starred, the sponsor, and should be 
a blend of lettering and illustration in such 
a manner as to distinguish the show to 
follow. Television’s voluminous appetite for 
this title art almost precludes the efficient 
use of meticulous commercial art talent, for 
titles are viewed on the receiver screen for 
at most a matter of seconds. Obviously 
then, a requisite in a TV art department is 
the employment of an experienced and 
speedy display card writer, one familiar with 
display card-writing machines, and who can 
make use of the display industry's stock of 
fancy textured and printed papers 

This case of applying a display technique 
to TV production is by no means a standout 
exception. 


next year.) 


Having been a former display 
manager, I have repeatedly called upon my 
display experience and supply 
fulfill video needs at WOW-TV. The hiring 
of new help with display experience has 
proved immeasurably more successful than 
taking on straight artist or decorator per 


sources to 


DISPLAY WORLD 





sonnel. The transition from display to tele 
vision seems to be a very natural one 
no mistake, display does not hold all the 
answers to television's problems; but tele 
vision needs and can profit by every phase 
of the display industry and every talent of 
the displayman. 
If you are an experienced displayman 
your chances of getting into television should 
be excellent. The current FCC “freeze” on 
construction permits is expected to be lifted 
very shortly Removal of this restriction 
probably will bring a rush of applications 
for the establishment of stations in cities 
with populations of from 75,000 to 100,000 
and over. If it is rumored that your local 
radio station or newspaper is hankering to 
get into TV, it won't hurt to lay a litth 


—Upper left, stage settings are designed with 
camera angles in mind. Here a window 
“breaks away" to permit close in camera work. 
. » « Upper right, a familiar display technique 
is used here; the only three-dimensional prop 
in the set is the barber chair; everything else 
has been painted on muslin flats. . . . Lower 
left, part of the WOW-TV workshop. ‘ 
Lower right, Bill Blair, staff artist and designer, 
and Worsham find hundreds of TV uses for the 


“Cutowl"— 


Make 


Contact the 
to be actively 


advance ground work man 
most likely engaged in the 
management of your city’s new station, and 
outline what you have to offer in experience 
as applied to television. If his organization 
is contemplating seriously the move to TV, 
he should be most happy to meet the man 
who personifies so many of his obvious 
needs. You should be able to qualify under 
most of the following ten points : 
Architectural drawing: Your station will 
need someone who can design sets and props, 
as well as turn out working drawings for 
the shop crew 
Card writing: For the design and execu- 
tion of titles and station identification slides. 
Display purchasing 
know where to 
lighting 


Television needs to 
obtain seamless 
fixtures, foliage, paints, 
photo-blowups, plaster, papier mache, me 
tallics and screen processed art 


fabrics, 
papers 


Interior Chances are that 
your station will want some permanent and 
workable sets, including a kitchen, and 
offices or parlors for interviews 

Interior display For setting up live 
camera spot and film commercials 

Lighting 


decoration 


Nobody has yet solved all of 
{Continued on page 64) 
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E come now to the second half of 
Wi study of American display from 
1900 to 1950. By 1925 display was 
firmly established as one of the selling forces 
of retailing, although much of the work done 
was a far cry from the standards of today. 
But for that time it was quite in keeping 
with the era of flappers and Volstead 
As a matter of fact, the way in which dis 
play had developed in 25 short years was 
Only a little more than two 
decades 1925 store windows were 
lighted with naked electric bulbs or gas and 
anything resembling a scientific approach to 
displaying merchandise had been undreamed 
of. In contrast, consider the picture in 1925 
steadily increasing interest in display, 
schools to teach the subject, properties and 
fixtures to aid in making more effective dis 
plays, a active organization of dis 
playmen, many local and regional groups, 
especially designed lighting equipment, and 
more knowledge principles. All 
added up to a big testimonial to the 
distance display had progressed. What would 
the next 25 years bring forth? 
1925 


amazing 
before 


large 


of display 
these 


selling 
power expressed in terms of tangible figures 
began to crop up here and there rhe Cali 
fornia Walnut Growers Association, for ex 
ample, announced that display had increased 
the sale of thetr much as 
1,000 per cent in test campaigns 

Most 


fixtures, and by 


Recognition of display’s 


product by as 


stores were wooden display 


this 


using 


time a glimpse of a 


—In 1928 H. H. Tarrasch did this display for 

Stix, Baer & Fuller, St. Louis. This is an ex- 

cellent example of the "Moderne" treatments 
sweeping the display field in this year— 


permanent wooden background had become 
a relatively novel thing; backgrounds were 
painted or covered with fabrics in the larger 
stores. 

The International Association of Display 
Men met in St. Louis and Joe Chadwick of 
Famous-Barr Company was elected presi- 
dent and W. L. Stensgaard first vice-presi- 
dent 

1926. Display news was made when the 
U. S. Rubber Company announced that it 
would spend $50,000 for display in its New 
York City windows during the year 

If any significant trend can be ascribed 
to 1926, it was the great number of display 
contests sponsored by national advertisers 
Interest in such contests had been building 
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—This is a summer furniture display by Arthur 

Fraser, Marshall Field & Co., Chicago, back in 

1927. As described then: “The floral decora- 

tions were especially built for the display and 

included ruscus hedges, hollyhocks, ivy, ram- 

bler rose sprays, iris, and a variety of gor- 
den flowers.” — 


up steadily for several years but this par- 
ticular year marked a peak for such promo- 
tions. 

Full-figure papier mache mannequins 
showed up in display windows in a few 
stores and advertisers for them stressed their 
“soft chamois finish”. DISPLAY WORLD 
came out with the flat statement that “The 
up-to-date displayman has turned thumbs 
down on the beautiful wax figure”. At this 
time only one well-known firm continued to 
promote the sale of wax mannequins; this 
was J. R. Palmenberg’s Sons, New York 
City. 

W. L. Stensgaard was elected president of 
the IADM 

1927. Quite a few display groups had 
withered and died during the past couple of 
years but among those still active were 


groups in Portland, Ore., Chicago, New York 


Years Of 


City, Dayton, Omaha, Oklahoma City, De- 
catur, Ill, Everett, Wash. Salt Lake City, 
The Northern California Association, and 
Birmingham. 

The National Association of Retail Clo- 
thiers and Furnishers sponsored a series of 
display classes in many cities to help their 
members get better displays.. Theirs was one 
of the first such group projects. 

Writing in DISPLAY WORLD, a profes- 
sor in the College of Business Administra- 
tion of the University of Nebraska stated, 
“Eighty-one per cent of store show windows 
are mere jumbles of unrelated and discord- 
ant articles of merchandise, while only about 
4 per cent are arranged artistically and have 
trade-drawing power.” 
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Among the new developments of this year 
were wrought iron display fixtures, edge- 
lighted signs, still more elaborate display 
screens, and bronze fixtures. 

Recognition of the papier maché figure as 


American 


a new and permanent fixture tn display 
came in an article in DISPLAY WORLD 
describing and illustrating how such man- 
nequins were made. 

1928. The dramatized setting continued 
to grow in popularity along with interest in 
display lighting. Displaymen were paying 
more and more attention to the mechanics 
of their craft, as evidenced by the “how to” 
articles appearing with increasing frequency 
in trade publications. 

“Moderne” had replaced cubism as the art 
catch-word of the day in display, expressed 
physically by panels of odd curves and sharp 
angles and background paintings handled 
similarly. Even utilities were displaying 
their appliances against such backgrounds, 
and Palmenberg’s brought out a new in 
destructible composition mannequin 
“Moderne”. 

The figure of $1.11 per thousand circula- 
tion for window display was arrived at in 
a national survey conducted by the IADM 
under the direction of President Stensgaard. 
This compared with other types of 
vertising media of that time as follows 
Newspapers, $3.83 per thousand; monthly 

magazines, $4.93 per thousand; weekly maga 
zines, $4.89 per thousand. This was the first 
attempt at research on the part of a display 
organization in an effort to obtain circula- 
tion and cost data. 

1929. This was the year which was to 
bring with it the great stock market crash, 


called 


ad- 


—Fritz von Schmidt did this display for Lipman, 

Wolfe & Co., Portland, Ore., in 1932. “The 

background was in red chalk on a panel in 

wheat color. Wheat was used instead of 
flowers. for decorations.""— 
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followed by the worst depression this country 
has ever seen. Among the well-known dis 
playmen of this time were these, to mention 
a few: Howard Oehler, Carl Haecker, J. H 


Richter, E. E. O'Donnell, William Scharn 


Display 


inghausen, Max Berck, Everett Quintrell, J 
T. Erskine, A. Roeder, A. Fredericksen, Dan 
Hines, Frank Fiala, and Harry Bell 

New mannequins were 
pier mache composition 
that has the appearance 
washable, heat resistant, 


advertised as “pa 
with a finish 
of powdered skin, 
does not crack or 
chip and has a special attachment that fas 
tens the head and bust to the body making 
it possible to move the entire mannequin 
without danger of the head coming loose or 
falling off — $150.00.” 


Displays were 


new 


becoming considerably 


27 


—This display from 1930 wes described as 

follows: “A compelling window of men's golf 

togs, considered to be one of the best sports- 

wear windows produced in yeors.” It was by 

C. M. Shrider, A. E. Storr Company, Zanes- 
ville, Ohio— 


“cleaner,” less crowded, with more skillful 
use of background treatments and better 
dramatization. Good display technique had 
been mastered by many displaymen and the 
results were making themselves obvious. 
Display equipment manufacturers tried 
again to form a national organization and 
selected Stanley Newall of Hugh Lyons & 
Co., Lansing, as president. Other officers 
and directors were Ralph Behrisch, Larry 
Burke, Bert Landers, I. L. Bradford, J. L. 
Adler, C. L. Hulsizer and R. T. Whitnah. 
The display manufacturing and supply 
field had come a long ways from the crude 
materials available at the turn of the cen- 
tury. Now in 1929, such products as these 
were advertised to enable the displayman to 
do a better job: Flood and spotlights, mache- 
composition mannequins, wood and metal 
fixtures. show metallic papers, the 
“Cutawl”, mechanical animators, “Formica”, 
special jewelry fixtures, turntables, valances, 
wallboard, fabrics, color lighting equipment, 


cases, 


By CARL JACKSON 


heads and bust 


brushes, 


iorms, 
show 


bronze store 
card equipment, 
board, and projecting machines 

1930. Writers in business papers began 
this year with predictions that business 
would soon adjust itself to the stock mar 
ket crash and that 1930 would be a good 
year. The rallying cry was “Get back to 
normalcy”, with apparently realizing 
that it would be years before anything like 
normalcy was attained. 

National and sectional display organiza 

[Continued on next page) 
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tions in 1930 included the IADM with James 
H. Everetts as president; the Pacific Coast 
Association of Displaymen, headed by A. O 
Hewitt; the Central Illinois Association 
president, Paul L. Wertz; the Down-in- Dixie 
Joe Bronsing 
Displaymen’s 


(Association, president, and 
The Southern 
president, E. Ted 
\ marked trend 
displays was noted, the increasing 
the being 
the 
displays of 


Association 
Joyce 

toward more claborate 
miterior 
use of dramatization in windows 
I'ypical 


Scout 


transplanted to inside store 


examples were the Boy 


equipment in actual outdoor settings and 


furniture shown in model rooms 
took the 


backgrounds, caenstone or 


place of wooden 


travertine, or the 


Fabrics over 


background panels of garden 
The 


wooden 


claborate 


scenes fabrics were used stretched 


taut on frames or in panel form 
Silk, rayon or felt were the ones principally 
employed 
Eastern displaymen staged their own con 
New York City 
The poster type of display was being used 
utilities, a style still 
Ray Martin, Con 
Gas New York, had 


do with popularizing this form of 


vention in 
extensively by publi 


followed largely today 


solidated Company of 
much to 
utility window 
1931 


tion 


installa 
had 


years and by 


Development of a display 
national advertisers 
grown during the past 
1931 full-fledged branch of the 
play National 
window 
installation services were develop 


service by 
several 
was a dis 


profession advertisers were 


competing tor retail stores 
and the 


their 


space in 


ing methods of operation along lines 
to be followed for many 

Jack T. Chord took over the 
sponsibilities for DISPI 


display for 


years to come 

editorial re 
AY WORLD. He 
had been in many years, his 
last position being national display directo 
for J. ¢ & Co., New York City. He 


was an admirer of the 
of display 


Penney 
ardent European, or 


“Continental”, type and soon be 


—Two years later, in 1935, Bernard Heims did 
this display for Lipman, Wolfe & Co. Make- 
shift props continued to be carried over from 
witness the poles 


the depression yeors, os 


placed in boxes and used as drape stands— 


DISPLAY WORLD 


gan a campaign to popularize this type o/ 
display in America, 

The pinch of the depression was making 
itself felt and the familiar plaint “Why is 
the display department budget the first to be 
cut?” was heard on every hand. The truth 
of the matter is that the depression had much 
to do with the advancement of display. The 
ornate window had been on the way out for 
years but with the depression and curtail- 
ment in display budgets, the displayman had 
of necessity, to go in for still simpler dis- 
plays with less “gingerbread” and 
white space. He had to get the best possible 
effects with the least possible equipment and 
this meant added study of lighting effects, 
use of color to better advantage, better met 
chandise placement and arrangement In 
other words, displaymen had to give more 
thought to their jobs and to the mechanics 
ot their craft. They had to 
versatile and unafraid of experimenting 
was to have its effect later on 
more display money was available 

1932. Display’s status during this 
when the depression was at its worst, was 
expressed in a statement in DISPLAY 
WORLD by Everett Quintrell, Elder & 
Johnston, Dayton: “This depression has 
taught a great lesson to the displaymen of 
this country. It has taught them the lesson 
of economy and that you don’t have to spend 


more 


become more 
All 
this when 


year, 
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—Here is an extreme example of the measures 

displaymen were forced to take during the 

middle of the depression. This fabric window 

in 1933 was used by Malcolm J. B. Tennent, 

Meier & Frank, Portland, Ore. Note the home- 

made display “props” and the complete lack 
of any other display material— 


a fortune to have attractive, sales-producing 
windows Many display departments 
have had to cut their personnel in keeping 
with the policies of their stores. Dis- 
playmen everywhere should have courage to 
face the facts as they now are and prepare 
for the future by planning their departments 
to meet the trend toward bigger and better 
business.” 

Also in tune with the times was the use 
by many small department and specialty 
stores of crepe paper for window decoration 

a material hitherto used almost entirely 
by drug stores, tobacco shops and the like. 

1933. The necessary simplicity of display 
windows—because budgets had been slashed 
to the point where buying display equipment 
was done only as a last resort—had reached 
an extreme point. As an example, a fabric 
display by Malcolm J. B. Tennent, Meier & 
Frank, Portland, used only two low arches 
of wallboard on which the fabrics 
draped. No other item appeared in 
large window. 

DISPLAY WORLD offered to carry “situ- 
ation wanted” advertisements free for dis- 
playmen who were unemployed because oi 
staff curtailments, and many displaymen took 
advantage of the offer. 

In connection with the National Industrial 
Recovery Act later to become the NRA, 
display installation services set up an 
ganization known as the National Display 
Installation Association to establish a code 
of fair practice, to increase wages, and to 
limit the work-week. Nathan Silverblatt of 
DISPLAY WORLD was appointed execu- 
tive secretary of the association and given 
the task of carrying out organization plans. 

Similarly, the National Association of 
Display Equipment 


were 
the 


or- 


Manufacturers was 
formed at a meeting in Chicago and drew 
up a code of fair competition and an agree- 
ment regulating trade practices 

Movements were on foot for a strong na- 
tional body of displaymen to represent the 
profession, since the government under the 
“Blue Eagle” was dealing with trade and 
professional groups rather than individuals. 


Sivy 
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—Dated 1936, “A display of sportswear by 
Forrest Robbins, Emry's, Spokane, chara 
ized by simplicity and pleasing merchandise 
arrangement”... . In the center is a display 
done in 1938 by Beaumar Jaimes for Franklin, 
Simon & Co., New York City. The papier 
mache masque was 7 feet in height— 


The IADM had been dormant for some time 
and it was felt that a reorganization must 
take place in view of existing circumstances. 
Such a meeting was held in Chicago on 
October 8th with 108 displaymien present 
from 17 states. Carl Haecker, Montgome: 

Ward & Co., was elected president, J. H. 
Everetts of M. L. Parker Company, Daven- 
port, was named treasurer, and George 
Westerman, Commonwealth and Southern 
Corporation, Jackson, Mich., was appointe 
secretary. Haecker tendered his resignation 
a short time later due to pressure of busi- 
ness and Westerman took over as head of 
the association. 


optimism as more and more evidence ap- 
peared that the depression was in its last 
stages. Business was picking up slowly but 
rather steadily and displaymen were also 
encouraged by the revival of the national 
association during the past year. 

Jack Chord resigned as editor of DIS 
PLAY WORLD and was succeeded by R. C 
Kash, whose background was one of adver 
tising and newspaper work. 

Indicative of the growing interest in dis- 
play on the part of national advertisers was 
the announcement that the Association of 
National Advertisers, Inc., would undertake 
a project to ascertain facts on display cir- 
culation Dr. Miller McClintock, whose 
work in evaluating outdoor advertising cir- 
culation had made him well-known for such 
research, was placed in charge of the survey 
Many months were spent in this work and 
the results were made known about a year 
and a half later. The figures given we 
for displays of the national advertiser type 
and interpretations of the data were very 
varied 


HOE AREA ERLE RE EIS 


ey aco 


sense 


[Continued on page 76) 


All in all, 1933 was a most eventful year 
for display. 


aN SNOR ANS 


1934. As the sharpness of the depression 
was blunted, display budgets were increased 
here and there and there was a marked im 
provement in windows and interiors as a 
consequence. But fortunately the change 
was not too far from the rigorous simplicity 
of the past few years; much of the simplicity 
was retained — by choice instead of neces- 
sity -- and the result was a much improved 
type of display. Windows were neither over- 
done as they had been before the depression, 
nor were they so bare as during the pre- 
ceding three years 

The rejuvenated [ADM held a convention 
in Chicago under the leadership of George 
Westerman and 300 displaymen attended 
The PCADM followed suit with a conven 
tion in Tacoma with Floyd Tucker, Living 
ston’s, $ ttle, being elected president 


1935. This vear opened on a note of 
I 


—Olene Criste did this display in 1941 for 

Russek's, New York City. It was described as 

"A black and white display carried out against 
a city skyline.”"— 
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Varied Techniques Used In New 


OINCIDING first flush of 
pre-spring fashions came the now-for 
gotten local dim-out edict which 
allowed 200 watts of light per window. How 


with the 


ever, the display estate, with its customary 


ingenuity in solving seemingly insurmount 


able obstacles, evolved many practical solu 


tions namely, by bringing the featured 


merchandise closer spectator; by the 


use of pure white backgrounds; by employ 


ing simple and light props 
using tiny Christmas tre 
which 


in contrast to what could 


gave a curious tang 


settings 
By way of illustratior 
window at Franklin 


Winston Jones pose: 


Simon s 
Director 
figures at an open casement, t 
close-up 

} 


ing the spectator a view 
individual hat 


At the 


natural 
| 


under 


same time, with the w 


drawn back and the gray painted window 
box planted with blooming red geraniums 
and ivy, the mood of spring was heightened 

‘What could give you the look of this 
Spring and no other more surely than some 
thing from this Paris Inspired Collection?” 
read the pertinent query making the window 
copy, and for answer Jones showed hats of 
all the flower 
red of the 


red, cream or natural straw 
trimmings matching in color the 
geraniums 

Also at 


the month 


Franklin Simon's, Jones later in 
projected a with 
simplicity. “Even a glance at our 
r $50 Collection proves how 


fashion story 
graphic 


easy it is 


—The two photographs at the top of the page 

are of displays by Winston Jones, Franklin 

Simon & Co... . Lower left, by Henry Calla- 

han, Lord & Taylor. . . . Lower right, by John 

R. Foley, R. H. Macy & Co... . (All photo- 

graphs are by courtesy of Virginia Roehl 
Studio, New York City)— 


to be in Fashion and still in Funds” — so 
read the heartening legend and each of the 
six mannequins proudly turned about face 
on the runway to show their prints, checks 
and solids, each complemented with favored 
The runway was painted char- 
taking its shade from that of the 
draperies and valance where chartreuse was 
combined in alternate wide stripes with lime 


accessories 


treuse, 


Harbingers of spring were the little 
yellow and white crocuses which grew from 
the wood-green floor in the 
the green again appeared in the 
soft lighting which suffused the backwall. 


green 
moss covered 


foreground; 


At this time of the year when fashion 
observes no age limit, the small fry took the 
spotlight in four windows at Lord & Tay 
lor’s The children went to the park and 
from all appearances had a wonderful time 
under the aegis of Display 
Callahan, 
child’s world The bit of 


at the zoo, where, 


Director Henry fantasy reigned 


reme in the 
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—Upper and lower left, by Gene Moore, Bon- 

wit Teller. . . . Upper right, by Sidney Ring, 

Saks-Fifth Avenue. . . . Lower right, by Tom 
Lee for Bergdorf Goodman— 


catchy verse in the foreground: was inter- 
preted in a picturesque manner and read 
“If I go to the Park when my clothes are 
new, everything there looks different, too 
When the Elephant puts water if his ear, it 
takes three rings to make him bear”. 

The pink elephant, a cutout, sat jauntily 
atop the fountain and was being refreshed 
by the simulated cascade of water which 
overflowed from his trunk — the water be- 
ing wire wrapped in cellophane: The little 
girls, in their pink busily 
occupied with the three pink telephones ; 
resting on the gnarled stump of; one of the 
trees, a second on the rim of the fountain 
and a third on the torso of the elephant 
thereby assuring connection through the 
many pink wires. The forest of trees, cut- 
outs with three dimensional effect, also the 
valance and stone wall in the ‘background 
were all painted in contrasting shades of 
green and the floor of the window was filled 
with white pebbles. The giraffe, the lion 
and the Easter rabbits in whimsical activi- 
ties made the focal point of display in the 
adjacent windows of the series 

“Making News” from the Paris openings 
was realistically depicted by Display Di 
rector John R. Foley in three Macy win- 
dows. An arch, quite literally’ covered in 
newsprint, formed the background for the 
parade of three mannequins in their black 
or black and white checked suits, who il- 
lustrated the fashion pronouncement of 
“Shorter Skirts ... Vests ... The Surprise 
Suit” — all lettered in black on the arch. 

The two papier mache photographers, 
companions it would seem of cur- 
rently appearing in “Miss Liberty”, had 
their cameras focused for their scoop of 
fashion photographs. In striking contrast 
to the smart black with white vests, white 
gloves and flowers featured by the manne- 


dresses, were 


one 


those 


York Displays 


quins, the outfits of the papier mache press 
representatives were finished in the high 
shades of pink, blues, etc. Cutouts of two 
spring clouds, also covered in newsprint, 
floated over the scene. In the adjoining two 
windows, the setting was laid in the news 
room with a legendary interpretation of the 
reporter—telephone glued to ear and know- 
ing facial expression receiving the news 
concerning “Fiesta Tangerine,” “Spiced 
Honey”. A large bulletin board gave in 
formation on “Capes Pleats Patent 
Leather”. 

Essentially abstract was the simple decor 
employed by Display Director Moore 
in the Bonwit Teller windows when “... cos 
tumes by Dior, new American 
Appearing during the dim 
out period, these displays circumvented the 


Gene 


collection” 
were presented 


restrictions in two ways—namely, the single 
mannequin was posed to the foreground in 
a light composition of four 


oblong frames 


CISPLAY Wer. 


which were painted in vibrant tones ot 
orange, green, blue and pink and which in 
turn caught the reduced lighting. At the 
same time, attention by strong contrast was 
directed on the striking all-black costume 
of the mannequin posed on a black carpeted 
floor. The oblong frames of iron rods were 
in varying dimensions ranging from 4 by 10 
feet in height and approximately 2 feet in 
width 

Gold or silver splattered day length chintz 
skirts were featured in the eight Bonwit 
windows with the laconic “Why not 
gild the lily? We do in these gilded sepa 
rates on our fifth floor.” 


query 


the head 
Moore proceeded to 
lilies embellished with 


By way of response evoked by 
line, Display Director 
paper 

The lilies thus ornamented 


show crepe 


gilt or silver 
dry, on a 
had painted 
background for 


hung, as if to 
poling 
and 


were suspended 


frame of which been 


dull black 


served as 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


the mannequin. As if with a final sweep of 
splendor the mannequin holds aloft a silvered 
(or gilt) paint brush in her right hand (in 
this instance silvered) and the bucket, in 
like finish, appears on the floor to her left 
Little patches of gilt were appropriately 
spattered on the black carpeted floor 

The pose of the one or two mannequins 
appearing in each window differed, but in 
each display they appeared to be actively 
participating in the “gilding of the lilies” 
sweaters or handknitted 
blouses in black or pastel shades were worn 
with the full skirts An 
jewelry, plus little wings of black or silver 
hair, accented their glamorous 


Cashmere sweater 


abundance of 


worn in the 
approach for evening wear 

At Saks-Fifth Avenue an abstract design 
combining wood, rattan and hemp into an 
unexpected arrangement called attention to 
brown suit, described on the 


a tan and a 


[Continued on page 55) 
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Reporting From P 


been busy 
Major 


February 


weeks 
display-wise 
; the first 
Mlevoted to perfume and gloves 


have ones in 


promo 


i ECENT 
3 Paris, 


i trons part of were 
This 


arc 


Was 


Bollowed by a children and teen pro 
Bnotion this followed by a 
Dhousewares promotion as a tie-up the 
housewares exposition that is held annually 
Palais 


displays at 


and in turn was 


with 


Mat the Grand 
3 The age 
Bette were certainly the most original of this 
Bgroup. The the promotion is 


miways a design of a rather 


teen Galeries Lafay 
motif of 
Picasso-type 
all-over 


covered with an 


the 


igure pattern 


Sade up of word “jeunesse” (youth) 


y PAUL ROTH 


his motif appears in each window, and on 
a huge signs that marks every 
promotion on the outside of the store. The 
carry-through of the modern touch ts done 
with slender bamboo poles painted in black 
lacquer and arranged in interesting grille 
like patterns, this being backed with bright 
painted squares on rough muslin. The en 
tire effect is that of a three-dimensional 
painting by Braque tremendously effec 
tive and lending great depth to rather shal 
The merchandise is draped— 
over 


series of 


low windows 
always in harmony with the design 
the bamboo poles or on floor props 


The housewares exposition is similar to 
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the type of exposition held in Grand Cen- 
tral Palace in New York City. This annual 
fair has been held since 1929 with great suc- 
cess; one contributing factor is the coordi- 
nation with major department stores. The 
displays themselves are about as lavish as 
you can find in Paris today. Every type of 
mechanical device is employed to bring the 
trademarks to life, coupled with enough food 
cooking and wine sampling to keep a visitor 
under the weather for a month. A pet dis- 
play of mine was the cat trademark on a 
cleaning device displayed as a huge cat 
crowning a kneeling housewife “Queen for 
the Day’; it had about the same fascina- 
tion as a Charles Adams cartoon, but was 
most effective. One of the best tie-ups was 
at Au Magasin du Louvre where the mer 
chandise was displayed under giant chande 
liers made up of three barrel hoops painted 
kitchen-blue. In the first window the hoops 
decorated with fresh 
onions, potatoes, carrots. The next chande- 
lier was covered with cups and saucers and 
still a third was done with knives, forks and 

The entire unit was suspended with 
rope painted the same blue André 


vegetables — 


were 


spoons. 


heavy 


aris 


Manéra, display director of Au Magasin du 
designed the units, repeating the 
idea in the interior of the store 
general survey of the Paris 
again Madame Annie Beaumel at 
Hermes who had the crowd packed in front 
of the to look 
fabulous displays I have ever seen 
taffeta floor 


Louvre 
same 
Ona scene, 


it was 


the most 
Against 
wall 


windows at one of 


a bright red and she 


—At the top of the page is the window dis- 
play ot Hermes, entitled "Obstacle Jump" .. . 
Immediately above, one of the windows at 
Jacques Heim, with units made of crepe paper 
— a material being used extensively in Paris 
just now. Left, the main floor of the 
housewares exposition mentioned in the article— 
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—The boutique of Marcel Rochas decorated 
with summer covers. . . . Upper right, Mile. 
Soudain working on a papier mache figu: 

for a Rochas promotion. . . . Center, the 
simple way in which Rochas’ showcases dis- 
played his new scarfs. . . . Below, entrance to 
the boutique of Rochas, with a spring motif— 


suspended a jumping horse covered in black 
velvet. A fallen jockey in brilliant satin 
lies on the floor. An actual obstacle is 
made up of white fence and growing hedge 

\ sample book of Hermes jockey clothes and 
several riding accessories complete the 
scene. The entire window was done with 
the utmost simplicity. Two single spots (on 
the horse and jockey) were used to illumi- 
nate the scene. The response to this dis- 
play was overwhelming. Despite strikes of 
public transportation employes, crowds still 
thronged to the store at night to see the dis 
play at its best advantage 

Our old friend crepe paper appeared, and 
most handsomely, in the cases at Jacques 
Heim and Marcel Rochas. At Heim’s i 
was used in tone-on-tone, giving a shaded 
“ombre” effect that was a direct compliment 
to the spring collection. The paper in turn 
was matched with bright spring flowers. In 
his major case, the paper was wound over 
cardboard forming a serpentine figure. The 
unit was so constructed to support, first, 
showing of gloves and belts, then a group 
of small hats, and finally small furs. It is 
particularly interesting to see the paper 
used as it will probably be important to 
American displaymen with all the new straw 
and paper-like fabrics that have appeared 
on the French fashion scene in the new 
spring collections 

Across the street from Heim at the Marce! 
Rochas salon crepe paper is used to cover 
wonderful papier maché figures designed and 
constructed by Mlle. Christine Soudain of 
this house. This young French girl alone 
is responsible for the window cases and in- 
terior boutique that has become a Parisian 
delight. Just 27, Mlle. Soudain had no 
previous training, not even routine art 
classes she just liked to make dolls, to 
sew, and has a natural color sense. Her 
first efforts were confined to making up tiny 
wire mannequins for Carven to introduce 
her new perfumes. In these first experiments, 
she covered the tiny figurines with fabric in 
skin tones, using fine silk thread for hair 
Faces were left egg-smooth and no features 
were indicated. In later works she has de 
veloped facial expressions to illustrate the 
theme promoted, but personally prefers the 
smooth shape. 

Leaving Carven, she took over the Nina 
Ricci shop where she was able to develop a 
display technique mainly in connection with 
the draping of merchandise. She was ap 
proached by Rochas at this point to take 
over his display department and has been 
there ever since. A fine example of Mlle 
Soudain’s art is currently on display in the 
Rochas boutique windows promoting his per 
fumes. A perfect cavalier complete with a 
flowing moustache and great boots illus 
trates “Moustache”. <A tiny lady in mask 
and flowing cape, a beauty mark placed on 
her cheek, illustrates still another scent. In 
the interior of the store the selling counters 
are changed every season (DISPLAY 
WORLD, August, 1949) to conform with the 


[Continued on page 74) 
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PRING millinery and navy blue suits 

were the subject of a bank of State 

street windows at The Fair in which 
Reed Schlademan, display manager, em- 
ployed light and airy wire-work props to 
avoid distraction from the merchandise pro- 
moted. The interlocking wire-work painted 
green together with the topiary trees, allowed 
a comprehensive showing of millinery set 
against a background dramatically washed 
with atmospheric blues to interpret a spring 
sky. One display had four trees to which 
egg-heads of gilded chicken wire were at- 
tached, constructed of flocked green chicken 
wire without definite design intent. The 
gilded wire was repeated as floor models 
for millinery. The remaining four windows, 
as seen in the first illustration, picked up 
the background colors from Easter’s subtle 
pastels, a different hue being reserved for 
each window. Color contrast was obtained 
by the vine green rattan screens that dis- 
played an unusually wide range of acces 


Strong Bid 


sories. “Wonderful Navy” suits were fea- 
tured with hats that reflected the season's 
color fashion story. 

Millinery creations from leading designers 
were previewed at Carson Pirie Scott & Co 
as “Trends of Spring” in five dual settings 
The second photograph shows one of a series 
of six where Old World shops interpret the 
fashions of Mr. John and Sally Victor as 
“The Epitome of Spring's inspired Silhou 
ette.” Each of the shop fronts was architec 
turally planned with a story-book flatness 
and a feeling of modernity that exploited the 
entire range of soft pastels, embellished 
with gold relief or other suitable ornamenta- 
tion. Cutouts of ruscus plants flanked the 
entranceways and the street scenes depicted 
mannequins on Easter shopping expeditions 
The ruscus plants were cut from plywood to 
conform with the basic mode of construction 
of the shops’ facades. Flowers were planted 
outside the windows along a walk of plastic 
wallpaper, together with a millinery head, 
illustrating good display technique in blend 
ing realism with commercialism 

“Sew your way to Smartness in Chiffon 
with a Worldly Air” was the advice Mar- 
shall Field & Co. gave its customers. An 
airy garden scene (third photograph) was 
set under a huge tree that spread its green 
leaves over the entire ceiling. Lengths of 
fabric were draped from its branches and 
over outdoor furniture, overflowing onto 
the crushed stone floor to create an inter 
esting play of textures. Exotic desert shrub 
bery was planted in the stone or arranged 
in containers on garden benches along with 
a meditative cupid. Sewing accessories at- 
tached to the copy card immediately in 
formed the shopepr that the dresses shown 
were made from fabric available by the 
yard. John Moss is director of design 


—Top, by Reed Schlademan, The Fair Store. 

. . . Center, by Clement Bradley, Carson Pirie 

Scott & Co... . Left, by John Moss, Marshall 
Field & Co.— 
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—Right, by Clement Bradley. . . . Center and 
below, by J. Boghosse, Goldblott Brothers— 


Clement Bradley, director of display at 
Carson Pirie Scott & Co., exhibited the 
millinery fashions as a prelude to spring 
and at the same time and with like technique 
promoted “3 to 6 Easter fashions for chil 
dren” which he called the “Bunny Follies.” 
The series of six was constructed around a 
carnival theme with cutouts and _ tinselled 
decorations furnishing the merrymaking 
spirit. The age group which the merchan- 
dise was intended to attract was amused by 
shows staged in shadow-boxes with bunny 
puppets as actors Ninon curtains were 
drawn the full length of the displays. Brad 
ley directed the scenes to the attention of 
the young crowd through copy which stated 
“Come see, laugh . it’s enchanting, en 
trancing when the kiddies lend jubilee to 
Easter’s festive show Tiny-tot fashions 


For Seasonal By SHIRLEY WARE 


from Carson's Young Man's World.” 

Spring millinery made its appearance in 
five windows at Goldblatt Brothers where 
J. Boghosse, display manager, chose a florist 
setting to evoke a mood of fresh, growing 
greens to complement the season's first 
straws (fifth photograph). Hats were dis- 
played on egg-heads to represent blooming 
flowers in a florist’s shop. The Hower-laden 
hats were silhouetted by a giant tropical 
plant of green cellophane, spotlighted with 
clear light to emphasize texture. Inside the 
florist’s window, which was merely an open 
shelf constructed of boards painted robin’s 
egg blue and covered outside with stone 


wallpaper to simulate the exterior of a 
building, a mannequin outfitted for spring 


surveyed the display while from the street 
a second mannequin was represented as 


showing interest in the collection. The fea- 
ture card announcing “Younger than Spring 
time, enchanting dew-fresh hats to create 
a new You for Easter” was positioned at the 
base of a tropical plant, studded with lilies 
to add a verdant, decorative interest 

Boghosse actively promoted men’s travel, 
dress, sports, and casual wear for Easter in 
simple, clean settings for the “Man about 
Town” (last illustration). The displays 
were partially partitioned by a low dividing 
wall of gray, lined with chalk to simulate 
stone Ivy vines clung to two uprights 
covered with gray fabric, adding height and 
providing architectural relief to the display 
prop. Low plateaus and a round shelf at 
tached to the divider afforded ample space 
for a wide assortment of accessories without 
detracting from the array of featured items 
for a man’s spring ensemble. Copy for this 
unusually heavy promotion of men’s Easter 
fashions was directed to the masculine shop 
per with such sub-titles as “A Man’s slant 
on Spring,” “Handsome is as Handsome 
does,” “A-men-able Fashions for Spring,” 
“It's a Man’s World,” ete 


[Continued on page 66) 
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—Suggested design for a 50-foot front, four 

stories high. Four separate show windows, a 

large exponse of plote glass facade, and open 
backgrounds are featured— 


center even the postwar service station 

are compelling witnesses. They prove 
that in retailing as well as in manufacturing 
you have to be progressive 

Modernization is your best answer to this 
problem of 
something you must consider now, not just 
put aside for future reference. 

To improve your 1950 sales and profits, I 
suggest that you take inventory of your 
store’s eye appeal and efficiency of layout 
Here are the points you should 
look for 

1. Monotonous or dingy all-over appear- 
Nothing on the exterior to “perk up” 
the store front in order to attract attention 
from across the street or midway down the 
block ? uniform that 


obsolescence. It is 


economic 


some of 


ance 


Perhaps a sameness 
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makes it seem just like the other stores to 
the right and left? Inside: Poor color, in- 
sufficient light or — just as bad — center 
racks and wall fixtures which distract at- 
tention from the merchandise ? 

2. The outdoor sign. No single design 
element is more important than your sig- 
nature cut. If it is out of proportion, if it 
is garish, if the letters are too large or too 
small, or if it is otherwise difficult to read 
at a moment's glance your sign is falling 
down on its job. According to reliable 
statistics, 50 per cent of the people passing 
a store do so after business hours. There- 
fore, in an expensive location, a sign which 
can not be seen during evening hours is a 
costly item of waste. The difference in 
original cost between a sign which can be 
and one which can’t is very small 
indeed. 

If you look, you will be amazed to see 
how many store signs need repair and main- 
tenance. Neon tubes break; transformers 
go out of order. Parts which should not be 


seen 


Modernization As A Tool In Building 


I.N'S wear stores in general are more 
M in need of modernization and its 

benefits than any other group In 
than 200 men’s clothing and 
found nine out of ten 
obsolete in some degree, and more than half 
of them inefficient and out-of-date in almost 
important 


visits to more 


furnishings stores, I 


every respect 

about the high 
ago. The minute 
layout is rendered obsolete 
method which will do 
better, out it 
factor mn 


Factory owners learned 


cost of obsolescence years 


i machine or a 


by a new device or 


the same job faster or goes 


Obsolescence is a retailing, too 


The supermarket, the integrated shopping 


*An address by Charles S. Telchin at the annual 
convention of the National Association of Retail 
Clothiers and Furnishers, of which he is the archi 
tectural consultant, Chicago 





visible come to light, and others which 
should be visible black out. A classic ex- 
ample is the huge Maxwell House coffee 
sign in New York harbor, which for several 
days proclaimed, “Goo to the last drop!” 
3. No thought to trafic flow. I have in 
mind, for example, an excellent store in a 
corner building, the front of which was de 
signed with a corner entrance despite the 
fact that the side street is nothing more 
than a 10-foot alley. Although modern in 
design, this front is obsolete in that it faces 
the wrong way 

4. Display window faults. In many cases 
windows not deep enough. In 
others the situation is reversed, and they 
are so deep that the vestibule becomes a 
tunnel. Most people dislike tunnels! Some 
windows are too high; they dwarf the mer- 
Some windows are too 


show are 


chandise displayed 


—Above, a restrained modern design for a 

corner store focuses attention on the windows; 

separate windows are devoted to each type of 

merchandise. Left, the recessed lighting 

and frank treatment of wall surfaces help 

create a functional atmosphere at Jack Deck- 
er's, Morristown, N. J.— 
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Men’s Wear Business 


near to the ground only 12 or 14 inches 
above the sidewalk. Window floors are 
often outmoded; countless men’s wear stores 
still cling to the old parquet, which dates 
them a generation. In far too many stores 
the merchandise appears to be “thrown in” 
without any attempt at display technique 

5. Window lighting. Your lighting dollar 
must do more than provide over-all illumina- 
tion. A scientifically designed system drama 
tizes the merchandise and thereby makes the 
best line of goods look even better to the 
eye. 

6. No space for looking. Too many stores 
have inadequate vestibules. People like 
plenty of elbow room, and do not like being 
pushed aside. The steel sidewalk door costs 
customers. It sounds hollow when people 
walk on it, so others behind them go 


—In this proposed design for a 53-foot suburban 
store, the architects specify fieldstone, zourite, 
and stucco to encase the entirely visual front. 
. . « Right, the custom design of Kayson's, 
quality store of Forest Hills, N. Y., is reflected 
in the individual treatment of the window 
displays, as well as the architectural facode— 


DISPLAY WORLD 


—lIn the upper design, the men's toiletries de- 

partment is given a note of individuality by 

mecns of curved wall cases and functional 

showcases. The lower drawing indicates a 

grouping for related selling — men's jewelry 
with men's toiletries— 


around — away from the window with their 
eyes on the potential hazard instead of on 
the displays. 

7. Vestibule steps Wherever it is, a 
step nowadays is an obstacle which should 
be eliminated. 

8. Store interior. Men's wear merchants, 
rule, shy away from light, cheerful 
colors. The excuse most often given is “It 
isn't masculine enough” How 
retailers expect to sell the “bold look” in an 
antiquated atmosphere? Too many 
can be characterized as “dreary”, 
nous,” “cluttered up,” 
boxes on shelving,” “over-ornate 
“too many dust-catchers.” 


as a 


can these 
stores 
“monoto 
“having too many 
fixtures,” 


ot 
oe 
: 
| 
& 
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9%. Inefficient layout. How many stores 
put the hat department and the cashier 
right up front, next to the door, and place 
the shirts, ties and other furnishings further 
back, toward the rear! Yet furnishings have 
the highest favorable mar 

They are also the lines bought 
most by women, who feel about a men’s suit 
department the way their husbands do about 


turnover and a 


gin of proht 


a corset salon 

10. Store fixtures. Many otherwise excel- 
lent continue to use old-fashioned, 
cumbersome wall cases and showcases with 
and glass shelves piled high with 
merchandise. Actually, these are being used 
as stock space, rather than as the displays 
they really ought to be. 


stores 


wood 


Usually, no thought is given to the vary- 
ing requirements of your seasonable mer 
chandise. This results in empty bins in one 
part of the store, and crowded units 
where 


else 


These are but a few things that create 


By CHARLES S. TELCHIN 


Telchin & Campanella, Architects, New York City 


Now, 


often 


obsolescence in retail store operation 
what feats of modernization, 
surprisingly inexpensive, 
specific situations. 


here is 
can do to cure 


If your store exterior dingy and 
monotonous it probably needs a new facing 
Perhaps a new store front is required. On 
the other hand, just a coat of paint 
may do the trick. 

If your 
give your 
mentioned, 


2 or 3 feet 


seems 


new 


show windows are too deep and 
vestibule the “tunnel” effect I 
move the door toward the street 
By so doing, the vestibule will 
become more inviting. If your windows are 
not deep enough, leave the door where it is 
and extend the window platform on_ the 
inside of the store 
[Continued on page 70] 
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Flowers And Fashions Monopolize 


( announce the spring opening in the 
May Company's men's department, Dis 
play Director Stanley E. Thompson used 
colortul toucan birds as the main prop mn a 
series of 12 windows. The toucan, as 
colorful, albeit 
bird with a 
Thompson 


you 
somewhat 
large, 
used 


know, is a 
South American 
beak l he 


were made of rubber composition with bril 


may 
noisy, 
pointed birds 
liantly bright 
he aks 
grape 
panel ot gray 


painted plumage and orange 
Each bird was shown perched on a 
against a background 
woodgrain paper, as pictured 


fern foliage 


root branch 


here Preserved surrounded 
the bird Vhe 
proscenium, of the windows was also covered 
paper Walls of the 
a light steel gray floor 


shadow-box type frame, ot 


in gray woodgrain 
display were and the 


was covered in elephant gray linen 
The ladies aren't the 
Easter 


Silverwood's 


only ones who should 
least not 
Display 


have a new bonnet, at 


according to where 


Director Glenn Baugh did a very effective 


window showing the latest thing for men 

swanky $20 hats with real pheasant bands. 
The display was kept simple to emphasize 
the quality appeal of the hat itself. Two 
glass shelves were suspended from the ceil 
ing by fine cables. A stuffed pheasant was 
placed on the top shelf with one of the hats 
and a small group of Two 
more hats and a larger group of accessories 
were placed on the lower shelf. A fine old 
antique framed print of pheasants in the 
field was placed on the floor, surrounded by 
accessories and set off by the nearby gaede 
hat boxes sold with the hats 
The flooring was green to contrast with the 


accessories 


which were 


rich brown of the hats. 


—Upper left, by Stanley E. Thompson, The 

May Company. . Upper right, by Glenn 

Baugh, Silverwood's. Lower left, by Jim 

Stewart, The Moy Company-Wilshire. 

Lower right, by Paul C. Smith, J. W. Robinson 
Company— 


Display Director Jim Stewart used his 
regular bridal caption “On the Day You're 
the Loveliest” for the bridal promotion at 
the May Company-Wilshire (third photo- 
graph). <A large taupe-painted frame was 
suspended from the ceiling so that it hung 
almost flush with the glass of the window 
Suggested wedding gifts were placed on the 
bottom section of this frame so they appeared 
to be silhoueiied against the glass. Also 
fastened to this frame was the display card, 
written on satin damask. A _ single man 
nequin, dressed as a bride, was used in each 
window. The background was painted taupe 
to match the frame, and lighting was pro 
vided entirely by overhead 
which gleaming highlights on the 
glass wedding gifts. 

Brides and weddings are 
subjects at this time of the year, and Display 
Director Paul C. Smith did a striking series 
of bridal windows tor “Bride’s Week” at the 
WwW Company. Each window 


almost spots 


caused 


favorite display 


Robinson 
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DISPLAY WORLD 


Los Angeles Displays 


featured a single mannequin dressed as a 
bride, or featured several 
tendants. A large urn filled with fern and 
Easter lilies was placed at one side of the 
window to balance the figure of the manne- 
quin. The only background prop was a 
large, colorful stained glass window, framed 
in a special mastic which looked like antique 
stone. The “glass” of the windows was a 
plastic material actually painted by an 
artist who specializes in stained glass work. 
The windows were lighted from behind to 
add realism and create the desired effect. 
Display Director Harold Kelley used 
several gigantic papier mache _ turtles, 
painted startling shades of green and yellow, 
as the main props for the “Lazy Turtle” 
promotion at Desmond’s. The name “Lazy 
Turtle” refers to the design of the fabric 
a Desmond’s exclusive — used in making 
the complete line of swim and play 
Styles were shown for 
children. The amusing 


dressed as at- 


weal 
men, 
turtle 


featured 


women and 


props were shown in various positions. One, 
for example, floated languorously on his 
back while strumming a mandolin. Another 
was having a good time on a swing, while 
a third was used as a bench by one of the 
mannequins. The floor was with 
grass mats. The words “Lazy Turtle,” cut 
in irregular fashion from bright green felt 
were fastened to the yellow background. A 
small turtle was also fastened to the dis 
play card, which read “Live and Laze in 
Turtle Indian Head Prints” 

For The Broadway-Crenshaw’s spring in 
terior, Display Director Ernest Nardini sus- 
pended large white metal bird cages from 
the ceiling. Live birds were in the cages 
In large baskets under the cages and at 
other points on the ceiling Nardini 


covered 


used 


—Top, by Harold Kelley, Desmond's. ... Lower 
left, by Ernest Nardini, The Broadway-Cren- 
Lower right, by Paul C. Smith— 


shaw. 


By JOHN L. COONEY 


natural green ferns and pink rhododendron. 
Metal link chains ran in graceful, sweeping 
loops from the vari-colored fern baskets to 
the cages. 

When the J. W. Robinson Company held 
its promotion of “Seventeen” fashions (from 
the magazine of the same name), Display 
Director Paul C. Smith used the current 
cover of the magazine as the inspiration for 
his series of display windows. Two man- 
nequins, dressed in the magazine's recom- 
mended fashions for the sub-deb group, were 
used in each window. On the other 
of the window was an antique table on which 
Smith placed a specially made glass bell 
matching the bell on the magazine cover. A 
floral arrangement inside the bell heightened 
the similarity 

The following are not illustrated 

In the spring the displayman’s 
lightly turns to thoughts of flowers as a 
feature for his spring displays At least 

[Continued on page 56) 


side 


Tancy 
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Dramatizing Jewelry In A 


EWELRY displa 


Protection of 


creates some unusual 

jewels 
theft of 
problem for the 
with the 
proper and 
Rogers, display di 
Starr & New 
with necessity of 


»rroblems costly 


against actual loss as well as 


idea poses an additional 


display of such merchandise, along 


more usual aspects ol 
And Ripley 
Black, 


City, 1s 


settings 
lightings 

Gorham, 
the 
displays tor his 


rector tor 
York 


evolving 


faced 
double expensive 


jewelry windows at any one 


day the 


time 


During the big corner window of 


on Fifth avenue at 48th street dis 
plays costly diamonds, emeralds, and other 


the store 


Those are arranged each morn 
ing for opening time, but o'clock 
and closing time, Rogers every 
piece of the display so the precious mer 

locked into the vault for 
a result a night display of 
valuable ware must be ready to replace 
the daytime display. That particular win 
dow is equipped with a burglar alarm, of 
top of that Black, Starr & 


rare stones 
come oO 
removes 
chandise can_ be 
overnight As 


less 


course, and on 


the store in- 
sured in proportion to the amount of mer- 
chandise carried by the particular depart 
ment displaying merchandise in it. Each 
window of the store is allotted permanently 


Gorham has all windows of 


to a given department to facilitate insurance 
coverage There is one exception and that 
is the number one window, located on Fifth 
from Displays in 
department 
as needed. 
The Fifth avenue store of Black, Starr & 
has ten windows are 
arranged for change twice each day in the 
diamond and week in the 
other nine. To replace the jewels for night 
display, Rogers generally silver in 
either plate or sterling, sterling tea sets, or 
at times institutional windows — as for 
Red setting during the 
recent drive for that organization. 


avenue the corner 
that window vary, any 
given highlight promotion 


away 


being 


Gorham Displays 


window once a 


uses 


instance a Cross 

It is interesting to note that the windows 
are among the largest on the avenue. The 
store interior is designed for elegance, with 
handsome crystal-drop chandeliers hung 
through the center of the street floor sales- 
room. Just recently the backs of the win- 
dows have been lowered and glass backs 
put onto the cases inside in order to permit 
passersby to see into the store to better 


—An atmosphere of luxury and elegance domi- 
nates the window displays of Black, Starr & 
Gorham, New York City. "Doyble” displays 
are the rule for the windows where diamonds, 
pearls and other precious stones are shown; 
when these are returned to the vault at the 
end of each day the window is re-done with 
less valuable merchandise— 
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advantage. At night the chandeliers are 
left burning. Drapes hang as backgrounds 
at the windows, and with the crystal lend an 
atmosphere of luxurious dignity, a proper 
setting for fine jewels. Further, flood lights 
have installed on the building's ex- 
terior against the columns, and these en 
hance the window displays at night. 

Ripley Rogers receives all the advertising 
plans for a given month from the advertising 
department in advance. That 
ordinates his settings with the advertising 
as it appears in the papers and magazines 


been 


way he co 


Famous Store 


by having the advertised merchandise in the 
window when the ad breaks. 

For one display, advertising and display 
promoted a gold lip-stick brush. For the 
display, Rogers used a handbag with the 
lip-stick brush in it. The merchandise moved 
quickly, and later when further merchandise 
was available, the store ran a second ad 
on it. 

Aside windows themselves, 
Rogers is for the three front 
cases, small cabinet or shadow-box displays 
in the silver section, and table settings in 
the china section on the second floor. Also 
he is supervisor for display in the company’s 
stores, both interior and win 
dow These stores are located in East 
Orange and White Plains, N. J., and in 
Manhasset, L. I. The store in East Orange 
has one main window, that in White Plains 
four, and the shop in Manhasset is built of 
glass which makes it one large display case 

In selecting properties for display settings, 
Ripley Rogers chooses with great care. In 
the Fifth avenue store especially, with the 
deep red of the drapes, and side panels o 
a regal blue velvet in all the windows, he is 
faced with the problem of keeping his dis- 
plays suited to the overall decor of the set 
ting. He feels that insignificant props tend 
to cheapen merchandise when they are used 
as background for fine china, stationery, 
silver, jewels, et cetera As a result he 


irom the 
responsible 


three branch 


—At the right, above, is a typical window for 

the opening of the opera season. At the im- 

mediate right, a display of the Davis Cup — 

an annual showing in connection with the Davis 
Cup matches— 


AY WORLD 


selects only the best, using 
fresh flowers and greens, as well as 
some linens 

Almost invariably 
tones. He says he tries to stay away from 
bright colors, since when too bright a hue 
is used the customer is apt to see only the 
color and not the merchandise 

The side window down 58th street 
Fifth avenue, and adjacent to the diamond 
reserved for gold jewelry In 
planning displays for this window, he centers 


quantities of 
hand 
subtle 


Rogers preters 


trom 
window, is 


his display on a single object, usually an 


outstanding piece of jewelry, then builds 
from it in line or symmetry. That way the 
follows the line or pattern 
of design. His plan is to balance the dis- 


play, with the object holding every- 


observer's eye 


one 
thing together 

Often this window carries merchandise of 
such value that it, too, must be removed at 
night when the precious jewels are taken to 
the vault. In such instances, Rogers has 
chosen alternate pieces to use for the night 
display 


By CLARA BALDWIN 


In planning his displays of jewelry, he 
“feels” his designs and the balance or 
symmetry of them to such an extent he has 
but to walk past the display to be aware 
that everything is in order or to realize 
when some item is misplaced or missing. 

For lighting, aside from the night illumi 
nation of the chandeliers and the flood 
lamps against the building’s exterior, Rip 
ley Rogers uses a side spot in the diamond 
At the moment this is something 
[Continued on page 60] 
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{.ouis Gehring 


Display Designer and Consultant 
New York | 


Arrangement: This June bride display consists of 
three definite units which have interesting arrange- 
ments. Units are well balanced. 


Properties: An interior of a church is shown with 
bride and groom marching down the aisle. Organ 
pipes on the left are given prominence. Directly 
in front of window is placed a pew showing the 
backs of those seated. Flowers and palms com- 
plete the setting. Copy card is flanked against 
the back of pew. 
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Arrangement: Another June bride display presents 
fine silverware as gift suggestions. The display is 
made up of three definite units, nicely balanced. 


Properties: Fine silver pieces are arranged on a 
table the length of the window. On the left is 
shown the bride admiring the gifts. On the right is 
an embankment of white flowers sloping toward the 
table. Copy cards are shown at left of display. 


Arrangement: June is important for graduates. 
This display is simply but effectively presented. It 
consists of two units neatly arranged. 


Properties: A large signboard reveals the caption 
"Class of 1950 Tied-in with it is a mannequin 
holding a diploma. On the floor in front of her 

shown a wide selection of gift items. These are 
kept uncluttered, giving the window a neat appear 


ance 


DISPLAY WORLD 


Dramatic display plateaus lead from the win- 
dow to the store interior on the left side, 
while two free-shape shodow-boues are recessed 
into the wall at right and left. Fluorescent 
lighting is used for indirect spots, while all 
direct lighting is by incandescent— 


easons most sto 
shape However 
ent Case this does not 
design standpoint 
different factors 


signing this shop 
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a separate section must be 

d and partitioned off 
section is devoted to sl opping 
tore exterior The second one i 
the store itself The third is 
fitting and altering clothes 


reserved for the administra 








) front section and the outdoor 
shopping only a few steps of depth are 
necessary. Two wide glass cases flank the 
lobby, where shoppers can find refuge fron 
the weather and where they can get a good 











Suggestions For A Specialty 


view of the interior of the store through its top on the right side of the store Since 
wide glass panes and “Herculite” doors the store is divided in three almost equal 
Fluorscent light comes through the louvred main sectors, no special efforts were neces 
ceiling in both glass cases, right and left sary to increase the illusion of space inside 
Incandescent beams are installed at four the store. The floor shows a giant checker 
points in the ceiling of the lobby board linoleum layout, featuring two con 
Ihe store itself has a variety of display trasting colors in the practical marbelized 
possibilities There are, first of all, dra linoleum. In two spots the wall is shown in 
matic plateaus on the left side leading up its original red brick to lend texture and 
from the window into the store. The niche design, color and warmth to the modern 
inside the steps is also utilized for display interior. While the ceiling shows an even 
Secondly, there are two free-shape shadow layout of incandescent, warm direct light, 
boxes recessed into the wall right and left all indirect sources above the racks, inside 
of the store, close to the entrance. Number the shadow-boxes, and in the back of the 
three, displays are provided by round mush store are cool fluorescent lights 
room-tables and a big counter with a glass The store is devoted to fast-selling ready 




















to-wear, yet the owner wishes to offer spe- 
cial accommodation. He believes in comfort 
for the shopper who wishes to try on mer 
chandise, and he also offers free alterations. 
Thus he raises the value of his merchandise 
and turns a stock model into a semi-custom 
design. 

For this reason the next room has been 
turned into a fitting section with five ca- 
banas treated in fresh colors in beach style. 
rhere is space for a cutting table and a 
sewing machine. There are also a few chairs 
for those waiting to receive their alterations 
or on a cabana. 

The last room offers space for a number 
of additional functions. There is desk space 
and a wide comfortable horseshoe desk. 
Chere is a raised center part with a drafting 
board for new creations. With a swivel 
chair the other two sections for typing and 
other desk work can be reached. Bookcases 
with raising tops frame the window wall and 
the one opposite to the desk. 

rhe space right and left of the window is 
lined with large cork sheets which can be 
used like blackboards and will hold large 
drawings. Other designs and ideas can be 
produced from a “pull-down” arrangement 
in the back of the desk. Below this arrange 
ment and stretching over to the window 
wall is another cabinet with a_ rope-like 
handle, where refreshments for special cus 
tomers and business friends may be stored 
rhe retreshments may be served in the left 
hand corner equipped with a comfortable 
sofa and another mushroom table. A _ re- 
cessed group of incandescent lights is 


—Fitting rooms take the form of colorful beach 
cabanas, a refreshing change from the usual 
cubicles. Alteration rooms are nearby— 
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COMING UP 


Arrangement: Another graduation display gives 
thought to the young men at this time. In this 
display several elements are presented, combined 
to form a single unit. 


Properties: This is a promotion on graduation suits 
and their accessories. Diplomas are the only props 
used and these are displayed between the suits. 
Particular attention is given to interesting arrange 
ment and neatness. Copy card is shown in lower 
foreground. 


Arrangement: Father is remembered in this display, 
which consists of two definite units with formal 
balance. 


Properties: A touch of the old-fashioned is noted, 
using the shaving stand for its atmosphere. Father 
is shown in robe at stand. Men's toiletries are 
promoted. Large copy card is flanked against the 
shaving stand. 











Arrangement: This men's bow-tie display is also a 
good promotion for Father's Day. It consists of 
several elements combined to form a single unit. 


Properties: Three heads are shown with pert bow 
ties. On the left is placed a half-form. A fine 

assortment of bow-ties is selected—some displayed 
on shirts, other shown individually. Copy card is 
shown in lower foreground. The suggested caption 
The Bows Have It.’ 
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—The floor is done in a checkerboard design 
of two contrasting colors; the suggested ma- 
terial is marbelized linoleum which minimizes 
dirt. In two spots the wall is shown in its 
original red brick to lend texture and design, 
color and warmth to the interior— 


regular baroque, which can be accepted only 
now a venerable style 
fresh, aggres 
as our tree-forms and 
the new art, at the beginning of the 20th 
century, when every line had to be derived 
a flower, a leaf, a stem or even some 


in part. The baroque 
of the past, was then just as 
sive and imaginative 


trom 
completely undefinable origin. 

It is our opinion that no store should in 
money in alterations inclined towards 
much free-form, too many lines 
and wall-supports and other irregular fea 
The eye will more easily be fatigued 


vest 
too conic 
tures 
by irregularity. 

Conic lines in furniture, fixtures and walls 
should be used when they serve a purpose 
The conic showcase allows the customer to 
step closer to the merchandise. The inclined 
window eliminates glare and the wall sup- 
port narrow at the bottom and wider towards 








Secriem Tree 
Peers Back 


By KIM HOFFMANN and STEPHEN HEIDRICH 
Designers, New York City 


Store Layout 


lean to understatement rather than to free 


arranged in a sinuous curve partly following 
the shape of the desk. 

Since the basement is included in the 
lease no special arrangements for the storing 
of stock were necessary in the rooms on the 
street floor. 

The general style of this store is rather 
contemporary Though not overdone, not 
too streamlined, it lacks all elements of 
period design 

In previous articles we introduced almost 
an equal part of modern and period styles 
Thus we must have baffled ovr readers. How 
does it happen that designers known to 
advocate modern as often as possible will 
lend a hand to create a store, a display, a 
showroom based on motifs of the past? 

The answer is simple enough. Penicillin 
does not cure every illness, the movies have 
not replaced the legitimate theatre and the 
machine-age has not eliminated handicraft 
The color red will inspire some people and 
irritate others. The truly contemporary de 
signer knows that each problem needs its 
individual solution. There 
major fluctuations, fads and schools trending 
in one or another direction. Indeed the 
clean-cut, simple approach — just like motifs 
of the Renaissance and before of the early 
Greeks are now preferred 
preferred out of with the 
over-elaboration and decor of the past 

People conscious of design today want the 
pretend to 


are, Of course 


They are 


boredom false 


They do not 
elegant 


sincere approac h 
be rich, influential or 
interested in harmonies of 


They are 


] 
lines and olors: 


The re- 

cessed incandescent lights ore arranged in a 

curve which partly follows the shape of the 
desk— 


—This is the administration room. 


they 
over-emphasis. And merchandise, above all, 
will contrast much more favorably against 
simple backgrounds. 

In today’s designs, however, we remark a 
strong tendency towards the irregular. Free 
form cutouts, free-form tables, odd-shaped 
walls are the symptoms of the desire to 
break every rule and to profess more im- 
agination. 

We continue with our comparison of past 
periods and find that the rather symmetric 
Renaissance was followed by a wildly ir 


the top often helps widen a room. A 
form niche used just once or twice may in- 
troduce an element of novelty and a fresh 
variation. Used with discretion these design 
elements will help modernize a store. But 
applied indiscriminately at any price and at 
every possible chance they will ruin good 
design and make a circus out of a store 
The old definition of beauty which Plato 
coined in his Philebos seems to have re- 
mained valid throughout the centuries. He 
finds true beauty in straight lines and circles 
[Continued on page 80) 
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DISPLAY 


...on and off the record 





—"lf you are collecting 
snapshots of display 
people on this side of the 
Atlantic,” writes Miss M. 
Nolon, of the display 
staff of Willsons, Ltd., 

London, “here is one of —Boyde Gasque stands 

myself and friends en- beside his new Pontiac 

joying the sun on the station-wagon in which he 

beach at Blankenburghe, covers the Southeast ter- 

Belgium, last summer.” ritory for W. C. Hurlock 

Miss Nolan is on the Company. Gasque was 

left— formerly a resident of 

California for a year, 

where he represented 

Hurlock, and prior to 

that time was display di- 

rector for Mangel Stores 

Corporation, New York 

ity— 


Milton Smernoff, 

play manager of 

vitts, Bridgeport, 
nn., is shown su- in. | —Alfred Lutz, of the 
rvising two of his % well-known rattan 
sistants, Ansel 1 , firm of A. Lutz, New 
ladstein and Ted ; ; York City, during a 
ker, in preparing , quiet moment while 
spring setting for , - on vacation at 
of the store's ; . Shearbrooke, Que- 
> 26 windows— — . bec, last summer— 


—Harry Kramer and 
Mrs. Kramer, of Nash- 
ville, photographed dur- 
ing a vacation trip to —This is Bert Levi, dis- 
Chicago and Milwau- play director of Casa 
kee. Kramer at that Tonsa's chain of stores 
time was display man- with headquarters in 
ager for Joseph Frank & Buenos Aires, with his 
Son, of the Tennessee wife Ilse de Hoeflich 
city— while spending their 
holidays at the famous 
Mar del Plata beach in 
southern Argentina— 


Photographs for this page are always welcome. 
Address them to DISPLAY WORLD, Cincinnati |. 
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Dave Ostlund Leaves 
Boston Store 


David L: Ostlund resigned his position as 
display director for the Boston Store, Mil- 
waukee, on April 1 in order to join Arkow- 


Powerful windows— 
quickly—easily with 
the new 


@NO SEWING OF 
CUFFS—just fold into 


place! 


@NO PRESSING — 
PAN'STAN FORMS A 


—Dave Ostlund— 
CREASE! 


ARE, ROLLS RN 


Lewis Associates, Philadelphia, as sales 


representative for Wisconsin, Illinois, lowa, 4 . , ys a e SHOWS ALL THE 


Nebraska, Kansas and Indiana. Ostlund ee 

has been with the Boston Store for many ae FEATURES OF THE 

years and has taken a leading role in activi- SLACKS! 

ties of the Milwaukee Display Club : 
His successor has not yet been named, 


although it is rumored that the position will | » e@ ADDITIONAL PANT 
go to George Lull. : = / FRAMES _ $4.25 ea. 


tte MR 





Correction Noted 
On Horne Credit 
In connection with a story on the use of 
“Bloxolite” plastic tile which appeared in 
the March 15 issue of DISPLAY WORLD, 
the illustration was inadvertently credited 
as a display by E. L. Vollmer, Joseph Horne 
Company, Pittsburgh. The agen¢y which 
forwarded the photograph states that the for complete unit illustrated. > 
display was actually used by the Grayce 
Miles Shop, rather than Horne’s. DISPLAY - 
WORLD is glad to make this correction in | Modern table made of one inch 


the credit line. | natural finish plywood. Pant frames 
attached to table by pegs. Over- 
all dimensions of complete unit, 
At Kokomo Store 48" long by 33” high. 
Succeeding Wilbur Davis, who has retired, 
William Pfautz has become display manager FREE — 
at the William H. Turner Department Store, | ’ F 
dace 18 WINDOW IDEAS WITH Pat. Pending No. 77120 
piaccacedsandinie EACH UNIT 


Lee Court's Paintings 


Bought By College | ORDER YOURS 


Evansville college, Evansville, has bought | 
two paintings by Lee W. Court for its per- TODAY! 
manent art collection. Court is display di- | ¥ 
rector for Wm. Filene’s Sons Company, | 
Boston. 


e 
Milwaukee Display Club e Walker Owens Co. 
Has Round-Table 750 N. 3rd Street 


An open discussion on various display | s - 
problems was the feature of the March 21 | Milwaukee 3, Wisconsin 
meeting of the Milwaukee Display Club, held | 
at the Hotel Pfister on March 21 


FPF SSS SS SSS SS SSS eneanaaeaanean 
WALKER OWENS CO. 
750 N. 3rd St.. Milwaukee 3, Wisconsin 
QUANTITY 
[] Triple Unit @ $12.95 (2 pant frames and table) 
[] Single Pant Frame @ $4.25 
2 Table @ $5.25 
F. O. B. Milwaukee, Terms: net 10 days. 


Name 


Address 


City & State 











The Theatre Comes 


OU BANKS, display director at the 
White House, San Francisco, has gone 
to the theatre for the design of the new 

Post street and Grant avenue windows 
Early in 1949 Banks consulted with us on 
the problem of installing the newest and 
most flexible lighting for his new windows. 
After research a counterweight 
system was designed to meet the special re 
In each window a small grid 
installed, from which a _ batten 
hung on sheave blocks, bal 
adjustable counterweights, to 


months of 


quirements 
iron was 
raceway was 


anced with 


—Above are two of Lou Banks’ displays using the new lighting system. . . . 
Below, left, a counterweight assembly makes lowering and focusing the 
lamps a simple task. . . . Left center, a more general view of the window 
Right center, a lighting stand 


layout and lighting equipment. 


DISPLAY 


By CARLTON SCHAMMEL 


Associated Lighting Service, San Francisco 


allow for flexible mounting of a number of 
lights and also to allow the lights to be 
lowered quickly to the floor for adjustment, 
relamping and color change. 

Vertical “tormentor trees” with pipe clamps 
were installed on each side of each window 
out of the sight line for use with adjustable 
R-40 units, with louvre caps and color 
holder, for the complete flexibility and con 
venience of being able to mount and connect 
equipment at any position required for any 
desired effect 

Fresnel lens used in the 


spotlights are 


assembly using either R-40 or PAR lamps. . 
tion with outlets a part of the stand structure; the pipe clamp assembly 
will clamp onto any |I-inch pipe; provision is made for holding ten 
shades of glass, complete lamp housing, and 30-degree cut-off louvres— 
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o Grant Avenue 


curtain area. For the main punch lighting 
750-watt beam projectors were supplied, and 
even on a bright sunny day the effect is not 
counteracted by window glare. This unit is 
the type selected by Billy Rose when he 
lighted his famous “Jumbo” to get the maxi- 
mum punch, Banks selected the same type 
to bring out the beauty of his merchandise. 

In order t. get maximum satisfaction from 
his new type installation Banks has retrained 
his backstage crew in the proper handling 
of this high efficiency equipment. One man 
has been assigned a full-time job of main 


. « Right, floorstand installa- 
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taining the equipment and focusing the lights 
for the many windows as they are set up. 

This high efficiency equipment makes nec- 
essary the careful selection and arrange- 
ment of the materials, as the brightness of 
the window now makes it possible for 
shoppers fully to appreciate the quality of 
the material, workmanship and design 
Where the window display stylist did most 
of the selecting before, Banks has found it 
necessary to have a fashion coordinator and 
assistant to select the wardrobes The 
window display stylist and assistant then 
see that the materials are properly installed 
in the latest fashion trend. 

Another must is that the background ma- 


terials be carefully selected, maintaining the | 


appearance of quality that a woman would 
desire in her home. Drapery materials 
must be carefully handled as carelessness 
shows up conspicuously. Properties are 
selected that will be enhanced by ‘the strong 
lights, an end that is hard to accomplish 
since some materials just won't respond well 


to the lights no matter how carefully handled. | 


Through the flexibility of the lighting 


system, area lighting has been accomplished | 


that gives an effect of roundness or third 
dimension. It is this roundness of design 
which gives Banks the advantage of being 
able to portray any period, just as in the 
theatre, without having something in the 
windows to remind one of last week's dis- 
play. In other words, the sameness is gone 
from the displays. For a clear understand- 
ing of the point: When you go te the legiti 
mate theatre one week they have a musical 
show such as “Oklahoma” with lots of fun 
and frolic, and the next week they have on 


the same stage a show such as “Glass | 


Menagerie”, which has an unhappy back- 


ground, The moods of these two plays are | 
opposite, but the one doesn’t carry over to | 
the other just because they are on the same | 
stage. The action of the play makes the | 


spectator feel that he is a part of that action 
which is produced by a whole new set of 
conditions and events. 

Banks has been able to achieve this same 
quality in his fashion displays. 


Schneider Sales Manager 
For American Model Form 


Following a board meeting on March 25, 
Hyman Wladimer, president of American 
Model Form Company, Inc. and its affiliate, 
Vanity Form Company, announces that Al 
Schneider will be the firm’s sales manager 
Schneider has been the company’s sales 
representative in New York, New Jersey, 
and New England for the past seven years; 
prior to that time he covered the South and 
Southwest. It was also announced that Ted 
Latimer had been elected to the position of 
general manager. 


Mechanical Man Appoints 
Sales Coordinator 


Mechanical Man, Inc., New York City, has 
appointed Edna Hoey as sales eoordinator 
The firm specializes in life-like animated 
figures for point-of-sale display. Miss Hoey 
was formerly media directo: ‘for Carter 
Products, Inc., and more recently was co- 
publisher of Media Digest. 


DISFEtCaAyY WOLD 
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No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3x 6'...... 23.75 
4'x8...... 38.00 

Ceiling Toggles — .35 each 


(6 required for 3’ x 6’) 
(9 required for 4 x 8’) 


ORDER TODAY 














Division of Visual Merchandising, 


460 W. 34th St., New York 1, N. Y. 
BRyant 9-5750 
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TV Offers Opportunities 
To Entire Field 


On pages 24 and 25 of this issue appears 
an article of importance to many displaymen 
and display firms. It is entitled, “Television 
and display are sisters under the skin” and 
is written by the art director of WOW-TYV, 
Omaha; the title is no exaggeration, for 
television production problems are in many 
ways identical with those of display to 
mention only one similarity. 

Here is why the article is important to 

There are 96 television stations 
United States at the 
and the industry producing 
enjoying a demand for its 
products that exceeds the supply. 


displaymen 
n operation in the 
present time, 
television sets is 
There is 
television on the part of 
that this new 
and advertising is to 


great imterest in 


everyone and indications are 


torm of entertamment 
rapid expansion which char- 
ago Each of 
operating re 
personnel trained in the 

They need people who 
coordinating their work 
with that of other departments, in working 
out promotion problems, developing ideas for 
dramatic 


have the same 


acterized radio 
these %6 


quires 


SOTHIC years 


stations currently 
production 
principles of display 


are accustomed to 


in the production of 
will 


settings, and 
need the 


knowledge displaymen have of colors and their 


such settings Later on they 


most effective use 


brand- 
new field of employment for trained display 
Many such attracted by the 
novelty of the new field and its bright pros 
pects, and the grow with TV. 
Others will find opportunities to head their 
own department in a television station rather 
than serving as first 
play staff of a retail store 


Hence television has opened up a 


men will be 


chance to 


assistant or on the dis- 


DISPLAY WORLD 


At the present time there are more than 
300 applications on file with the Federal 
Communications Commission, asking for per- 
mission to create new television — stations. 
When action is finally taken on these appli- 
cations, each station approved will mean that 
many more jobs opening up for good dis- 
playmen. 


And for display firms supplying staple ma- 
terials and equipment to the display field, 
each television station represents a new 
prospect for their line. Here are some of 
the items television stations use day after 
day and which originate directly in the dis- 
play field: Casein paints, veneers, decorative 
papers, artificial flowers and foliage, snow, 
cut-out letters, Christmas ornaments and 
decorations, grass mats, photo blow-ups, spot- 
lights, display fabrics, cutting machines, 
mouldings, staple guns, air brushes, artists’ 
supplies, and so on and on. Display firms 
which may have been passing up this new 
market may find it well worth investigating 


Television and display, since each must 
appeal primarily through the sense of sight, 
are basically alike in the way they convey 
messages to the public. This likeness con- 
tinues into the production problems of both 
media and in so doing opens up new 
opportunities to displayman and the display 
factor alike. 


Nation's Bond Drive 
Needs Display's Help 

Reminiscent of the days of the Victory 
Display Committee is the request of the 
United States Treasury for display’s aid 
in putting on the largest campaign in all 
advertising history in connection with the 
“Independence Savings Bond Drive”, which 
will be held from May 15th through July 4th. 

Appropriately enough the insigne selected 
for the drive is the Liberty Bell, surrounded 
by the words: “Save for your independence. 
Buy U. S. Savings Bonds”. 


The Liberty Bell insigne of the drive 
symbolizes the self-interest theme that finan- 
cial liberty is achieved by self-developed 
thrift rather than by dependence on other 


sources. 


The slogan “Save for your independence” 
develops further the American principle of 
self-reliance. In urging your fellow Amer- 
icans to buy Savings Bonds you are helping 
them to establish their own reserves to meet 
any personal contingencies. Because our na- 
tion is the multiplication by millions of such 
individual families, your assistance in the 
drive helps to maintain the very basis of our 
tree enterprise economy 


It is singularly appropriate that in 1950 we 
should have the Independence Drive, for the 
fountainhead of this mid-twentieth century 
campaign is to be found in the Biblical in- 
junction that . ye shall hallow the fiftieth 
year and proclaim liberty throughout the 
land unto all the inhabitants thereof” 
part of which is inscribed on the 
Liberty Bell. 


original 


information on the Inde- 
touch with the Di- 


For complete 
pendence Drive, get in 
rector of Advertising, U. S. Savings Bonds 
Division, Treasury Department, 730 Wash 
ington building, Washington 25, D. ¢ 
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Francis Messmore Returns 
From European Trip 


Francis Messmore, of Messmore & Damon, 
Inc., New York City, has returned from a 
trip to Europe which included Scotland, 
England, Ireland and France. 

“I was interested to see the wax figures in 
Madame ‘Tussaud’s in London,” Messmore 
comments, “and Musee Gravin in Paris. I 
am happy to report that our work is every 
hit as good as the work in these two estab- 
lishments and, of course, they have only one 
mechanical figure in the whole of these two 
museums the Sleeping Beauty. I paid a 
visit to the City Display Organization in 
London, which is one of the largest exhibit- 
building firms in the world, and was very 
pleasantly received there.” 

Messmore also visited display and publicity 
heads in leading stores in the various coun- 
tries he covered. 
Evansville Display Club 
Ils Organized 

At a meeting on March 27th the Evans- 
ville Display Club was organized and Russell 
Moyer, Wells Cloak & Dress Shop, was 
elected president. Other officers are John 
Barton, Schears Department Store, vice- 
president; May Lowe, Red Spot Paint Store, 
secretary, and Mrs. Betty Burke, Schears, 
treasurer. 

The club is interested in obtaining guest 
speakers, and will be glad to hear from well- 
known display people who may be able to 
attend a meeting of the organization. 

Martin Heads Display 
For San Diego Store 

Formerly with the Emporium and Golden 
Rule stores, St. Paul, James K. Martin is 
now display manager of the Grand Rapids 
Company, San Diego. He succeeds Domingo 
Zatarian. 


Aichorn Leaves Enggass; 
Joins Roberts 

After many years as display manager for 
Enggass jewelry stores in Detroit, Kenne 
\ichorn has resigned in order to head display 
for the new Boutiques of Furs by Roberts 


in Gresse Pointe, Mich. 


Ed Wassal Becomes 
First Assistant 

In the display field shortly over one year, 
Ed Wassal has been promoted to first as- 
sistant at Henry's, Wichita. He is the son 
of Fred Wassal, display manager for 
Walker's, of the same city. Paul Barber is 
in charge of display at Henry’s. 


Belmont Products 
Adds Stella Resh 

Stella Resh, former free-lance designer for 
New York City and Philadelphia manufac- 
turers, has joined Belmont Products of the 
latter city. She has been made vice-president 
of the firm and will devote her full time to 
creating and production. Ed Wagenfeld, 
founder and president of the firm, will handle 
sales and administration 
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Goldstein Sole Owner 
Of Buffalo Firm 


Irving Goldstein has purchased the interests | 
of his former partner, A. Booke, in the firm | 
of Samuel C. Dutch & Son, 487 Washington 
street, Buffalo 3, and will continue operation | 
of the company under the same name. } 

Goldstein was employed by the firm for 
many years before purchasing it from Samuel 
C. and Harold N. Dutch. He is distributor 
for Korrect-Way Products in the Buffalo 
territory, in addition to handling decorative | 
lines. | 
Garrison-Wagner Issues 
Catalogue Supplement 

A spring and summer display supplement, | 
Catalogue No. 227, has been issued by Garri- 
son-Wagner Company, 2018 | Washington 
avenue, St. Louis 3, and will be sent on re- 
quest. Contents cover artificial flowers, set 
pieces, rattan novelties, panels, photo-murals 
on cloth, display papers, and many other items 
Allied Displaymen 
To Meet In Boston 

William Caddelle, display director of 
Allied Stores Corporation, has announced | 
that the next display clinic of member stores | 
will be held in Boston June 23-24, just prior 
to the Display Market Week scheduled for | 
New York City beginning June 25th. 

Proctor Is Appointed 
By Mechanical Man 

Jim Proctor has been appointed account 
executive for Mechanical Man; Inc., New 
York City. He was formerly w:th Benton & 
Bowles and the Birdseye Snidet division of | 
General Foods Corporation. 

Cincinnati Club Hears 
Talk On Antiques 

The Display Club of Greater Cincinnati 
met the evening of April 13 at: the Aronoff 
Galleries for an informal lecture and exhibi- 
tion covering the firm’s collection of antiques | 
from the Russian imperial court. A question | 
and answer session followed. Dinner at the 
Hotel Sinton preceded the meeting. 


Schlange Succeeds Sansom 
At Roaman's, New York City 

Sam Schlange has been made display man- 
ager of Roaman’s, New York City, following 
the resignation of Norman Sansom; he had 
been with Emily Shops and Ohrbach’s, of the | 
same city 


Bresee Heads Display 
For Des Moines Store 

Floyd Bresee, formerly with the display 
department of M. L. Parker Company, Daven- 
port, lowa, is now in charge of display at 


Wolf's, Inc., Des Moines. 


Magnani Adds 
Ann Williams 

Magnani Mannequins, New York City, has 
added Ann Williams to the sales staff. She 
had been with the local office of &. A. Darling 
Company for several years. With Magnani she 
will call on buying offices and chains in the 
metropolitan area 
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| US VISIBILITY 


TRANSPARENT SHADES 


means money in your pocket b i display is protected 


profeclon. plus against sun-fading. 





means more sales since your display window, the advertising neorest your 
cash register, offers complete visibility all day, every doy. 


is proved in actual use by INFRA-CHEM’s more than 75,000 satisfied 


customers from coast to coast and in every type of business. 


is economical to own, easy to install, simple to operate and you need only 
fill out the coupon for free INFRA-CHEM samples and folder. 


hom 
ne protection lets sun ise penning hide Seon visibility 


TRANSPARENT SHADE CO. DEPT. FD - 
501 N. Figueroa St., Los Angeles 12, Calif. g 


: name ttle 
Infra-Chem is made only by 


@ 

a 

a 

a 

RANSPARENT SHADE CO. wivintiscacid 4 

TRANSPARENT SHADE BUILDING add ‘ a 
50! N Fiqueroo S$. Dept FD vess 

los Angeles 12. Cabfornie sau eeeseeeseaanaaant 


satan RFR Ci 
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@ SALESMAKER 


Electrical Merchandiser Does just 
name implies — INCREASES SALES 


what the 


e 5 MODELS 


Carries from 5 Ibs 
Maintenance required 


to 150 Ibs. No Oiling—No 
Guarantee Tag on each 


unit 


\ - 


e@ YOUR WINDOWS 


The Gateway to your Counters 
Window means Action at your Counters 


— 


; 


Life in the 


e FIRST COST YOUR ONLY COST 


Operates on tess than ‘/,¢ a day. Plug it in— 
Never Stops to Attract — Stimulates — Sells — 


IT HAS NO EQUAL 


@ RETAILER 
WHOLESALER 
MANUFACTURER 
NATIONAL 

ADVERTISER 


INlustrated Colorful Brochure 
Read the 25 names of out- 
Chain Stores, Manufac 


@ WRITE—WIRE—for our 
How to Increase Sales 


standing users—Dept. Stores 


a, @ WE INVITE the INQUIRY OF 


INDIVIDUALS, FIRMS, COR 
PORATIONS, interested in se 
curing an SALES 
FRANCHISE sell — we 
drop ship 


turers 


exclusive 
You 


MORGAN-LAPHAM 


1775 BROADWAY, GENERAL MOTORS BLOG 
NEW YORK 19. N.Y 
Telephone Circle 5-739 
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100 Exhibitors 
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Expected 


For Market Week 


INETY-TWO and pending 
N members of the National Association of 
Display Industries had made _ their 
reservations for Display Market Week exhibit 
space as of April 3d. The event, under NADI 
sponsorship, will be held at the Hotel New 
Yorker, New York City, June 25-30. John 
F. Bowman, Jr., managing director of the 
expects an additional eight or 
more firms will take space before Market 
Week gets way, although the total 
number of exhibitors and the amount of spac« 
used will not equal that of the June show 
held in the peak year of 1948. 

In an effort to obtain the greatest possible 
attendance, the NADI is making three mail- 
ings on the Market Week to 14,000 depart 
ment stores, specialty shops, display services, 
general retail outlets of established volume 
and size, and miscellaneous buyers of display 


members 


association, 


under 


materials and equipment. 
[Iwo meetings of those connected with the 
NADI scheduled. The board 
directors will the evening of June 
while a luncheon session has arranged 
for the general membership on June 24 
Since the first of the year two new members 
| have been approved; these are Nesbit Indus 
| tries, Inc., of Chicago, and Walco Bead Com 
|} pany, New York City. Resignations have been 
from Carrata Mannequins, 
James A. Cole 


have been of 
meet 22. 


been 


received Los 


Angeles, and Company, New 


York City 
Several applications for membership in the 
NADI are pending. These include Reynolds 


Printasign Corporation, Chicago; Associated 
Nardini Display Studio, Hollywood, 
Shippers Corporation, Cin- 


Displays; 
and Cincinnati 
cinnati 

Space assignments as of April 3¢ were as 
follows: Second floor (Grand ballroom, north 
ballroom, mezzanine and foyer ). 
Schack’s, Inc. ke 
Korrect-Way Displays 
Earl W. Gasthoff Co 
W. L. Stensgaard & Assoc., 
Decorative Displays 
C. Barrango Co 


No. 
No, 
No. 
No 

No 

No. 
No. 
No 

No. 
No. 
No, 
No. 
No. 


. Booth 
. Booth 
sooth 
300th 
Booth 
Bocth 
Bocth 
Booth 
S00th 
So0cth 
Booth 
300th 
sooth 


Inc... 


London Displays 
Silvestri Art Mfg 
Adler-Jones Co oak 
Old King Cole Displays, Inc 
Gardner Displays 

Laverne Originals ; 

W. M. Zeppen-Field Studios 

Third floor (parlors) 
Cook & Meier, Inc. 
Oltmanns ‘ 

Fifth floor (sample rooms ) 
Allied Display Materials, Inc 
NADL headquarters. 

Grant and Sons, Inc. 

Frederic Weinberg 

Natural Creations... ; 
Radiant Glass Fibers Co.. 
Madisonia, Inc 
Decorative Plant 
H. H. Gould, Ine... 

Brunn & BHertheim ys 

Julkley, Dunton & Co., Inc 


Co 


Panel room 
Parlor A and C€ 


501-5 


Corporation. 


—This is one of the displays used by Henry Callahan, Lord & Taylor, New York City, which 


touched of the debate on “When is motion not motion?” 


Details will be found elsewhere in 


this issue— 
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Pane Tee oS eee ee ES 
Decorative Novelty Company cavwesmee 7 
Swivelier Company, Inc..........)......528 | 


Doerr and Associates... 


Gordon Keith Originals reper aes 
Mileo Mannequins .. snes sceeenaae, | 
Park Lane Fabrics Company, Inc... . . .538-539 | 


( Tentative) 
Arkow-Lewis Associates ............540-541 


Dave Starkman.... <ieae did OOe-ORS 4 


Claude D. Adams Company... 
Sixth floor (sample rooms). 
Columbia Display Materials Compaay .601-602 


Garrison-Wagner Company 602 thru 612 | 
Creative Displays (exces hi een | 


L. A. Darling Company 
Nesbit Industries, Inc 
New Style Studio .... 
Vaughan Mannequins 


Austin Displays . 622-623 | 
Fren-Zee Store Equip. & Fixt. Company .624 | 


S. Liebmann Studio. 


Arrow Decorating & Fixture Company. . .626 | 


Capitol Merchandising Company 

(David & Michael Sloan, Inc.) 
Plastic Fabricators 
Display Mannequin 
Lustra-Cite Ind., Inc ; 
Scheuer Creations, Inc.. voce eecOae-Gae 
Ben Walters, Inc... ; nec cee > Od0-Gae 
Gustave Rubner, Inc.. a ce ata eke eee 
Fox Display Company ac vals woke Ke 
Timely Service, Inc..... 640-641 -642-643 
General Display Studio ey ee 646 
Bonafide Disp. & Dec. Company 650 
R-Tex Company ie kag Wi vate he We 651 


Zaria Displays .. weno es 052-653 | 


Seventh floor (sample rooms ) 


Fitzgerald. Display Company.....:...701-702 
Reyburn Mfg. Company............711-712 | 
Franke] Associates, Inc.... a 714-715 | 


Staples-Smith, Inc. ba Vea 


Shoe Form Company : 717 | 
Everetts-Soper Company .. 718-719-720 | 


Messmore & Damon, Inc.... rat 721 
> 


Standard Cellulose & Novelty Cormpany..722 | 


77) 


The Morgan Company.... : ; 723 | 
Botanical Decorative Supply Company 724 | 


The Glo-Brite Products Company 726 

Maharam Fabric Corporation... 727-728 

New England Dec. Supply Company ay 

The Greneker Corp 

Fawnfield Decorations 

Bois Smith Studios 

Grimes Display Service 

Arts and Flowers Displays 

Crystalline Plastics Company 

Sherman Paper Products Company, Inc 

Majestic Creations, Inc 
The following firms have requested space 

but no assignment has been made. 

Dingleman Products Company 

General Display Corporation 

Reynolds Printasign Corporation (member 
ship pending ) 

Walco Bead Company 

Associated Displays (membership pending ) 

Nardini Display Studio (membership pend- 
ing) 

Cincinnati Shippers Corporation (member- 
ship pending ) 

Moortgat Studios 

Harold Gale Displays 
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“PLUG-IN” STRIP 


solves difficult wiring problem for 
large retail dealer 


PROBLEM: Provide convenience 


outlets and radio ground connections to 
permit placing of radios at any point in dis- 
play rooms. 


| SOLUTION: “Plug-In” Strip 


with outlets every 18" installed as part of 
window trim . . . Both “Plug-In” Strip and 
“Lopo-Trim”—the hollow metal quarter- 
round raceway for low potential wiring— 
installed as part of baseboard in display 
rooms. 


All display rooms and windows of this uniquely 
designed store of Jordan Piano Co., Washington, D.C. were wired with 
National Electric “Plug-In” Strip. 


Above: “Plug-In” Strip installed in curved , 
display window. Left: “Plug-In” Strip 
and “Lopo-Trim”—an integral part of 
baseboard, throughout the building. 


NATIONAL 
[ELECTING PRODUCTS | 


Sold through Electrical Wholesalers—consult your elec- 
trical contractor, Catalog free on request. 


National Electric 


eR ooucrTrs coe PocaawrTtion 
1355 CHAMBER OF COMMERCE BUILDING 


PITTSBURGH 19, PA. 


ae 
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‘Houston, 2000 


OLEY’'S Federated department store in 
Houston golden 
celebration of its 


extensive 
with the 
window 


launched an 
50th 
magnificent 


year 
unveiling of a vista 
called 


tomorrow a 


display “Saga of the Century The 


city of glittering maze ol 
colorful, soaring skyscrapers, flashing lights 
ind) gracefully curving thoroughfares 
sidewalk onlookers a dazzling glimps« 
Houston could look in 2000 A.D 


Based upon Houston's actual present-day 


Rave 


ot how 


layout, the display depicts a dream city 


carved from translucent “Crystafoam,” glow 


ng with fluorescent lighting effects 


Ultra-modern streamlined subway trains 


speed through subterranean arteries, and 


spiral stairways lead from subway to street 
level Trim Buck 
Rogers, pass swiftly along the ship channel 
which has diverted at 
subterranean course, diving under the city's 


ships, reminiscent of 


been points to a 
mammoth skyscraper area 
According to Foley's, shoppers will not 
be cursed with aching feet 50 years hence 
because of underground air conditioning 
units which cool the sidewalks 
\uto traffic in the wonder city of 2000 has 
taken to the air, with elevated skyways 
winding through the towering buildings as 
around them. Human nature will 
remain the same, however, for there in the 
midst of all the scientifically planned thor 


well as 


oughiares a woman driver can be seen cut 
ting into the wrong traffic lane in a shiny, 
jet-propelled car 

The skyscrapers have taken on 
such as have never been seen in a blueprint 
\dapted to the coming of space ships, some 
landing platforms for rocket ships, 
others have radar antennas reaching 
One structure, supporting what is 
landing area, converts 
elevator shafts. The 
enclosed in clear 


shapes 


have 
and 
skyward 
apparently a 
half-way up to giant 


main 
clevators themselves are 
‘Plexiglas” bubbles 

Foley’s is shown with the six added 
stories (provided for in the foundation when 
it was built), and topped by a tremendous 
tripod supporting a plastic searchlight cham- 
ber This is one of the eight beacons guid 
ing rocket ships, helicopters, and flying 
wings through Houston's skyline. 

The human 
plastic 


race is represented by tiny 
figures. On a platform atop a re- 
vetment a politician urges the public to 
“Re-elect Holcombe Mayor, 2000 A.D.” 

The outer edges of the display, showing a 
cross-section of the city’s subterranean 
structure, giant tubes running be- 
neath the through which rocket 
ships speed to furnish still another type of 
trafhc 

Color, applied to the outside of the “Crys 
tafoam” and glowing from within 
them, gives the city its most striking aspect 


reveals 
buildings 


artery 


shapes 


—The giant vista window of Foley's was given 
over to the interpretation of how Houston will 
appear in the year 2000 A.D. Buildings were 
enstructed of translucent “Crystafoam™. . . 

Left, one of the main windows paying tribute 
to the factors which have made Houston great; 
this one shows the brands and names of all 
ranches within a 200-mile trading area of the 

city— 
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Sag America’s Largest Manikin Refinishers’ 
co el FACTORY-ON-WHEELS 
a IANA sToRes | —_ Now touring the 


™ 
LERNER SHOPS ~—_- 
“GR avson wens —~ 


NN. SEARS ROEBUCK —~_ 
MONTGOMERY WARD — 
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ing multi-braneh retail 


| ake 
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well as leading ce partment store 


advantaze of thiss unusual and 


convenient manthin refinishin Service. Vail 


this « oupon todas 
SSeS SSS SSS SSS aneanseaeea 
: MADISONIA, 164 W. 25th St., New York |, N. Y. 


(0 We want your Factory-On-Wheels to Visit Us 
(0 Send details of your services 
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Spectrum shadings of blues and rosy reds 
blend the units into a symphony of brilliance. 

It is estimated that more than 2,000 pro 
fessional man-hours were devoted to the 
counsel, planning, designing, detailing, and 
production of the city. Foley's engaged the 
counsel, designing and production facilities 
of W. L. Stensgaard & Associates, Chicago, 
for-the creation of the display in order to 
obtain the drama and showmanship desired 
window and the Stensgaard 
organization worked closely with Frank 
Vermilye, display director and his staff 
Stensgaard constructed all of the buildings 
above street level, in addition to the air 
craft, trees, cars and train housings. Foley’s 
display department created everything below 
street level, and all mechanism 

More 


foam”, 


in their huge 


than 60,500 cubic inches of “Crysta 
special cement, were 
its production. Hundreds of feet of 
plus a large quantity of 
transformers and fluorescent light bulbs are 
the means of the magnificent lighting effect 


adhered by a 
used in 


copper wiring, 


seen in the exhibit 


Three hundred “Plexiglas” bubbles are 


used in the miniature models of cars, taken 


from creations of laboratory-tested 


the future furnished by 


new 
scale models of 
leading designers 

The 


tion on 


into 
Mayor 


animated display was set mo 


Monday, January 30, by 
Oscar Holcombe of Houston, following 
Foley’s Golden Year breakfast honoring 
Houston's 50-year-old firms. 


The other photograph shows one of the 


it was devoted to Foley's 
program of saluting the that have 
made Houston great. The first selected to 
tie-in with the Fat Cattle Show, which was 
current at that time, was cattle. This win- 
dow contained in the panel on each side the 
dedication announcement and history of 
cattle in respect to the Houston area. The 
center panel contained the name brands and 
the ranch names of all ranches within a 
200-mile trading area of the city. The fore 
ground contained a panel showing old im 


main windows; 


forces 


plements, guns, and lassos that were used in 
the cattle industry 50 years ago. The saddle 
in the center of the window was a beautiful 
silver-plated piece of equipment valued at 
$3,000. This window 


attention, particularly from the people whose 


received considerable 
ranches were honored in the display 
Getting back “Houston, 2000 AD” 
the ceremony of starting the dis- 
play in operation broadcast and the 
entire exhibit rece*ved a great deal of local 
newspaper publicity and attention 


to the 
exhibit, 
was 


VARIOUS TECHNIQUES SEEN 
IN NEW YORK DISPLAY 


[Continued from page 31) 


window card as “Fresh Flowering of our 
Famed Perfectionist Gabardine.” As back 
ground Display Director Sidney Ring used 
2 by 4 uprights of wood in smooth finish 
Hemp in aqua and orange were crossed to 
make diagonal patterns. A section of each 
string enclosed in a coil of 


hemp was 


rattan, these creating interesting shadows on 
the backwall. 

Lastly, another display where imagination 
was applied to offset the lighting ban was 
dramatically illustrated by Display Director 
Tom Lee in the Bergdorf Goodman windows 
Multiple metal reflectors, minus the 
tomary inset of mirrors, were wired to use 
the tiny Christmas light bulbs. Twenty-five 
of these so equipped reflectors, each burning 
a 7-watt bulb, were spaced in a spiral unit 
of chicken wire which had been 
and edged in dark green. The spiral was 
carried from floor to ceiling in proximity to 
the single mannequin, thus the multiple re 
flection of light gained from each individual 
given area animated the 
display proper and still kept within the 
bounds of the prescribed watt units. This 
deft arrangement served to highlight the 
costume of the mannequin, consisting of a 
gray with white vest outlined with a 
touch of orange; white gloves; white hat 
with gray veil, and lilies of the valley in the 
lapel. Sprays of lily of the valley with 
foliage also filled in the wire spiral design 
and the floor of the window was covered in 
dark green 


cus 


sprayed 


reflector over a 


suit 


Grimes Display 
Is Moving 

Removal of Grimes Display Service, Inc., 
from 22 West 38th street to 142 West 26th 
street, New York City 1, is announced by 
Eve Grimes, president 


Pe 
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FLOWERS AND FASHIONS 


SUITED to the most { IN LOS ANGELES 


[Continued from page 39) 


discriminating taste . such is the case in Los Angeles where the 


= 2 J. W. Robinson Company’s 19th Annual 
Nite for Complete Brochure Flower and Perfume Show was one of the 
highlights of the month. 

Display Director Paul C. Smith devoted 
17 windows to the promotion which featured 
such famous name perfumes as Germain 
Monteil, Houbigant, Dana, Caron, Elizabeth 
Arden, Evyan, Lentheric, Roger et Gallet, 
Faberge and others. The background was 
different for each window in the series and 
was designed to illustrate the name of the 
perfume featured in that particular window. 
For example, in the window featuring 
“Voodoo”, the background portrayed a 
jungle scene with the silhouette figures in 
burlap with real leaves and ferns for the 
foliage. The large sheet of plastic used as 
the background was set out about 14 inches 
from the back of the window and framed. 
Lighting from behind the plastic panel 
changed in color and intensity at regular 
intervals, giving the eerie effect of a jungle 
ceremonial fire. All of the backgrounds in 
the series were plastic with such materials 
as theatrical gauze, glass fibre, cotton string, 
ART R C0 H EN yarn, burlap, lace, feathers, leaves and fern 

a e 7 impregnated in the plastic. The lovely floral 
arrangements were grouped around the back- 
810 PENN AVENUE PITTSBURGH, PENNA ground. For an interior treatment Smith 
used large bowls, 36 inches in diameter, 
made of the same plastic material as the 
window backgrounds. Leaves and fern were 
impregnated in the plastic, and the bowls 
were lighted from beneath. The lighting, 
combined with the beautiful flower arrange- 
ments, made the interior as effective and as 
breath-taking as were the windows. 











MR. ART R. COHEN, exclusive Korrect-Way distributor 





| 





A somewhat different type of cosmetic dis- 
WAT SUAVE VMN U@ AM Ccovare ior accent promotion of "Pink 
OFFERING UNLIMITED sie weil Anes soeypnger nett 
AMM CIASS TURN] AYMMME | osc oi Pink Ice” ictal cream were dis 
played on blocks of imitation snow and on 


various sizes of platforms made from pink 
colored plastic ice cubes. 








What else offers the brilliant display 
variety that glass gives you? Infinite | “Sweetest of all for Spring Forstmann’s 
novel effects can be created in your | Sugar Cane” was the title of a series of 
presentations by using these crystal windows at Haggarty’s. Display Director 
shapes made by skilled Dunbar crafts- | Thom Sweaney used a bamboo frame, on 
men. | which split bamboo blinds were hung, to 


, : i he ind i ralf. he fro 
Why not keep a supply of sparkling divide the wind yw in half. In the front 
Dunbar crystal shapes always on hand half of the window was a single mannequin 
for constant or intermittent use? Each | dressed in one of the featured suits. Be- 
one suggests a novel and original use for | hind the frame was a second mannequin 
showing a wide variety of merchandise | turned around so that back detail on the 
in a vivid, attention-provoking manner. | suit could be seen. Split bamboo mats 

covered the floor, and the window was 
Custom molded glass parts made to | lighted with Haggarty’s new concealed fluo- 
your specifications in moderate pro- } rie 2 
duction quantities. Ask about Dun } rescents a part of the recent window re- 
bar's private mold service | modeling program. 
Pacific blue and pirate gold were the fea- 
Write today for Dunbar’s free brochure 4 and tured colors in a series done by Display 


price list, on Display Glassware. Prepared es | Director Ernest Nardini for a spring promo- 
i ¢ | . : 
pecially for the display industry tion at the Broadway-Crenshaw. Four 


mannequins were used in the store’s big 


© y A » Glass Cx WAUMON | corner window. The “Pirate Gold” part of 
Q Te “is J00f | the theme was emphasized by a large iron- 








“i bound pirate chest at one side of the window. 


PUM BAR. *' VEST VER Tre Gold, in the form of gold colored acces- 
sories, could be seen through the partially 


NEW YORK CHICAGO CLEVELAND LOS ANGELES 
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open lid. At the other side of the window, 


huge chunks of coral and white sand on the | 
floor, plus fan palms, bird-of-paradise, fern | 
and other semi-tropical plants helped illus- | 


trate the “Pacific Blue”. 
of course, were dressed in 
accessorized in pirate gold. 


Pacific 


It's time for travel again, and Display 


The mannequins, | 
blue, | 


Director Louis Craig did a clever series on | 


that theme at F. C. Nash & Co. in Pasadena. 
Called “Design for Leaving”, the series 
showed three favorite methods of travel — 
by plane, by train and by boat. Paper cut- 


outs of an airline stewardess, a ship stew- | 


ard and a railroad porter were used in the 
background, together with a background 
panel illustrating the method of travel. In 
the train window, for example, a panel with 
a sketch of a train at a station was used as 
a background for the large cutout of a 
porter making a mad dash to catch the train 
with someone's luggage. At one side was 


| 


a mannequin dressed in the outfit recom- | 


mended by Nash’s for train travel. A group 
of luggage with an arrangement of 
wear accessories formed a support for the 
reader in the center of the window. 

At the Broadway-Crenshaw, Ernest Nar- 
dini used the wedding breakfast as the sub- 
ject for his series of bridal windows. The 
big corner window was laid out and decor- 
ated as an actual dining room. At one side 
the table was being set by a maid complete 
in black uniform and white cap and apron. 
In the center of the table, of course, was 
the traditional tiered wedding cake. In the 
center of the window was the bride, and on 
the other side were her three attendants. 
The display card was in the form of a 
wedding album with the lettering in gold 

Indian whipcord suits were in the spot- 
light at Silverwood’s, so Display Director 
Glenn Baugh used props with a definite 
Indian flavor. A panel of natural color 
woven “Flexwood” served as a background 
for the cut-out lettering, “Miraculous India 
Whipcord”, and also for the cutout of the 
humorous snakecharmer who displayed his 
skill on top of an arrangement of draped 
suiting fabric. The panel was framed in 
light green to match the green of the floor. 
Suits, shirts and various accessories were 
grouped in the individual units around the 
background panel. 

“Look Forward to Looking More Beau- 
tiful when you wear a Kenneth Hopkins” 
was the reader used by Display Director 
Thom Sweaney for his series of millinery 
windows at Haggarty’s. White wrought iron 
fencing was used in the background together 


with neatly clipped hedges, vines, flowers and 


grass mats to symbolize an old-fashioned 
garden. The new spring hats were dis- 
played on Edwardian costumers, around 
which ivy twined. The window was lighted 
by concealed pastel fluorescents — one of 
the features of Haggarty’s recently rebuilt 
and modernized display windows 


Another Change 
In San Antonio 

Siegel's, San Antonio, has appointed Wil- 
liam Ramsey as display manager; he was 
formerly with Foley’s and The Fashion, 
both of Houston, and succeeds Darrell 
Driskill. 


train | 
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YOU CAN ADD 
NEW INTEREST 
AND BEAUTY... 


to 
your 
displays 
with 


DI-LON patterns are rich, color- 
ful and unusually attractive. Au- 
thentically reproduced are wood 
grains, marbles, leathers, raffia 
and other unusual and “different” 
subjects. They can be used singly 
or in combination, for eye arrest- 
ing displays. 


Write today for 


DI-LON Wallpaper Extraordinary 


DI-LON is easily and quickly ap- 


plied — is sunfast and washable, 


It is equally applicable to window 


backgrounds and interior displays. 


ise 9A 


For decorators who are always 
alert for something new — DI- | 
LON is a “must”. A number of 
rolls should be at hand always. 


eee cd 


samples, description 


and nearest source of supply. 


THE DI-NOC COMPANY ¢ 1700 London Road « CLEVELAND 12, OHIO 








fo give you all these advantages 
@ Advanced Design © Waterproof 


@ Permanent Anodized 


Finish lights 


© Fastest delivery on all 
sizes with and without 


Makers of the Famous CHAMPION Metal Covered 


mouldings and frames in chrome and all metals. 


Large runs a specialty. 
Catalog on Request 


CHAMPION MOULDING MFG. Co. 


236 East 151s¢ Street » 


New York 51, N. Y. 
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DIFFERENCE 


As in nature . 
many things you buy are deceiving to 
the eye. Things that look alike often 
times are not. Take SUN SHADES 
for example there is only ome 
original SUN SHADE. Yet, there 
are many imitations, products that try 
to pass themselves off as the real 
thing by similar looks or even similar 
sounding names Unfortunately you 
don’t find out until after you've bought 
and used them until after you've 
been “stuck” For you don’t get a 
second chance with sunfading! 


* Get Guaranteed Sun 
Protection and Visibility 
WITH THE ORIGINAL TRANSPARENT 


“"SUN-SHADES”’ 


Every Sun Shade is sold with an unconditional 
gquorantee. Leboratory fests and actual 
usage tests prove that SUN SHADES ‘iter 
out up to 99% of the Ultra-Violet rays .. . 
so don't teke chances — buy the best — 
BUY SUN SHADES. 


NEW! EXCLUSIVE! 


CLEAR GOLD SUN SHADES 
ELIMINATE ALL COLOR DISTORTION 








CAUTION: Be sure your Sun Shades carry 
this trade-mark. 


THIS TRADE-MARK 
is YOUR 
UNCONDITIONAL 


GUARANTEE 


of SUN 


ot your brochure 


send Free SHADES 


a core 


samp'e 


Store Name 
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Darling Announces 
New Broadsides 

Three new broadsides featuring the firm's 
latest in metal and plastic display equipment 
are announced by L. A. Darling Company, 
Bronson, Mich. 

Broadside No. 255 features a complete 
selection of display equipment for infants’ 
and children’s departments, including man- 
nequins, forms, heads, novelties, racks, and 
special displayers. No. 265 shows a com- 
parable line of equipment for women’s 
ready-to-wear departments, and No. 260 fea- 


| tures a complete line of economical chrome 
| metal displayers for an entire store. 


The broadsides are available on request 


Baltimore Display Guild 
Holds Dinner Dance 

The Baltimore Display Guild held a din- 
ner dance at the Stafford hotel the evening 
of March 25. The affair was attended by all 
members and their wives, and club mem- 
bers also furnished the entertainment. 
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Among those taking part in the program 
were Joe Rocker, Reads Drug Company, 
mandolin and violin solos; John Tuminello, 
Stewart & Co. piano; Joe Canale, vocal 
solo; Randolph Irwin, Sears, Roebuck & 
Co., violin and an Oriental dance number, 
and Tom Schenkle, Hutzler’s, vocal solo. 
The evening concluded with dancing. 

Toastmaster for the event was Frank 
Malehorn, Baltimore Display, Inc., who 
also was chairman of the committee arrang- 
ing the dinner dance. Tom Schenkle is 
president of the Guild. 


Chicago Warehouse Moved 
By Bulkley, Dunton 

“We are moving our Chicago warehouse”, 
states an announcement from the Display 
Division of Bulkley, Dunton & Co., Inc., 
295 Madison avenue, New York City 17, 
and adds that orders which would normally 
be shipped from Chicago will be handled 
from New York City until the company 
has established a new and larger warehouse. 





WAS WITH DUNN & M¢ 
CARTHY, OF AUBORN WHE! 
RE GOT A BROAD KNOWLEDGE 
OF THE SHOE BUSINESS... 





-« AND MET THE LATE 
WILLIAM S. DEWITT, 
INVENTOR OF THE LIGHT- 
WEIGHT PLASTIC SHOE FORMS 
AND FOUNDER OF THE SHOE 
FORM COMPANY. 


Comstock Woaxs CLOSELY 
WITK SHOE MANUFACTURERS 
AND HEEPS IN TOUCH WITH LATE 
DEVELOPMENTS IN DESIGN 
AND STYLING. THIS IS RéE- 
FLECTED IN DISPLAY FORMS 
ESPECIALLY DESIGNED FOR THE 
EFFECTIVE OISPLAY OF CURRENT 
STYLES, FROM THE MAKING OF 
SNOE FORMS IT WAS ALOGICAL STEP 
TO MAKE PLASTIC HOSIERY FORMS AND TO 
THE DEVELOPMENT OF THE PRESENT 
LINE OF “ FAIRY” HOSIERY FORMS. 
BESIDES His FAMILY AND HOME 
HIS PRINCIPAL HOBBY 1S TRAVEL; WIS 
MOST RECENT TRIP TO TWE . 
CANADIAN ROCK! 


THE SUN SHADE CO. 


° ] 
71-83-63 Chancellor Ave 


ALES MANAGER 


svoe FOAM COMPANY , AUBUAN, WN. Y. 








Irvington 11 New Jersey 
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Prominent Displaymen 
At NDI Open House 

The National Display Institute, 617 Chest- 
nut street, Philadelphia, held another success 
ful spring “open house” March 21-22. Using 
as a theme “Carnival of Holidays”, 34 display 


windows were installed by studeuts in com- | 
petition for prizes during the occasion. First 


prizes were awarded to David Schindler, 
Charles Cunningham and Dennis Waldorp: 
second to Charles Goldstein and Louis Fan- 


nelli; third to Gustav Sunday and Frank | 
Hyder; fourth to Marie Miller, Carmen | 


Straduzzi and George Brooks, and honorable 


mentions were awarded to Arnold Testa, | 


Clinton Peterson, Albert Druce, Vincent 
Facer, Gerald Schwartz and Herbert Lowe. 
The prize-winning windows were judged 
by three well-known displaymen: Mare 


Bieler, display manager, Bonwit Teller, | 
Frederick M. Yost, director of design, John | 
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THE “SIGNPRESS” 32202 

| POSTER MACHINE 

| FEATURING: SPEED ... SIMPLICITY . .. LOW OPERATING COST 
... LONG LIFE 


Used for over fifteen yeors by leading notional chains. 


Many hove from 50 to 500 or more in use. 


MADE IN THREE SIZES . .. WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 
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Er 2 


SHIRTS 
Smart's Sevted 
$ 85 
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Wanamaker Company, and Charles Floyd, | 


display manager, Lousols, Inc., all of Phila- 
delphia. 


The open house was highlighted on the | 


evening of March 21st when sore 350 stu- 
dents, displaymen, merchants and others in- 
terested in display took part in a symposium 
on “Modern Trends in Display”. Bieler, 
Yost and Floyd served as panel participants 
and Charles Goldstein, president of the Stu- 
dent Association, National Display Institute, 
served as moderator. The participants agreed 
that display is still in its infancy, but faces 
a very bright future. There is need, in the 
opinion of the panel participants, for addi- 
tional well trained displaymen. 


Flame Proofed Seamless 
Announced By Marquardt 
Under the name of “Wind-O-Width”, Mar- 
quardt & Co., Inc., New York City, has 
announced seamless display paper in a width 
of 107 inches and described as having “ever- 
lasting flame proofed qualities” T wenty- 
three colors are said to be available 
“Wind-O-Width” is distributed in _ the 


BOX D-144 














DISPLAY EQUIPMENT CO. 


ADRIAN, MICH. 








United States by James A. Cole Company, | 


New York City; Garrison-Wagner Com- | 
pany, St. Louis; High Mark Paper Corpora- | 


tion, New York City and Chicago, and 


Maharam Fabric Corporation, New York | 
City, Chicago, St. Louis, and Los Angeles. | 


In Canada it is available from Bingham Dis- 


play Supplies, Ltd., Toronto; Dominion Signs, | 


Ltd., Brantford; J. G. Fraser, Ltd., Winni- 


peg, Manitoba, and Vancouver, and Harris | 


Paint & Wall Paper Company, Vancouver 
Bellows & Co. Display 
By Jean Mack 


The clever plywood displays used by 


Bellows & Co. for the promotion of liquor | 


sales, as described in the March issue, were 
designed by Jean Mack Studios, 15 East 


26th street, New York C‘ty. This informa- | 
tion was inadvertently omitted from the item | 


mentioned abov 


Birthday Party Given 
Charak By Employes 


Charles Charak, of Personality Plastics, 


Inc., New York City, was the recipient of a 
surprise birthday party given by company 
employes on March 28. 


29” high, 8” weighted 
base. Metal-to-metal 
bearings. 20 necktie 
divisions with a 5%” 
plastic ticket holder. 


FCU-41 Each $8.50 


The above stands are 
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' 

' 

' 

! slacks. 
height 
' 
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a) 


New, Beaut 


gi Beant al MERCHANDISERS 


slack and 


sport coat stand 


Sloped bar 
23” 


accentuates 

shoulder 
with an 8” 
weighted base. 


FCU-40 Each $7.75 


bowtie displayer 
19” high with an 8” 
weight base. Swivel 
portion has 12 metal 
bowtie clips, 12 tie divi- 
sions and a 5'%” plastic 
ticket holder. 


FCU-42 Each $9.75 
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Young and old are entertained by the antics of this 
Collapsible Horse unit... a new type of animation. 


THE BEST IN ANIMATION 


Crowds around a store window generally mean animation. 
Christmas time . . . Easter time... amy time colorful 
animated displays are shopper-stoppers. 


For years Gardner animated units have appeared in store 
windows from coast to coast, a proven drawing power. 


for further information on this 
or any other type animated unit write . . . 


[Ejananen s 


Retail Stores Division 
5001 Baum Bivd., Pittsburgh 13, Pa. 








The EASE Sa sel 


NEW ... FLEXIBLE .. . TRANSPARENT 
PLASTIC DISPLAY EASEL 


size holds cards to 14 in JUNIOR size holds cards to 4 in. 
less than 22c high, sells for less than 5c. 


MANUFACTURERS OF SIZE DIVIDERS 
Write today for complete information 


PLASTIC FABRICATORS COMPANY 


Printers, Laminators, Fabricators of Sheet Plastic Materials 
440 SANSOME STREET SAN FRANCISCO 11, CALIFORNIA 


SENIOR 
high, sells for 
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DRAMATIZING JEWELRY 
[Continued from page 41] 


of an experiment. The regular lighting for 
his windows consists of four 500-watt bulbs 
in each. They are especially constructed 
with metal tabs which cut the light just to 
fill the window space and keep it from 
spilling over into the street or into the store. 

The heat generated by the bulbs is intense, 
but asbestos shields inside the drapes next 
to the lights is proving a protection. 

For diamonds daylight is preferable, and 
the expert customer on diamonds will come 
in the morning to buy in order to take full 
advantage of the best lighting. The fire of 
the jewel comes out at night, but the true 
water and value must be judged by day- 
light. This was another reason for cutting 
down the window backs, so more light could 
come into the sales area. The diamond sec- 
tion is located on the main floor immediately 
inside the front entrance off Fifth avenue, 
under a battery of specially installed lights. 

For silver, Rogers uses blue lightings and 
always soft colors. He says it is hard to 
do a window with silver unless a softness 
is achieved with both materials and with 
lights. 

Another silver problem is the polishing. 
Ripley Rogers is constantly inspecting his 
displays, and when articles are in need of 
polishing they are removed to go to the 
store’s polishing division. 

Displaying glassware presents an inter- 
esting lighting problem. The finer the glass, 
the less green there is in it. Unless for 
some special effect, perhaps for some table 
setting, Rogers avoids using a green ‘light 
on glass. In arranging table settings or 
displays using china and glassware, he 
selects those styles to accompany each other 
which are in harmony; that is, grouping 
them according to feeling — graceful with 
graceful, for example. 

At times in designing a setting for jew- 
elry, Rogers will substitute a figurine or 
painting as the center rather than an item 
of jewelry. For example, in a setting not 
long ago for Greek jewelry, he chose etch- 
ings of Greek columns as the center and 
banked the jewelry in front of the etchings. 

Currently his diamond window is divided 
into three sections, with the center section 
reserved for diamonds combined with em- 
eralds, sapphires and rubies as the focal 
point. To one side are gold mountings with 
precious stones, and at the other end Oriental 
pearls with diamonds and other stones. 

With unique pieces, those of extreme value 
and unusual design, care must be taken 
when and where they are displayed so copy- 
ists will not bring out duplicates in bril- 
liants, thus reducing their value and attrac- 
tiveness before Black, Starr & Gorham can 
sell them. 

There are four floors at the Fifth avenue 
store, the main given over to jewelry and 
silver, the second to china and glassware 
merchandise, and the fourth to giftwares. 
Offices are located on the third. 

The giftware department has only re- 
cently been opened, and beginning April 24 
an exhibition of museum pieces from Bing 
and Grondalh of Copenhagen is being fea- 
tured. Special displays will be arranged in 
conjunction with the showing 
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Entire RCA Display Space 
Dedicated To Easter 


In celebration of Easter week the RCA | 
Exhibition Hall in Rockefeller Center pre- | 
sented a non-commercial display of fresh | 
Easter lilies and tulips in its windows, said | 
to be the largest display windows in New | 
York City. Five hundred blooms of lilies and | 
almost a thousand tulips were required to fill | 
this display space, which comprises the entire | 
180-foot front of the Exhibition Hall in 49th 


street. 


This glass front of the RCA Exhibition | 
Hall was divided into five sections of windows. | 
In each of these sections were three Gothic | 


arches with the 7-foot center arch including 
simulated stained glass and a rose window 
at the apex. At the foot of these arches were 


placed the Easter lilies in pots of three to four | 
blooms. Banked on either side of the arches | 


were tulips of red, white; violet and yellow, 
interspersed with azalea bushes of red and 


white. Sheet moss around the tulip pots | 
gave the effect of an altar arrangement, which | 
was completed with asparagus fern and | 


huckleberry. 


“Alert Alarm" 
Is New Device 

Displaymen who may wish to take no 
chances on pilierage of valuable merchan- 
dise from key windows, or from display 
stockrooms or work shops, will be interested 
in the “Alert Alarm” just announced by 
Electromagic Company, 1003 Penn avenue, 
Pittsburgh 22. Designed primarily for resi- 
dential use, this is a small, guaranteed de- 
vice which is powered by a self-contained 
electric unit which requires no wiring, and 
is attached by two screws. It sounds a 
continuous, piercing alarm at the slightest 
opening of the door or window. It comes 
in either ivory or walnut finished plastic. 


Additional details may be had direct from 


the company on request. 


Madisonia Names ania’ 


For Chicago Office 


Madisonia, mannequin refinishing firm of 
New York City, has announced the appoint- | 


ment of G. W. Ermert as manager of the mid- 
west division with offices at 1125 West Lake 
street, Chicago 7. Full stock facilities are 


maintained for the quality work identified | 


with Madisonia for many years. 


The Chicago office will cover actively the | 
following states: Illinois, Indiana, Iowa, Kan- | 


sas, Kentucky, Michigan, Minnesota, Missouri, 
Nebraska, North Dakota, Ohio, South 
Dakota, Tennessee and Wisconsin 
Knopp Heads Display 
For Rosenfield's 

Formerly first assistant, Jack Knopp has 
been made display manager for Rosenfield’s, 
Baton Rouge, La 


Lash Back On Job 
After Vacation 

Fillmore Lash, display director for Globe 
Department Stores, Los Angeles, has returned 
to the job after two weeks of vacation in 
Las Vegas, Nev. 
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FORMS - FIXTURES 
MANNEQUINS 


A wide selection of children's and adult 
mannequins, heads, forms, racks and 
other ready-to-wear selling aides are 
attractively illustrated and described in 
three individual broadsides coming off 
the press right now. Send for your FREE 


copies of these broadsides today. 


BROADSIDE No. 255-D for Infants’ and Children's Forms, 
Heads, Mannequins, Counter Units, Racks and Accessories. 


BROADSIDE No. 260-D for Display BROADSIDE No. 265-D for Forms, 
Stands, Elevations, Cardholders and Mannequins, Heads, Racks, Stands, 
Counter Bin Hardware in Duranickel. and Elevations for Ready-to-Wear. 


COMING SOON: BROADSIDE No. 8-D Featuring a Com- 
plete Line of Functionally Designed Merchandisers and 
Fixtures in Wood. Reserve Your Copy Now. 


GARRISON-WAGNER CO. 


2018 Washington Avenue St. Louis 3, Missouri 
AMERICA'S MOST COMPLETE LINE OF DISPLAY MATERIALS 














ADD REAL LIFE TO YOUR SEASIDE DISPLAYS 


NATURAL SEA FANS * 
STARFISH & SHELLS x = 


direct from the Ocean Bed 
Also furnished Flocked in all colors. 
If your dealer cannot supply you, order direct. 


JACK DE WEESE 


205 S. Miami Ave., Miami 32, Fia. 
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Why Don’t You 
SAVE 25% 


on your staples 
for tacking 
machines ! 


PAY THE 
LONG PROFIT 


When you can buy direct 
and SAVE! 


Here's How... 


| Box—{5000) Staples 
(%4" leg) only $1.50 box 
Fits all following 


Standard Tackers 
e KLINGTITE 
e HANSCO 
e@ SPEED-O-MATIC 
@ DURO-FAST 


(Minimum order 6 Boxes) 


Now About Service! 
All repairs or service done 
immediately for USERS of 

OUR STAPLES. 

AT A VERY LOW COST 

AND OFTEN FREE! 
We stock parts for all makes 
of tackers. 
e 
Write, W’re, or Phone 
TODAY 
CINTI SHIPPERS SUPPLY CO. 
Mfrs. and Distributors 


517 MAIN ST., CINCINNATI, O. 
PArkway 8176-8177 


SAVE THE MIDDLEMAN'S 
PROFIT! 
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NE must go to the very heart of the 
resort area of the United States to 
see resort promotion at its most color- 
ful. Orlando, Fla., in the center of the 
state’s rich citrus belt, attracts thousands of 
visitors every season from all parts of the 
world. And Rutland’s, one of the South- 
east’s largest stores exclusively for men, 
attracts a good portion of the visitors by 
promotions such as “Sunshine .. . U.S.A.”, 
featured in early March this year. 
“Sunshine . . . U.S.A.”, inspired by a full- 
page color advertisement prepared by the 
Florida State Advertising Commission and 
used in the February issues of Holiday and 
the National Geographic magazine, was the 
theme of a two-week promotion by Rut- 
land’s, showing the newest resort apparel 
for men. 
The map of Florida used in national ad- 
vertisements was reproduced with the per- 


| mission of the State Advertising Commis- 


sion, with casual tropical shirt, casual shoes, 
sport coat and slacks, typical lightweight 


straw hat and a colorful beach set super- 


“Sunshine 


imposed on the original map, and repro- 
duced in the local papers in black and 
white. The copy pointed up the attractions 
of the state as well as the clothes. 

Margaret Dexter, advertising director, and 
Cecil Bolton, display manager, both life- 
long residents of the state, utilized native 
props and ideas for this promotion. Rut- 
land's entire bank of ten windows, plus 
niches and interior treatments, were all 
themed to carry out the idea. Bolton, with 
his display assistant, Joe Line, designed and 
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made huge 6-foot maps of Florida for the 
most prominent props in the windows. 
Painted a soft sun-yellow with a short out- 
line in clear blue, these maps stood out 
colorfully in each window. To this map was 
affixed a tiny three-dimensional reproduc- 
tion of the Rutland store, all hand-made, 


—Two of the windows used by Bolton for 
Rutland's two-week promotion of men's resort 
wear— 
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carefully scale designed, hand-painted and 
placed in its appropriate spot on the map. 
A big sign in the top of the map proclaimed 
Florida as “Sunshine . . . U.S.A.”, and fol- 
lowed the plan of the original ads faithfully, 
even to the style of lettering. A large, two- 
tiered sun with radiating beams, painted an 
appropriate yellow, was suspended in each 
window above the map. 

Radio copy in all Rutland’s regular shows 
and spots was devoted entirely to “Sunshine 

U.S.A.”, throughout the entire two 
weeks of the promotion, and newspaper pub- 
licity showing the beginnings of the idea 
helped along the interest. 

As with ads, each window featured trop- 
ical clothes for resort and summer vacation 
wear later. Florida foliage, shells, bamboo, 
sand, palmetto and other especially prepared 
items were effective props. 

This promotion was a satisfying success 
from the point of view of increased traffic 
and the final important point of increased 
sales. It attracted wide attention and much 
favorable comment, particularly from out- 
of-town visitors, and brought hundreds of 
new customers into the store. So impres- 
sive were the maps of Florida that requests 
came from schools, museums, a hospital and 
individuals asking for them. 


"Bloxolite" Distributorship 
Set-Up Announced By Cohen 

Art R. Cohen Company, Pittsburgh, which 
recently assumed the national distributorship 
for “Bloxolite” plastic tile, has announced 
regional distributor appointments as _fol- 
lows: 

New England Decorators Supply Com- 
pany, 122 Kingston street, Boston, has been 
named to cover the New England territory 
Art R. Cohen Company, 
cover Pennsylvania, 
ginia. 
serviced by Maharam Fabrics 
with branches and warehouses in New York 
City (130 West 46th street), Chicago (115 
South Wabash avenue), and Los 
(1115 South Los Angeles boulevard) 
these distributors are 


Ohio, and West Vir- 


All of 
handling stocks in 
their warehouses to insure immediate de 
liveries 
Personality anes Affiliations 
With Other Concerns 

Personality Plastics, Inc., has dropped all 
affiliations with other concerns and will 
continue to offer to the trade a complete 
line of wood, wire and plastic hangers, 
space-savers and closet accessories through 
the New York office at 1440 Broadway 
Personality continues to manufacture at the 
Yonkers plant at 411 Walnut street. The 
firm further announces that it has bought 
a new warehouse located on the New York 
Central main line in Yonkers, with a direct 
spur to the warehouse which will facilitate 
shipments of merchandise to its customers 


Vogler Leaves Lelong 
For Lord & Taylor 


Paul Vogler has joined the display staff | 
New York City, as | 


of Lord & Taylor, 
assistant to Henry Callahan, window display 
director. He was formerly with 

Lelong, and succeeds Warren Montel 


Lucien 





Pittsburgh, will | 


The balance of the country will be | 
Company, | 


Angeles | 
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Never before... 
in display lighting: 





WITH THE 
REVOLUTIONARY 


ite 


THE FEW BASIC UNITS INTERCHANGE AND COMBINE TO GIVE YOU 


NEW AND EXCITING DISPLAY LIGHTING ARRANGEMENTS! z 


Now you can change your lighting to suit 
your displays! No need to buy new fixtures 
every time you change when you have new 
Amplex Swivelites. You merely interchange 
and combine the basic “Adapt-A-Unit” 
parts. It’s as simple as that! 

Amplex Swivelites also give you exclu- 
sive, easier-action, double-ball swivels; 
non-tarnishing, non-blistering finish; cool- 
ing, air-flow ventilation. They’re the only 
display lighting fixtures with removable 
hoods! 


2 ie 


Get the full story. Write today — Amplex 
Corporation, Dept. 44, 119 Water Street, 
Brooklyn 1, N.Y. 


amplex 


enshyetioee of Display tepler Lignies 

ee am, am Dis- 

Se otugnte am and 4 Flood- 

‘ents Wworescont vy Color 
Clips and Filters. 
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WITT, 


ANSLEN 


A Hansen tacker in your hand meons extra 
time on your honds. As fast as you grip 
the handle the Hansen drives tacks or staples 
— firmly, accurately. A neat job is so much 


easier. Balanced drive speeds up displays. 





povgay A.L. HANSEN MFG. CO. 


CHICAGO 40 ILL 
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know... 


with them 
faithfully and with integrity for 
the past half century. 


that 


but 50 years of mutual fair dealing. 


MANUFACTURERS 


“Hangers — that's all" 


bt 


ALILIMILE on- Your HANDS 


Merchandise display cards 
* 


show windows 
* 


wall posters 
* 


counter cards 
* 


easels and columns 


Speeds dozens of jobs — like mounting 
crepe paper or corrugated board window 
dressing, fastening handise to display 
cards, attaching easels to counter cards, etc. 
Drives thru hard wood, thin metal. 


ASK FOR FOLDER 





mer 








we have dealt 


Ours is no overnight romance 


% 
y 
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NEW YORK 2, WN. Y. 








NETTING, MALINES, MESHES 
of Cotton, Rayon, Silk and Metallics 
for the DISPLAY TRADE 
New patterns for Spring and Summer featuring 
Pompomnette, Metailino, and Rayon fish-net 
GRAND NOVELTY ASSOCIATES 


31 E. 27th St New York 16, N.Y 








COSTUMES of YESTERDAY 


76 Rogers St. Branford, Conn. 
Phone: Branford 8-1836 


Write for circular of photos. 

















| our permanent backgrounds 
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yp je 
RADIO SHOP 


SHOW (‘ASE 


—Don Keough, WOW-TV stoff producer, ex- 
amines cut-out lettering treated with flitter prior 
to televising a commercial demonstration— 


TELEVISION AND 
DISPLAY ARE SISTERS 
[Continued from page 25] 
TV's lighting problems, but with display 
experience you'll qualify as an expert. 

Management: In TV, as in display, shows 
are scheduled and planned in advance. You 
are already accustomed to working against 
deadlines and coordinating the efforts 
several departments toward a smooth 
time finish. 

Stagecraft: Tricks of the theater often 
are extremely applicable to TV. At WOW- 
TV we “fly,” or in other words, construct 
that after 
use they can be pulled up to the studio ceil 


of 


on 


so 


ing whenever possible. 

Window display: Artistic temporary back- 
grounds must be arranged for certain types 
of live studio shows, such as variety acts, 
fashions, beauty contests, etc. 

Workshop management: The functions and 
equipment necessary in a TV workshop are 
almost identical to a display department's, 
from “Cutawl” to staple gun. 

I believe an outline of the art director's 
typical working day might be clearer to you 
if I simply follow a show through from its 
conception to the finished production, and 
suffice to say that his day’s work is a com- 
posite of this procedure involving the several 
phases of a number of different shows in 
various stages of development. 

The script or an idea for a show is pre- 
sented in a meeting of the WOW-TV pro- 
gram, production, stage, continuity and art 
department heads. After reading the script 
or getting the idea clearly in his mind the 
art director roughly sketches some possible 
set designs, does subject research, works out 
camera angles, lighting factors, and main- 
tains constant liaison with the above-men- 
tioned department chiefs. Next, working 
drawings (necessary for cost estimates) are 
prepared, and very often a color rendering 
of the proposed set. This material is then 


| discussed in a conference with these same 
| persons, plus an advertising agency repre- 
| sentative and a member of the WOW-TV 


sales force. 
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Then, assuming the show is approved, or 
changed only in minor detail, the art di- 
rector proceeds with detailed working draw- 
ings for the stage carpenters, floor plans to 
scale for the floor managers, supervises con- 
struction, assigns title art, arranges for 
lighting, procures necessary props and cos 
tumes, checks with the engineers for sound, 
and stands by for the first rehearsal. 

Frequently less than one week’s time will 
elapse between the origin of a show and its 
production. 

The following display 
which should be found in every 
station scheduling any live productions 


IN THE WORKSHOP: 
Casein type paint 
Masonite panels (curved) 
Wood veneers 
Band saw 
Circular saw 
Power drill 
“Cutawl” 
Wood and metal mouldings 
Staple guns 
Paper cutter (large) 
Paint spray equipment 
Air brush 
Artist's supplies (complete) 
Hand carpenter's tools 
Upson board 
Plywood 
Lumber stock (assorted) 
Sign machine 
“X-Acto” tools 

IN THE PROP ROOM: 
Decorative papers 
Foliage (artificial and 

served) 
Plastic snow 
Die-cut alphabets and numerals 
Christmas decorations 
Photo-murals 
Grass mats 
Spotlights 
Cork brick 
Die-cut scrolls and border designs 
Drapery and display fabrics 
Sereen process mural art 
{Continued on next page] 


items are those 


natural pre 


—Stage Manager Elden Anspach works on a 
set for a farm telecast originating “live” in the 


WOW.TV studio— 


television | 
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Animation With a 


GREGORY MOTOR 


Is Dependable Animation 


The GREGORY MOTOR is composed of three parts: 


t—Solenoid type "field coil” 3—Mercury valve “switch” 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6” 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 


the “field coil” as in any motor except in this case the end of the armature passes through 


2—Curved swinging “armature” 


an open coil. 


The motor is of pendulum type which eliminates the necessity of cams, levers and reduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly co- 


operate with you. 


GREGORY MOTORS, Inc. 


320 BRIDGE STREET BROOKLYN |, N. Y. 








More Than a Million Now In Use! 


Many of America’s biggest and best-known department 
stores Yes, and we're proud of the many, many 
smaller stores, too . who 


Display Merchandise Better, Protect 
Their Windows More Efficiently With 


Sunfilter 
TRANSPARENT SHADES 


They're modern and dependable. Custom made 
complete with fixtures eady for installation 


Write for free estimate, or see your distributor. 


C J PLASTIC PRODUCTS CO. 


1063 South La Cienega Bivd., Dept. 112, Los Angeles, Calif. 














QUALITY IS REMEMBERED L 
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Bulktoun SEAMLESS 


HAS A PROVEN RECORD OF 


FADE RESISTANCE 


2.7 colors including Red, Blue, Green, and Orange 
are made with as much Fade Resistant Pigment as 


possible without affecting the brilliance in color. 
A FEATURE DEMANDED BY MOST DISPLAYMEN 
1S BRILLIANCE IN COLOR. 








a te a 


MOULDED RUBBER 


ent 
UNBREAKABLE 


of custom-built display 
pieces to your é 
tions, Modeling and paint- 
ing available, 





3745 N. Palmer St, 
MILWAUKEE, WIS. 


JOBBERS 


We specialize in Children's Mannequins 
For particulars write 


WINDOW MANNEQUIN, INC. 


449 West 30 St. New York 1, N. ¥ 

















SUMMER 


with 
HAMBERGER 
DECORATIONS 


The whole year round our 
designers are busy creating 
original and new display ideas 
for your windows and 
interiors. And now, for the 
summer season we are showing 
a complete line of artificial 
flowers, novelties and settings. 


show 


Decoration Day, Independence 
Day. Swimming and _ Pienic 
themes offer unusual display 
opportunities and we have ideas 
for you to make the display 
handling of these 
attention getters. 


events real 


Write or visit us 


DAVID HAMBERGER, Inc. 


Display Decorations 


115 W. 3tst ST., NEW YORK CITY | 











Use a JEWEL Color-Change 
ELECTRIC FOUNTAIN 
ippeal in Window and 

Store Displays! 

Its sparkling beauty helps create an “‘eye- 
stopping’ display! Place anywhere. No 
water connections needed, Send 25¢ for new 
64-page illustrated catalogue. Est. 1880. 
diso ask about fast-selling 

Jewel Electric Turn Tables 
JEWEL ELECTRIC & MANUFACTURING CO. 
*tn.D West Kinzie St Chicago 10, Hlinois 


for Greater 


— 














APRIL, 1950 


Plaster (vases, frames, bric-a- 
brac) 

Seamless paper 

Laminated paper panels 

Hinged wood panel screens 

Pedestal displayers 

Plateau sets 

Unbleached muslin 

Like your display department, the WOW 

TV art department functions as a service 
unit. We perform dozens of small chores 
for other departments sign pzuinting, 
decorating, handy-man jobs, and the like, 
but essentially our first responsibility is the 
design, procurement and maintenance of 
studio settings, and the execution of title art 


props 


CHICAGO DISPLAYS BID 
FOR SEASONAL BUSINESS 


[Continued from page 35] 

The following displays are not pictured: 

A perky sailor made of insulating cork 
tied-in a promotion of men’s gray suits with 
women’s navy blue suits at Henry C. Lytton 
& Co. Over the sailor’s outstretched arm 
a length of suiting was draped to a chain 
made of the same cork, its giant links 
arranged to serve as a merchandiser for 
accessories. A rope was stretched across 
the front of the window and secured by 
boat cleats at either side to augment the 
navy theme. 

Marshall Field & Co. acclaimed its pres- 
tige as a purveyor of fashions in five win- 
dows, stressing the air arrival of the newest 
creations of top designers, under the title 
“Fashion Follows the Beam, from famous 
landmarks of France, England, and Italy to 
Chicago's familiar landmark.” The implica 
tion that the models had been brought from 
foreign countries as soon as released was 
accomplished by a segment of a globe in 
the background on which were mounted the 
Eiffel tower, the leaning tower of Pisa and 
other familiar landmarks of the countries 
from which the featured imports had been 
flown. On the pale blue backwall a cutout 
disclosed an airport scene and a lone man 
a Jean checkered 
suit, descended a silvered ramp as if just 
alighting from a plane. She wore a bril 
liant orange pocket kerchief as a dramatic 
accent to the color scheme. Copy in the 
foreground was printed on a smaller globular 
segment where colorful little birds rested 
on twigs from the lime green trees planted 
in grass cloth for color interest and 
decoration. John Moss installed the series 
to acquaint the fashion-minded pubiic with 
the fact that, in presenting the imaginative 
designs of noted couturiers, time is the 
essence of Field’s service. 

Displays built around a coordinated theme 
that exemplifies fresh concepts of display re- 
quire thought and time but the prestige and 
build for the store are always 
Such a display, also by Moss, 
was presented at Marshall Field & Co. as 
a promotion for black and yellow ready-to- 
wear Four of the models wore black 
touched with a yellow flower, gloves or a 
hat, and one a yellow coat with black polka 
dots. The theme was revealed by the fea- 
ture card, “Like honey to a bee, Like ivy 
to a tree yellow clings to black,’” let- 
tered in vellow on a black hexagon. A 
yellow bee-hive mounted on the card, 


nequin, wearing Desses 


side 


sales they 


compensating 


was 
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around which tiny honeybees buzzed. These 
little creatures were busy collecting nectar, 
alighting on props that were patterned after 
the hexagon cells of the honeycomb. The 
giant honeycombs were made of wood and 
lightly brushed with yellow so that they 
retained the wood grain. Around the trees, 
sprayed biue green and planted in green 
grass, ivy was entwined to fulfill its part of 
the theme. The display was produced in a 
large corner window against pale blue walls, 
a color often used by Moss to express space 

Navy blue suits spiced with red were 
prescribed as a spring tonic by G. C. Bowen 
at Henry C. Lytton & Co. by three windows 
that gained their salty atmosphere through 
the use of a pennant of navy blue sailcloth, 
suspended from the ceiling and secured in a 
position to silhouette a mannequin by five 
alternating white and red ropes that formed 
a modern line motif. Repeating the tri 
angle of the pennant, the line design was 
made by stretching the ropes diagonally from 
the floor in the background, through the 
hoist of the flag and then converging them 
at a pomt back of a real boat propeller, 
near the glass. On the blue-gray unadorned 
backwall a caricature of a sailor, imbued 
with the new life that is spring, leaped from 
his bunk-bed to instill customers with the 
thought that a new spring suit will add zest 
to Easter wardrobes. A handbag, shoes and 
a necklace were grouped with the copy card 

The familiar Easter scene was used by 
Jim Murray for all of Maurice L. Roth 
schild’s windows. Fresh lilies and ferns 
were banked against an ingenious unit that 
faintly suggested a pipe-organ. The pipes 
were made of linoleum tubes covered with 
gold metallic paper and were brilliantly 
lighted. Two women's wear windows that 
purported “To put Spring in your Look and 


Spring in your Heart,” suggested navy and | 


gold for the Easter parade. The millinery 
unit was fashioned of bamboo and colored 
egg-heads. 


Lloyd's Imports New 
“Tree Of Life’ Pattern 


W. H. S. Lloyd Company, Inc.. 48 West 
48th street, New York City, importer of fine 
English papers, announces the arrival of a 
new “Tree of Life” pattern which reproduces 
the original tapestry with remarkable realism 
The paper is embossed to give it a textile 
effect and the printed background simulates 
coarse cloth. 

The “Tree of Life” pattern has been adapted 
from old Jacobean crewelwork tapestry, which 
was originally embroidered with worsted yarn 
on coarse ecru linen. The pattern as originally 
conceived made an excellent background for 
the heavy, squarish, ornate oak furniture of 
the period of Elizabeth and James I. Prin- 
cipal tones in this original tapestry were deep 
greens, wine reds, browns, and occasionally 
soft, dark blue. The paper is available from 
Lloyd's in a ehoice of five color motifs 


Barley Resigns Post 
With Darling 

William Barley has resigned as advertising 
manager of the L. A. Darling Company, 
Bronson, Mich., after several years with the 
firm. He is entering a different field 
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DISPLAYS + SIGNS » NAMEPLATES 
EDGELITED PLASTIC * WOOD + METAL 


Here is the most versatile machine 
-.-50 simple to operate by un- 
skilled labor. 


Engr 


This heavy duty bench type 
model covers a larger engraving 
area than any other machine of 
its kind. 


Send for 
illustrated 
booklet H 


Dept. 33, 13-19 UNIVERSITY PL. * NEW YORK 3 
World's Largest Manufacturer of Portable Engraving Machines 











Colorful adaptable inexpensive. Pastels, 
deeptones and white for every spring and summer 
display purpose; yellow and orchid that are per- 
fect for Easter 

Use alone, or combine with flowers and. foliage 
Work in with background panels, screens and 
trellises Perch atop display cards for three di- 
mensional effectiveness. Featherlight, when sus- 
pended by thread or thin wire, if there is any 
movement of air, the birds flutter realistically 


Individual Birds [approx. 6%" long) 
$3.00 .... per dozen 
Send for sample assortment: nine birds in 
our nine stock colors $2.50 postpaid 
(Enclose remittance with sample orders) 


Box 145 . . . Station D . . . Cincinnati 6, Ohio 

















DINGLEMAN 
PRODUCTS 


509 West 56th Street 
New York 19, N. Y. 


Tel.: Cl. 5-5447 


A Division of Feder Industries 


Summer Trims: 
Stripes 
on 
Pastel Noseam Paper 
4" or 6" White Stripe on 107" 
Noseam 
3"' White Stripe on 52" Noseam 


Fur Sale Trims: 


A July and August reminder of cold 
and wintry weather. 


We offer three suggestions: 


Novelty fur trim .. . Snow Storm... 
or Giant Snow Flake. 


Samples on request or see your 
local Jobber. 
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TRAFFIC SIGNS for Busy Stores 


‘SECOND FLOOR 
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DICKTOWNE 
BOYS SHOP 
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* 
WILL CALL 


ONEILS 


WINDOW 2 


Name Plates — Custom Designed 


Disptay OFT 
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Retailers Look At Display 


(The following are two talks delivered 
before a meeting of the Southern California 
Display Club, Los Angeles. First is the 
address of Robert Calvin, merchandise man- 
ager for Haggarty'’s.—Ed.) 


"VE never been an expert in display. 
[ wis I want to do is ramble on just a 

little bit about how I feel about display 
as a merchant. The merchants, especially 
today with sales figures as bad as they are, 
aren't supposed to think. So if you don't 
agree with my ideas I certainly can’t blame 
you 

The first thing I thought of when I learned 
I was to talk about display is that, in my 
mind, most merchants feel the display de- 
partment is the forgotten brother. 1 some- 
times wonder if the ulcers, the gray hair, 
the loss of our families, and everything else 
that goes with it to try to do a retail busi 
ness are worth it. When we get all done, 
all we've done is exchanged dollars with the 
customer. We wind up with point three per 
cent of our sales as profits, and we might 
just as well have closed our doors. I heard 
some figures by a comptroller the other day 

that if the store dropped whatever the 
percentage was, the more they dropped the 
more money they would have in the bank 
and the richer they would be. That's a 
pretty good system, but you know comp- 
trollers can figure things out pretty well. 
Especially when they do your budgets . . 
they've got a little ax all their own 

What bothers me mostly is, stores are 
divided into divisions. Everything has to 
be divided into divisions and stores are no 
exception. And the nice thing about the 


retail store divisions is that every division 
is suspicious of the other one. We are all 
sure something is wrong right next door. 
We all are equally sure that we're the ones 
that really make the store. As merchants 
we know that if we didn’t buy merchandise 
in New York City, get back here and sell 
it, the store wouldn’t exist. The rest of it 
is just extra baggage. We make the money. 
Management, on the other hand, says, “If we 
didn’t open the doors in the morning, if we 
didn’t have the sales clerks in there, you 
wouldn’t make any sales, you wouldn't make 
any money. So we're more important.” The 
comptroller comes along and he says he’s 
the one that dickers with the bank, and he’s 
the one that counts up the money every 
night before he 
trollers take it home 
But, anyway, they’re more important be- 
cause they can count. And don’t forget any- 
body in the retail business that can count 
is pretty good too. 

Then the promotion department 
along and says, “Well, if it wasn’t for us 
nobody would come in this crazy place and 
buy this stuff. You wouldn’t get any busi- 
ness. You wouldn't have to send buyers to 
New York. You wouldn't have to count the 
money. You don't even have to open the 
doors.” So we all fight back and forth, back 
and forth, as to who is the most important 
in the retail store. We all forget just one 
little thing and that is, that the purpose of 
the store is to sell merchandise. And that's 
where we get into display. 


goes home — some comp- 
with them to count. 


comes 


I think the average merchant pays some 
attention to exterior display. He has to 


—The two stiff shirts, vintage of 1890, were secured through a classified advertisement in the 
New York Times for this window display at the Century Federal Savings Association, New York 
City, to help humanize the institution as part of the celebration of its 60th anniversary. It 


proved a crowd stopper. 


George L. Bliss, president, was a pioneer in the development of 


window display for financial institutions and Century Federal now has eight new show windows, 
changed weekly— 
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He has to walk by the store to get in it. 
Now, if you don’t walk by the store to go 
in the door you will never know where the 
store is. There are windows, and you have 
to look at something. 


Another necessary evil that we have to 
go through is that we have to have display 
meetings. So we attend our meetings, and 
we all get together and decice on what 
we're going to do. We plan a big promo 
tion. We're going to do this, and we're 
going to have green, and we're going to 
have red, and we're going to have nine 
models. And then we run back to our 
office and forget it with a few markdowns 
Then somebody from the display department 
shows up and says, “We have a window, 
you know. Supposed to be coats.” So you 
say, “Mm! Coats.” So you go back and 
you find one number that you are really 
loaded with — you couldn't sell it to an 
Eskimo. You've got a lot of them. Bunch 
them together in the window. We don't 
have to worry about taking it out because 
we've got so many of them nobody will 
ever want it. Into the window goes your 
coat. That's fine. It'll never sell, but it’s 
in the window. Or anything else that’s 
around. A few choice markdowns, or some- 
thing that nobody would want. Anything 
that’s around. Just get the display man- 
ager out of the department so you can get 
back to your markdowns. There’s no sense 
in coordinating what’s in the windows and 
what you're doing with the rest of the store, 
because that would be confusing. Also, in 
the morning when you walked in the door 
you're liable to get confused because you'd 
realize you had a sale because you saw it in 
the window. Many buyers realize it. They 
see their coat in the window, and they say, 
“By golly, I'm running a sale in the Los 
Angeles Times.” 

I don’t have to tell you that the windows 
in a retail store, I think, are a separate 
little world all their own, but they're nothing 
compared to the separate little world we 
go through on internal promotion. Interna! 
is forgotten even more than external. We 
forget all about what the purpose of an 
internal display is. We forget all about th« 
relationship of internal display to traffic 
Of the millions of people who enter stores 
in the United States every day of the week 
only a small per cent will ever buy any 
merchandise. The merchandise must be 
brought to the shopper’s attention. Unless 
specifically asked for, merchandise will not 
be bought unless it can specifically be 
brought to the shopper's attention. And 
that can be done only by interior display 
Merchants forget merchandise is inert, tha 
it can not tell its own story. There isn't a 
piece of merchandise in the store outside o 
a phonograph or some other mechanical de 
vice that moves or says something that can 
be brought to the attention of the shoppe: 
without an internal display. 

In many stores the internal display is done 
very well by the clerks. The clerk gets in 
in the morning. They see an empty thing, 
they throw something over it, and we have 
a display. 

The thing that seems to be of the most 
interest about a display is, “Is it pretty?” 
If it’s pretty, it’s good. We have a display 


[Continued on page 81) 
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FOR THE BEST LIGHT 


Contemporary Theatre 
Comes to 
“Grant Ave." 

San Francisco 


Write for Information 


ASSOCIATED LIGHTING SERVICE 


488 BRYANT STREET, SAN FRANCISCO, CALIF. @ EXbrook 2-4766 














Heres Why ep 3 


1. Only Crescent offers complete range of colors. 

2. Suitable for pen or brush. 

3. Choose from clay coated or melton finishes. 

4. Take advantage of smoothness and rigidity 
built into these boards. 

5. All boards coated on two sides. 


QUALITY PAYS FOR ITSELF! 


Samples Available on Request 


CHICAGO CARDBOARD COMPANY 
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A NEW BOOK 


t 


| dividers, 


Crammed With Display Ideas 


IDEAS originated by top flight display 
men for the nation’s leading merchants. 
IDEAS which have sold goods on Fifth 
Avenue and which will sell goods on 
every Main Street, from coast to coast. 
A book help 


smaller merchants get the utmost bene- 


designed especially to 


fit from their show windows. 


In Your Show Windows 
Good Design Is Good Business 


ORDER YOUR COPY TODAY 
PRICE $10.00 POSTPAID 


ARCHITECTURAL BOOK 
PUBLISHING CO., INC. 


112 WEST 46TH STREET 
NEW YORK 19, N. Y. 


Use SOUND in Your Windows 


Sound Effects recordings only 
$2.50 each 
(made of special long wearing materials) 
For Summer Swimming pool Water 
splashing; People playing 
Send for Free Catalog listing complete sound 
effects available. 


information and prices of our 











sounds 


Write for 


Automatic Phono Units 


Give your displays EAR APPEAL. along with 


Eye Appeal 


FIDELITY RECORDINGS 
Wurlitzer Bldg. Cincinnati 2, Ohio 














@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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MODERNIZATION AND 
MEN'S WEAR BUSINESS 


[Continued from page 37] 


If the window floor is too low, build a 
new platform inside the plate glass 

If your window ceilings are too high you 
can modernize them simply by painting down 
inside of the glass, or by installing 
The distance between 
the floor and this should be be 
tween 6 and 7 feet for the average store. Be 
sure to lower the light fixtures at the same 
you will hide the old 

more light for your 


on the 
hinged wood panels 
“valance” 


so doing 
get 


time; by 


ceiling and also 
money 
Departmentalize your window displays 
The cheapest way to do so, until you install 
a new front, is to use movable, free-standing 
you can shift to suit the 
merchandise requirements. The preferred 
window treatment today is to provide several 
shadow-box displays rather than 


everything into one window. 


which 


place 


If you are thinking of a new front, by all- 
setting the windows back 
line, so people can look in 
jostled, and angle 
the direction of 


consider 

the street 
without 
your displays in 
trath« 


means 
trom 

also to 
the 


being 
street 


has a step, get rid of it 
instead, If the grade is 
floor up to the door and 
permit the door 
up to the 


lf your vestibule 
fast! Use a ramp 
too steep, ramp the 
level area to 
another 


install a 
and 


then 
to swing, 
store floor. 


use ramp 

When it comes to lighting, both inside and 
outside your store, install a combination of 
fluorescent and incandescent lights — the 
first for general illumination, the second to 
and give them sparkle 


pin-point displays 





This is a display by Don Whitmer, Ben Simon & Sons, Lincoln, Neb. 
for the background. Clouds and displayer were of plywood in natural finish. 
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All lighting should be recessed and, wher- 
ever possible, bulbs should be shielded. 

\s to interior planning, many interesting 
layouts are possible. The primary purpose 
should be to increase the available selling 
area. For example, in one store we dis- 
covered that the original builder had placed 
the wall cases on one side a foot on the in- 
side of the building wall, because of a 
chimney, and 6 inches out on the other side 
to avoid several wall columns. Of course 
that made it possible for him to line up his 
cases, but it also made the store that much 
narrower. We relocated the cases against 
the walls, and mirrored the physical ob- 
structions. By thus saving a foot and a half 
times 80 feet in length, we added many 
feet of space at no increase in 

Incidentally, we the old 
and they are still in use. 


square sales 


rental refaced 
cases, 
Frequently wall cases are too deep 18 
inches is all that is required for furnishing 
cases, and clothing need not be more 
than 24 inches, thus gaining selling area. 


cases 


many stores sacrifice valuable selling 
space for fitting rooms. I have many 
stores where from 15 to 18 feet of wall space 
has to this purpose, instead of 
utilizing it more profitably. Why not place 
the fitting rooms behind the wall cases, with 
a single 3-foot serving 
several fitting rooms ? 


Tx ”) 


seen 
been devoted 


opening or toyer 
Another way to add selling punch to your 
w.th the old rectangular 
using angular and ser- 
cases. This liter- 
toward the cus- 
also aids in 


store is to do away 
box” effect by 
pentine treatment of 
ally f the 
tomer as he enters the door. It 
departmentalizing, increases the perimeter 
of the store, and makes for addi- 
tional stock space in back of the wall cases. 
Another make greater use 


“shoe 
wall 


faces merchandise 


provision 


good idea is to 


Pink lighting was used 
Black wood 


chips were used on the floor and black taffeta in the tops of the forms to set off the pastel 


shirts and neckwear. 


The showcard rested on a sheet of copper— 
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of open displays by installing free-flowing 
platiorms with full-size mannequins drama- 
tically spotlighted. 

These are just a:few concrete suggestions THE TIME Is RIGHT FOR 
as to how you can increase your business in | 


1950. I could add a bookfull of tips on 


modernization, and how your store architect ; 44 7 
can solve this or that problem. But I am |; we 
sure we agree that the important thing to 

77 


keep in mind is not the individual detail 
but rather the moral of this whole discus- / Ss MATS 
sion — namely, that “Modernization is a GRAS 
tool” and that its basic job is to prevent . 
your machine for selling from running down | ¥ 4 7 ” 
and becoming obsolete - The Magic Carpet For 
Don’t get the idea that modernization J 
means throwing everything out of the win- | 
dow and starting from scratch. Maybe that 
fear has held you back, or perhaps you've 
heard exaggerated stories of actual costs 
far exceeding budgets. Actually, store im é ¥} : : 
provements can be accomplished in easy | NS PE Merchandise placed on rich, 
stages, and each successive portion of the | iG green “NATURALIKE” turf at- 
job can be paid for out of the added profits | " ‘ y ‘ ie 4 tracts passing buyers —- 80WSs 
from the previous step ONC. : seeds that grow into sales. 
This statement is not wishful thinking ri vey it 
A recent survey by the General Electric : is Ke aad Newly improved, with lines of 
Company proved that better lighting alone - t iy? . stitching a” apart, these extra 
increased sales as much as 26 per cent. Just awe ! fan! : high quality mats are closely 
stepping up impulse buying and giving wom- Mee ” 4 Cr ded /I84 trimmed, like popular creeping 
en more confidence to shop in your store , bent grass fire and mildew 
will pyramid your business. Many of our proofed heavy burlap base. 
Buy “NATURALIKE” Grass 
As to expenditures, you control the cost ‘ Mats and be assured of long- 
by approving the designs and by selecting Shas) ae ~e ney! ™ wearing, good looks. 
the contractors. Your architect will help 
you invest your modernization dollars wisely, My 
and will be your “watchdog of the treasury” STi ieee 
in all expenditures yy Gt 
Now . one important caution. You “ oa 
wouldn't allow a garage mechanic to repair 
your television set. Don't attempt modern- 
ization on ‘any scale without consulting a 


capable store architect In addition to cre- | ALL SIZES READY FOR IMMEDIATE SHIPMENT 


clients report increases of:25 to 30 per cent 


DAA RE ENS ORIN. 


after modernization 


ating an attractive interior and an outstand 
ing store front he must know merchandising 3’ x 6° — 3’ x 15’ — 3’ x 30° — 5'x & — 5'x 10° — 18" x 15° — 18" x 30’ 
in order to give you an efficient “tool” to “TUFF-TURF” Sprinklings 

multiply your sales and increase your turn % aaa : . . . 
over. ! The new economical fill-in material for odd shaped spots difficult to fit with 

Modernization tells the world who you are. regular mats. Easy to re-use. 3 and 4 lb. cartons. Dyed to match “NATURA- 
what you are, and the kind of store you | LIKE” Grass Mats. Fire proofed and mildew proofed, too. 
operate. 

Modernization multiplies the number of 
people who look at your window and come ps i 
in to buy. It brings more of them back, | MEMORIAL GRASS CO Uhrichsville Ohio 
again and again, to shop in your store " , 

Modernization increases impulse buying by 
attracting attention to the goods displayed 
and by making them seem more desirable. 

Modernization makes selling easier and USE THE 
more pleasant, and hence makes salesmen 


more efficient — and happier individuals oO P Pp Oo R iY U N { T Y 


Modernization reduces maintenance and 
produces a higher net profit on every gross E X Cc H A N G E 


dollar of sales For any WANT AD purpose: 
Start soon. Make 1950 your “Year of 
POSITION WANTED 


Modernization,” and it will be recorded as ; 
sl hg of New Achievement” on your POSITION VACANT ri cua Meo es +. 
ee USED DISPLAY EQUIPMENT FOR SALE | | ELASTIC PETAL TOP WIGS 


| (Trade-Mark) 
REPRESENTATIVES WANTED Fits any size head. Created by Helen. 


Don’t forget—send in your news j e Manufactured by 


i i i NU-SHOW DISPLAYS, INC. 
items about all happenings in the $3.00 Per Column Inch — CASH WITH ORDER ov Qtath Ave, Bhoder F40% ew Secs Cite 12 
display field: births, deaths, marriages, 


changes of position, anything pertain- 


ing to display or displaymen anywhere. =| | | When Writing Advertisers Please Mention DISPLAY WORLD » » 


Order from your display jobber. 









































No. 303 
3 SHELVES 
25" high 
$9.95 each 


No. 304 
4 SHELVES 
34” high 
$13.95 


No. 305 
5 SHELVES 
43" high 
$17.95 


DELIVERED 


Shelf Spoce 
8" x 10" 
Overall Width 
20%" 
Colors: 
Gold, Verde, 
Light Blue. 


Shadow Shelf 


Adaptable to windows, ledges, floors or coun- 
ters. You will find plenty of uses for the Shadow 
Shelf. Will hang on wall or set firmly on floor. 
Try them in your hard-to-decorate corners. 


“FERROCRAFT" 


CORP. 
MORGANFIELD, 


aes aN 
FOE 
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BOICE-CRANE Heavy Duty 
24" x 5" JIG SAW 


» vibration- 
and straight cutting, 
de work and heavy 

50% lenger blade 
stroke cuts thicker stock 
faster. Only 24” jig saw 
that cute materials ap to 

thick, and the enly 
one capable of osing any 
blades 5” to 9% long 
Produces easily, 
quickly in any size from 
*” owt of 34” stock, to 
12” from 3” stock. Blades 
turned 90° for 
ripping long stock. Over 
size 20° x 20° highly pol- 
ished, cast iron work table 
Two-way tilt to 45° 
High quality construction 
throughout 


BOICE- CRANE COMPANY 


896 CENTRAL AVE + TOLEDO 6,OHIO 


letters 


may he 


| Please send free literature on Boice-Crone 


| (1) Jig Sows (] Bond Sows 


[NAME 
FIRM 
STREET 
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V. F. McCollum, formerly display manager 
for The Fahy Store, Rome, Ga., accepted a 
similar position with the A. J. Gordon De- 
partment Store, Brunswick, Ga. 

Ernie H. Meier, who had been with L. 
Baumann & Co., Chicago, joined Stern, 
Johann & Grossman, display firm, as sales 
representative in the Southern and central 
Western territory 

H. H. Tarrasch, display manager for Stix, 
Baer & Fuller, St. Louis, was appointed as 
a special delegate to accompany the com- 
mission named by Herbert Hoover, U. S 
Secretary of Commerce, to the International 
Exposition of Modern, Decorative and In- 


| dustrial Art, in Paris. 





Ralph W. Shea, who had been assistant to 
Jack Richter, at the Ernst Kern Company, 
Detroit, became display manager for Stern 
& Mann Company, Canton, Ohio. 

Edward Ferguson resigned as_ display 
manager for C. H. Yeager Company, Sharon, 
Pa., and became head of the display depart- 
ment of the Fashion Company, Columbus, 
Ohio. 

At a meeting of the Oklahoma City Dis- 
playmens Club the following were elected 
officers: President, Charles H. McMahan, 
Rosenthal’s ; vice-president, E. H. Lyle, Mc- 
Ewen-Halliburton Company; secretary, C. E 
Batchelor, Pettee’s, and treasurer, O. S 
Baxter, Kerr's. 

Gene Heins, of Wolff, Kubly 
Company, was elected president of 
Madison Association of Displaymen, 
ison, Wis. 


& Hersig 
the 
Mad- 


—''Please, Mr. Smith! 
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APRIL, 1940 

Kenneth Duncan joined L. A. Darling 
Company, Bronson, Mich., as a sales repre- 
sentative. He had formerly been with The 
Boston Store, Milwaukee, and Bliss Display 
Corporation, New York City. 

First prize in a local display contest for 
the Greater New York Fund was won by 
Jerome Walter, The Namm Store, Brooklyn. 

First prize in the larger store classifica- 
tion of the Sew and Save display contest 
was won by William T. Reid, N. Snellen- 
berg & Co., Philadelphia. 

Dave Stromberg became president and 
majority stockholder in Mutual Display Mfg. 
Company, Cleveland. 

E. C. Beason resigned as display manager 
for P. Bacon & Sons, Louisville, to enter 
business for himself. He was succeeded by 
Thomas Shane, formerly first assistant. 

L. E. Summerton resigned as display 
manager of Kisberg’s, Jackson, Tenn., to 
devote his full time to his display studio. 

Oliver E. Johuson, who had been in charge 
of display for Zahn’s, Racine, Wis., for many 
years resigned in order to accept a position 
with Meis Brothers, Evansville. 

Members of the Chicago Display Club 
were guests of Durable Displays, with E. J. 
“Jim” Berg acting as host. 

Following the resignation of Ray Pearcy, 
who had been display manager for Rollman 
& Sons Company, Cincinnati, for the past 
two years, Andrew Matzer took over the 
department. He had formerly been with 
F. & R. Lazarus Company, Columbus; J. L. 
Hudson Company, Detroit; Thalhimers, 
Richmond, and Jordan Marsh Company, Bos- 
ton. More recently he had operated a dis- 
play supply company in Columbus. 

Joseph Blaine resigned his position as 
display manager for Uppestaie, Collins & 
Co., New York City. 
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Another few minutes and he'll come up with a dynamic, shovel-selling 


spring motifl''— 
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“Bill Wottrich Joins 
Charrot Organization 


William H. “Bill” Wottrich will join the | 


L. J. Charrot Company’s sales organization, 


with offices in Chicago, as of May 1. He | 


will cover the central Western territory. 
Wottrich’s offices are located at 222 West 


— "Bill" Wottrich— 


Adams street. He will act as direct sales 
representative in Chicago and all of Illinois, 
also traveling northern Indiana, Wisconsin, 
southern Michigan, and the cities of Minne- 
apolis and St. Paul. 

Wottrich is a familiar figure in the terri 
tory he will cover for Charrot, having been 
in the display sales business for many years. 
He is also distributor for the L. A 
Company, Bronson, Mich. 


Darling 


Odell Allaun Injured 
In Auto Accident 


On Thursday, March 30, while returning 
— Indianapolis to his home in Morton | 
Grove, Ill, Odell Allaun met with a serious | 
accident. While crossing railroad tracks at | 


Newcastle, Ind., his car was struck by 
fast, special freight train and was carried 


for 1,000 feet before the train could be | 


halted. Allaun received severe head in- 
juries and both hips were badly broken. He 
will be incapacitated for at least five months 

Allaun, who is associated with I. K. Stev- 
enson, Land O’Lakes, Wis., has made 
arrangements with Joseph Handlos to cover 
his territory for him. Any of his friends 


who wish to write him can address him at | 


the Henry County hospital, Newcastle, Ind 
He will be there for five weeks or more be 
fore being moved to his home 


Purdy Rejoins Macy's, 
New York City 


Formerly display manager of Revlon Com- 
pany, New York City, and at one time on 
the display staff at L. Bamberger & Co., 
Newark, Robert Purdy has rejoined R. H 
Macy & Co., New York City, as assistant 
in the window display department under 
the direction of John R. Foley 
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Must Neg TURNTABLES 


In 

Your 

DISPLAY ay 2 
PICTURE! , § — 28 the, Capestty 


15 — 75 ibs. Capacity 
You can do ' 25 — 250 Ibs. Capacity 


more with .... Gueranteed for One Year 


VUE- MORE 


RNTABLE 


ALL-PURPOSE MOTION DISPLAYS 


Units Also Available for TIER STRUCTURES 
CEILING and WALL AVAILABLE FOR 
MOUNTINGS ALL MODELS 


i + iterat 
pais Tana a Sey Disk Sizes from 8" to 23" 


BREVEL PRODUCTS CORP. New'vore'2'x¥. 











a | 








SUITED to the most 
discriminating taste 
U hile for Complete rochure 








ante REPLACE SAS 














FINEST 
CORRUGATED 


JOIN THE 


cORROL 


COLOR PARADE 


*"TenSHUN! Yes, it’s yours to com- 
mand with Corrodek. And attention 
you'll get, because Corrodek now offers 
the most brilliant colors ever made .. . 
extra bright because they're surface- 
coated with new-type pigments that 
give longer fade-proof life. Stronger 
fibers give a new super rigidity. Higher 
flutes increase tonal effects. Its uniform 
corrugations show no unsightly finger 
markings. 

Eyes RIGHT! Here's a background 
material that truly is unsurpassed for 

brilliance, versatility, economy, or 
ease of installation. 


FREE OFFER. 
Write today for 
your free Color 
Guide and Sample 
Swatches. 


PAPER PRODUCTS CORPORATION 


Newton Upper Falls 64, Massachusetts 
LOS ANGELES + NEW YORK + CHICAGO 


| have 
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REPORTING FROM PARIS 


[Continued from page 33 

mode and Mlle. Soudain does that as 
well. The original dotted swiss’ summer 
covers were replaced by fall fabrics and 
now again for spring these have given way 
to the shades of Rochas’ new collection. 
Autumn and winter decor included picket 
fences and winter ivy, but this has now 
been sparked with new spring flowers. Sea- 
son to season, Marcel Rochas — working 
with Mlle. Soudain — continues a wonderful 
tradition in French chic. 

Certainly worth a mention in this general 
review is the neat display at Jeanne Lanvin 
that might serve as inspiration for that main 
floor display case of yours. The designer 
places a single white piqué glove and sailor 
hat on a walking stick — very sharp and to 
a fashion point — against a smooth spring 
green felt cover. 


new 


Haney Leaves Schack's 


| To Head Crawford Promotion 


After five years as sales representative 
for Schack’s, Inc., Chicago, Hildon H 
has resigned in order to rejoin Crawford's 
Department Stores, of the same city; he had 
formerly been with Crawford's for eight 
years before joining Schack’s. 

His capacity in the new position is that 
promotion will 
complete charge of all advertising, 
publicity, fashion shows, and coordinate the 


Haney 


of sales manager, and he 


display department 


Haney is well-known in Chicago display 


| circles, having taken part in Chicago Dis 


play Club activities for many years; he was 
president of the group in 1945. 
Change Of Location 
For Creative Displays 

Creative Displays, Inc. St. Louis, has 
moved to more centrally located quarters at 
3423 Olive street 
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Stowe Resigns Position; 
To Operate Resort 

Robert H. Stowe has resigned his position 
with the display department of Younkers, 
lowa City, lowa, and has bought a resort in 
Minnesota. He had been with the store, 
originally known as Yetter’s until purchased 
by Younkers some time ago, for ten years. 
\ccording to Stowe: 

“We have bought ‘Freed Lodge’, located 
on Rush Lake, a part of the Whitefish chain 
of lakes 28 miles north of Brainerd. Our 
postoffice will be Crosslake, Minn., and we 
will be very happy to hear from all of our 
former display friends. It is a beautiful 
place, up in the tall pines, with a beautiful 
beach, nice housekeeping cabins, the best in 
boats, and we can talk with some authority 
about the fishing as we have gone to this 
region for years.” 
Miami Display Firms 
Are Merged 

The Griffith Wilson Studio announces a 
merger with the Tropical Sun Shade Com- 
pany; both firms are located in Miami. The 
new combination will serve Florida as a 
mannequin reconditioning firm and will also 
maintain a complete stock of reconditioned 
forms and mannequins in showrooms at 
11066 Biscayne boulevard. 


Fletcher Resigns 
From Chicago Firm 

Following the resignation of Vaughn 
Fletcher as display manager of Bonwit Tel- 
ler, Chicago, Katherine Pettingale, store 
manager, has taken over the work with the 
assistance of some of the buyers. 


Lengthy Vacation 
For Thomas 

Vlad Thomas, Milwaukee displayman, is 
spending a month at Lake Placid, Fla., for 
a complete rest. 





—This is the unusual way in which the Johnston Furniture Company, Statesville, N. C., dis- 


played fine chairs in connection with a “Here's your Valentine, Sweetheart" theme. 


Displayers 


were in the shape of hearts, and potted flowers were in the foreground of the window— 
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Giant Exhibit Used 
By Saturday Evening Post 


Illustrated here is the giant exhibit pro- 
duced for the Saturday Evening Post by 
W. L. Stensgaard & Associates, Inc., Chi- 


cago, and used by the publication for the | 


recent convention of the National Retail Dry 
Goods Association. 


The magnificent exhibit consists of chrome- 
plated tubes arranged so that one group re- 
volves in one direction inside the other 
group revolving in the opposite direction 
A full size mannequin, with the copy “Sat- 
urday Evening Post”, is suspended in the 
center section. All of the miniature prod- 
ucts shown in the unit represent the various 
interests covered by the Post's advertising 
The theme of the show is: “Readers spend 
more time with the Post”. 

In the small illuminated glass case around 
the lower section were illustrated the various 
categories of interest. For instance, home 
furnishings in one group, sports in another 
group, men’s fashions in another, and so on 

A large motor with gears in the lower 
center section operates the unit, the overall 
height of which is approximately 20 feet 


Nunan Is Elected 
By Dallas Club 

E. W. Nunan has been elected president 
of the Dallas Display and Allied Arts 
League. He is display director for the Jas 
K. Wilson Company, and succeeds Peter J 


Schaefer, Sears, Roebuck & Co. Other 
officers elected are Dan Stephens, first vice- 
president, L. G. Porter, second vice-presi- 
dent, and Mrs. Aime Wylie, secretary-treas- 
urer, 








We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course, 
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THE PROP OF A THOUSAND USES! 


PIRATE 


TREASURE CHEST 


At last, a display piece that can be used in 
any department! Use this novel prop for 
your special sales, for bargain items, for 
store-wide promotions! 

Solidly built of 44” planking, 4" plywood 
and masonite, finished in rich brown, simu- 
lated iron binding with ye” bright brass 
studs, this unit can be used over and over 
again. The inside is yellow lacquer giving 
interesting contrast. 

The overall dimensions, 18” long, 12” 
wide, 15” high permit this chest to be 
used for windows, showcase trim, ledge 
trims, on counters, ete. 


This rugged unit has unlimited uses in any store, and is of permanent $34 50 
. 


construction for only—each 


Mechanical unit, same as above, with motor that opens and closes lid 


three times per minute, complete ready to plug in 


DISPLAYS 


CINCINNATI 1, 


GOGUE 


P. O. BOX 595, 


each, $47.50 


OHIO 














QUENSELL DISPLAYS INC. 


PLASTIC 


DISPLAY TRAYS 


No. 750 — SHIRT & UTILITY TRAY — 
15" x 10" x 4"—per dozen $24.00 


. 775 — ANKLET & GLOVE TRAY — 
x 4%" x 5"—per dozen $9.00 


. 725 — SOCK & GLOVE TRAY — 
13" x 4%" « 2%"—per dozen $12.00 


No. 700 TIE TRAY — 12" x 434" x 3" — 
Per dozen 9. 


PRICE F.O. B. FACTORY 
Packed | Dozen Per Carton 


71-23 AUSTIN ST. 
FOREST HILLS, WN. Y. 











Everything for Display 


plo} wa 10] ol cle) ae ome lira 
i e : 
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PRICE CARD and 
DISPLAY CARD HOLDERS 
WINDOW TRIMMER'S TOOL 
SNAP-IN TAG NEEDLES 
U. 8. Pat. No. 2461617 
Threads with your eyes shut 
Write for Mustrated Price List 
on Our Sales Help and Time Savers. 
RUDOLF ORTHWINE CORP. 
503 W. 33rd St., New York 1, N. Y. 














You Should Use The | 


Motion-Maker | 


FOR OPERATING MOTION | 
WINDOW DISPLAYS* COUNTER 
DISPLAYS * DEMONSTRATORS | 


USED BY NATIONAL ADVERTISERS 


Many Different 
Motions with 
Few Parts. 
Hollow Drive 
Shaft makes 
attachment of 
parts easy. For 
use on 115 A. 
C.—60 cycle. 





Can be mount- 
ed for CLOCK. 
WISEor COUN 
TER CLOCK 
WISE Motion. 
Sturdily built 
for continuous 
operation. 


(pet. applied for) 


MODEL NO. 2 


We Also M fi e The Mechanical 
Parts For Operating Motion Displays 


WRITE FOR INFORMATION 
Manufactured By 


THE AMERICAN DISPLAY COMPANY 
DAYTON 2, OHIO 

















A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 





WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 
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FIFTY YEARS OF 
AMERICAN DISPLAY 


[Continued from page 29] 


The success or failure of the IADM con 
vention scheduled for St. Louis in August 
had been the subject of much anticipatory 
debate. Some foresaw a lack of interest in 
the national association and all agreed that 
if the convention were a success it would be 
a good omen for display during the next 
few years. When the results were finally in, 
there could be no possible doubt that the 
convention ranked with the best in national 
association history and delegates came away 
with enthusiasm for the future of the group 
Stocker, Wohl Shoe Company, St. 

was named president of the asso- 


Glee 
Louis, 
ciation. 

1936. The depression had caused a scarcity 
of trained young display workers, since few 
beginners had been taken on by retail stores 
since 1929. Salaries, however, were still 
lagging behind the improved retail business 
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level. An indication of salaries paid sign 
shop employes is seen in a complaint from 
a display manager whose card writer had 
left him to take a job paying $30.00 a 
week. 

The trend for stores to have “shops” such 
as a “Budget Shop”, “Stork Shop”, and the 
like was sufficiently strong to cause con- 
siderable comment. 

1937. Cubism, futurism and modernism 
had had their day in display and now it was 
the term of surrealism. The new art was 
employed by displaymen on all sides and de- 
capitated figures, snake-like arms breaking 
through backgrounds, or a single mannequin 
standing on a floor heaped high with tea- 
spoons, were to be seen in the windows of 
almost any well-known store. When Salva- 
tor Dali threw a fur-lined bath tub through 
a plate glass window at Lord & Taylor, in 
a rage at changes ordered by store officials 
in a display he had been commissioned to 
do, the resulting news story made every 
newspaper in the country and stirred interest 








His nEXxT PosiTiom was WiTs 
THE HECHT COMPANY AS ASSISTANT 
DISPLAY DIRECTOR FOR THREE 
AND AS DISPLAY DIRECTOR FOR 
TAS LAST THREE. KNOWN FOR 
WIS APPLICATION OF BASIC DESIGM 


THE ACQUISITION OF A NGUSE 
1 THE COUNTRY) TRYING 
TO MAKE GRASS GROW ON 
VIRGINIA CLAY. 


WECHT 





DISPLAY DIRECTOR 
COMPANY . WASHINGTON,D. C, 


EO/SPLAYSPARA DE No.130.... by —Zoffer_ 





Ean WAS AN ARCHITECTURAL AND ART BACK- 
GROUND ACQUIRED AT PRATT INSTITUTE, & HAD 
DISPLAY TRAINING WITH DONALD DESKEY RENOWNED 
INDUSTRIAL DESIGNER WORKING ON THE NEW YORK 
WORLD'S FAA DESIGNS FORTHE HALLS OF PHARMACY 
AND COMMUNICATIONS. 
LATER HE JOINED KRESGES DEPARTMENT 
STOAS, NEWARK, AS DESION AND PRODUCTION 
SUPERV | SOR UNDER BILL NIXON. 
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in surreal display just that much more. 

There was plenty of display equipment by 
1937 to enable the displayman to do almost 
any kind of job he wanted. Among them we 
find mannequins, cutting machines, anima- 
tion devices, projecting machines, lighting 
equipment, wallboard, display papers, mould- 
ings, cut-out letters, artificial flowers, papier 
mache units, textiles, tackers, forms, fix- 
tures, air brushes, blow-ups — practically 
anything available today. 

A steady procession of lighting improve- 
ments had taken place over the years, plus 
a growing use of color lighting. Now it was 
time for dramatized lighting — the casting 
of bold shadows on backgrounds, low-level 
lighting for one section of a display and 
brilfiant lighting for another. This was 
later softened a bit and described as the- 
atrical lighting. This vogue was to 
tinue for years, and as a matter of fact this 
method of lighting is still used largely 
today. 

It was in this year that a foreign event 
had much to do with influencing American 
display. This was the Paris Exposition, in 
troducing a long-limbed, 7-foot, faceless 
mannequin of rough pink plaster. New York 
City and Chicago stores pounced avidly on 
these figures or American reproductions of 
them, and their use spread rapidly through 
out the country Fortunately their 
was short-lived. 

A new display group — the International 
Display Executives Association—was formed 
in New York City, but lasted only a couple 
of years. Most of the members were from 
the field of national advertisers. 

1938. The question of how to dramatize 
an individual department or a complete in 
terior was being passed on more frequently 
to displaymen. The grewth of interior dis- 
play had been gradual, but during the past 
several years it had got to the point where 
store after store delegated interior display 
management to one individual In most 
cases the display manager had charge of 
both window and interior display, but in 
the larger stores it was becoming the cus- 
tomary policy to have a window display 
manager and an interior display manager, 
both heading up to a display director 
While interior displays had much in com- 
mon with windows, a somewhat different 
technique and quite a num 
ber of displaymen began specializing in 
this form of work. 

The word “recession” was or the lips of 
many retailers in 1938, but the business 
slump did not materialize into anything like 
the depression whose was still in 
the minds of all who went through it. There 
was display department 
budgets 

Merchants Record and Show Window was 
sold to DISPLAY WORLD 

The introduction of a new display material 
which was to become a staple product took 
place in this year; this was seamless paper 
now used as a matter of 
display department 

An account of this 
be incomplete without mentioning the famous 
swinging Christmas bell windews used by 
Lord & Taylor so successfully that they pro 
duced more than 400,000 letters, wires, phone 
calls of commenda- 
tion for the 


con 


vogue 


was necessary 


memory 


some decrease in 


course in every 


year’s activities would 


and personal messages 


store. Dana O’Clare was dis 
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Sands 

Mica Flakes 
Stones, 1/4" 
Cello Flakes 
Wood Chips 
Rock Crystals, 3 
Gem Crystals, | 
Plastic Chips 


ANKERUM 


19TH & ARCH STS. 





THESE SUMMER ITEMS 


GIVE ADDED ZEST TO YOUR DISPLAYS 
FISH NET, 2” squares, 72” width, per yd. 70c 


50 Ibs. 
5 lbs. 
25 Ibs. 
10 Ibs. 
2 cu ft. 
25 Ibs. 
10 Ibs. 

1 Bu. 


$3.90 
3.50 
3.00 
5.00 
2.75 
3.00 
3.00 
3.75 


All of above items are available in a wide assortment of colors. 


We also stock a complete line of Sea Fans, Starfish, Sea Plumes, Palmetto 
Leaves, Date Palm Leaves, Palm Fiber, Gourds, Mexican Hats, Mats, Baskets, 
Ruscus Hedges, Oars, Life Preservers, Anchors, Helmswheels, Ground Cork, 
Cork Bark, Cedar Poles and Slabs, Birch Poles—Branches, Bamboo Poles. 


WRITE TODAY FOR OUR FREE CATALOG 


MFG. CO. 


PHILADELPHIA 3, PA. 














TWINKLE-LITES 


The sure key to 


DAZZLING DISPLAYS 


| These multiple Miniature Light sets have many 


uses. They put ZIP into your displays at low cost. 


e wen oo Pn ticed @ Multiple hook-up, 
with mer @ Custom built = 


your Ms Hag with 


Complete bulbs 
| stalled, boxed individually or bulk Eee « an 


merchandise approved and gquorantee 


4 NOEL + 


Manufacturing Co, Int. 


136-138 East 122nd Street, New York 35, N. Y. 


COMPLETE ENGINEERING AND MFG. SERVICE 
FOR ELECTRIFYING DISPLAYS 


APPROVED UNDERWRITERS LABORATORIES 


THE NEW DISPLAY CARD PRINTER | 


“SALES- 
MAKER" 


Sample of 
work 
on request 


Display Cards for All Uses 


Fuaturing a patented visible message reflecting 
mirror where you can read the message before it 
is printed. No type to handle, lose or fuss with. 
No, there is no fuss 
When you buy from us. 
Large return for small investment. Direct from 
ig to you at $15.50 to $60.00 for complete 
unm 


Money Back Guarantee, by 


SCHULZ MFG. CORP. 


3945 Milwaukee Ave., Chicago 41, Il. 





depois ter ety a we 


ffl OL ALOR EE OE 
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RUBBER HANDS 


AT A BARGAIN PRICE 


Guaranteed non-breakable hands with 
stainless steel fittings ...male or female 

. any quantity . . . ready for finish- 
ing. Immediate delivery. Per pair .. . 
$3.00 f.o.b. New York City, cash with 
order. 


ane 


LD IS PLAYMASTERS 


114 Worth St. | New York City 13 











FOR 


BEACH WEAR 


—, WASHED BEACH SAND 
eT: 





FISH 
oa PRESERVERS 
FLOATS 


. CORK .. 
ROPE... COTTON. . 
SEA FANS 

PLUMES 


SPONGES 
UNDER-SEA PLASTIC LEAVES 


. GLASS 
. SISAL 





Special Manila Assortment 


One Large Fan Shell 
Two Coral Mushrooms ALL 
FOR 


Three Crab Shells 
$10.00! 


Two Conches 

Twenty-five Pearl Fins 

Five Pounds Crushed 

Pearl 
Write for Price List 
“VISIT the HOUSE of NATURALS" 
ARTS ansFLOWERS* 
and 

DISPLAYS INC. 


Menufacturers @ Importers @ Crectors 


43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


Trade Mark 











*U. S. Reg 
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play manager at that time. The swinging 
bell idea was to be picked up by displaymen 
in all parts of the nation during the Christ- 
mas seasons of the next few years. 

1939. The New York World’s Fair opened 
after months of advance publicity and 
from the displayman’s standpoint at least - 
lived up to its predictions. Many ideas for 
motion, lighting, use of color and new ma- 
terials were found by visiting displaymen 
and transplanted with modifications into 
their windows upon returning home. 

The display possibilities of a new man- 
made material — “Plexiglas” — were being 
explored by some firms in the field, and the 
first in a long line of plastic fixtures made 
their appearance. 

About this time 
they must add another new 
vocabulary — paper sculpture. This was a 
process of cutting and pasting various 
weights and colors of paper into three-di- 
mensional forms, and while it had 
done for years in several European countries 
it was new to American display. It caught 
on rapidly and soon a number of display 
studios were turning out seemingly endless 
processions of paper sculpture figures of all 
kinds. 


Fluorescent 


displaymen found that 
term to their 


been 


lighting became increasingly 
| popular for store use and even had 
fluorescent systems installed for their win- 
dows. In the latter, however, it was not 
too successful as it lacked the punch and 
sharpness of incandescent lighting for dis 
play purposes 

1940. The great popularity of plastics in 
display was apparent to a number of com 
panies and fixtures, point-of-sale items, let 
ters and a host of props involving plastic 


some 





were being produced. 

had followed the 
display, gradually omitting the 
ornamentation and stressing white space and 
good use of color. For some time card 
writing machines had been available, and 
many stores had purchased them to help 
solve the problem of producing cards and 
tickets in quantity. The war was soon to 
make production of the machines difficult, 
but following the end of hostilities when 
materials and manufacturing became ac 
cessible once more the card-writing machine 
manufacturers an unparalleled 
demand for their equipment. 


Showcards 
swirls and 


were to see 














Under the leadership of Joe McCann, S 
Kann Sons Company, Washington, who had 
elected president of the [ADM the 

year before, a most successful convention 

was held in Detroit. McCann had taken 
over the association's leadership with the 
| organization heavily in debt. Through his 
| economy measures and through the sale of 
space for the Detroit convention he suc- 
ceeded in putting the association on a sound 
financial footing Instead of a deficit of 
$2,560 the association now had a cash bal 
lance of $5,694 after all bills paid 
Needless to say, McCann was re-elected. 
Herman Frankenthal, name had 

been synonymous with display for over 40 
died of 84. Other of the 
“old timers” were to join him before 
time had elapsed, or had already 
passed on such men as Arthur Fraser, 
Jim Berg and Charlie Morton. 

1941. The preparedness program of the 
nation had started to affect the display field 


been 


were 
whose 


years, at the age 
famous 


much 
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E ‘NO MEASURING © NO “GUESSING 
EASY TO USE © ECONOMICAL 


‘You'll be sure its the finest if it's o MULTI-FIT 


look for the trade mark . . . and be sure! 


TA 


Avoilable at all leading display jobbers, or write: 








evolution of 


The Modern Display Trend 
pi to LIGHTED MOTION 


Model "712" 


Doto'Sho 


ELECTRIC _—) 


agnve “712" ROTO-SHO’s two-way, built- 
lectric outlet p its novel, self-con- 

nena lighting effects by means by sliding 

contacts, as well as op 

devices while the turntable rad ale three 

times a minute—Lights turn with the table! 


There's nothing like “712” to revolutionize 
your window trim and make passersby 
buy! Sturdy. steel construction, guaranteed, 
it carries up to 200 Ibs. 18” diameter turn- 
table. Allover height just 7”. A.C. only. 


For winning action displays, write us for 
complete ROTO-PRODUCTS turntable catalog. 


GENERAL DIE & STAMPING COMPANY 
Dept. ©, 262 Mott St., New York (2, N. Y. 
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in a number of ways. One was through the 

shortage of aluminum, steel and other ma- NATIONAL HANGER--FAMOUS HEADQUARTERS 
terials. Another was a growing shortage of 

displaymen as the draft dipped into depart- 

ments here and there. More windows were for RACK SIZE DIVID R 
devoted to patriotic themes and there was 
considerable interest in displays dealing with 


. ‘ ‘ ‘ seen renee. " ” 
Americana. Display material price trends The STOCKROOM 
were up, for the reasons menticned above, 16 re a - 
and supply stocks were shrinking rapidly To the left is the Stockroom for 
Substitute materials were being employed stockroom use. The white pressed 
for items in short supply. Most serious cardboard divider has been proved 
shortages were in metals, foils, lacquers, | successful for many years. An 
corrugated board, some plastics, nails, some | excellent divider for stockrooms. 
papers, and fabrics. Very inexpensive. All sizes from | 
Then came Pearl Harbor. to 50. Actual size 12" high, 4" 
1942. One month after the declaration of | wide. 
war display manufacturers advertised all | ie ee Ga 
sorts of patriotic props — V’s tor victory, 
Uncle Sam in fighting poses, flags of the 


Allies, eagles and shields in papier mache, —_— — The “BAGEL” 




















USO and War Bond themes and all the ‘ 
H ae RSet een We ere » familiz ‘ At lower left is our 
kindred subjects which were to be familiar latest’ pactia alae 
window fare for the next few years : serving the purpose of The Ne “SEE SIZE” 
Blackout orders for coastal cities and | = beeping your stock : Ww is 
. Lagat ere an orderly and efficiently. Above is shown our ‘Double Duty 
“dimout areas” within a territory 300 miles | Mode of molded ples plastic Roy nee, oe tates. 
. ilies aie * 4 ¢ g | tic white acetate wi cha able sizes. ant fa 
— vgs coasts were issued on behalf of | black numerals which a Made of hoary outs. 
civilian delense. j show up distinctly from ed plastic with a window in 
“a ies a age " P . } great distances; size which the proper size is inserted. 
The National Association of Display In- 3," in diameter. All Can show one size on one side, 
dustries was formed in this year, with Ralph | pee vay > J to 60 - quother - Rng eter, 
r c : reyes. + oo ae . / cluding half sizes, also jong by wide. in white or 
Adle r, Jas. B. W illiams, Inc. New York | AcE ter leyaways black plastic. Sizes from | to 60, 
City, as its president. 10¢ including half sizes . . . Also A-Z 


; E for layaways. Complete with in- 
Plans were contemplated for a national sert. (Extra inserts Tic each.) 
“Display for Victory” campaign endorsed by 


NE SASF UE LOT LA EINE i. 





. - ~ — 
the United States government, whereby every | T | Oo N L 4 A N G £ R I N Cc 
store would be asked to devote a certain N A A . 


amount of display space regularly to the 253 W. 26TH STREET NEW YORK CITY | 








war effort. Leslie Janes, national display 
director for Sears, Roebuck & Co., Chicago, 
was appointed chairman of the Victory Dis- 
play Committee and quickly formed a na- 
tional organization and appointed state and 
local chairmen. The entire theme of the 
St. Louis convention of the IADM was “Dis- 
play for Victory”. Something of the success 
of the VDC campaign is told in the esti- 
mate made by Janes that 300,000 War Bond 
windows were installed during the month 
of July alone, | WITHOUT NEED FOR MEASURING! 

As male personnel in the display business . 
were inducted, women found more display | Bruno's 


jobs opening up for them. It was a rare | e 
department that did not have several women 5 Vuri-S. 
on its staff. | i 

Generally, with depleted selling forces, | 1 hi MANNEQUIN WIGS 
stores turned to self-service arrangements Designed with a special rubber base. Vari-Shape 
They found that good display became all the Wigs fit absolutely snugly and securely on the 
more important in such set-ups and hence 5 skull. NO NEED FOR MEASURING! Come 
display came in for more attention and | in any colo rdesired. Request new style chart. 
appreciation. Other contemporary factors | 
in this advancement were the shortage of 


newspaper advertising space and crowded | 4 E R 1 R E R G eo RO B B | N S INC 
radio schedules. ’ ° 


(To be concluded in the May issue.) | Style 1301 457 W. Broadway New York 12, N. Y. 











Write for Descriptive Literature or Further Information 


"Specialists in Mannequin Wigs and Repairs:" years of skilled experience assure you quality work at 
Mold Craft Enlarges | budget prices. Pick up the attractiveness of your display mannequins; get new Vari-Shape Wigs and a 


seil MORE. 
Production Facilities 


Mold Craft Company, 3745 North Palmer 
street, Milwaukee, has enlarged its facili- USE THE - ' 
ties for production runs of special display OPPORTUNITY EXCHANGE MANNEQUIN WIGS! REPAIRS! 
pieces made of molded rubber. Trade char : alr ene ae oo yea 
acters, plaques with figures and logotypes, For any WANT AD purpose: i be f Fast service 
product miniatures and blow-ups can be POSITION WARTED eaat Fon OALe f 
produced in light-weight, unbreakable rub- | REPRESENTATIVES WANTED |e a ae ee on: om | 











ber. Painting and sculpturing services are | | $3.00 Per Columa Inch — CASH WITH ORDER 964 21ST STREET San PEOR AT 
available. | 
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Now ! A Beautiful Low-Cost Photo Mural 
FOR DISPLAY EVERYWHERE! 


Get our FREE Photolog picturing 90 scenic views. 
Then choose the view you want and we'll make it into 
a lovely sepia-toned mural for you! 


Find out about our amazingly low 
prices—our entirely-by-mail plan. 


WRITE TODAY! 
For your FREE Photolog 


R. C. S. STUDIOS 


Division of R. C. S., Inc 


123 N. Wacker Drive + Chicago 6 





| Darling Company, 
| the government of Haiti purchased a series 








$2,000 in cash, vacation trip, outboard motor and boat will be awarded for the best 


window displays on the national promotion of 
annual contest sponsored by The Sporting Goods DEALER. 


“Let’s Go Fishing May 20-27”, an 


Display men of any retail 


firm engaged in the sporting goods and fishing tackle business of any description, are 


eligible to compete for the prizes. 


Rules are simple for this $2,000 contest, as well 


as other window display contests sponsored by The Sporting Goods DEALER which 


include “Let's Play Ball,” 


“Let’s Play Tennis” 


and “Let’s Go Hunting”. 


Plan to Enter Now! 


se ys. 


eH. iy 


Write for details to 
THE SPORTING GOODS 


DEALER 


2018 Washington Avenue 
St. Louis 3, Mo. 











“62 THERMOSTATIC 
i FLASHERS 


3055 RIVER ROAD E 
RIVER GROVE. ILLINOIS 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER CO. 


6519 West Blvd. Inglewood, Calif. 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 








POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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SPECIALTY STORE LAYOUT 
[Continued from page 45] 


and all forms that can be created by lathe, 
ruler and square. 

In our case a store or showroom should 
base its design on simple lines — squares, 
circles and a discreet amount of symmetry 
to remain attractive for a good number oi 
years. Checking with your own experience 


| you will find that the buildings, restaurants, 
| homes or furniture pleasing to our own taste 
| for more than 20 years no doubt were the 
| ones that fulfill Plato’s requirements for 
| beauty. 


| Colored Mannequins Ordered 
| By Haitian Government 


Something very unusual in mannequin 
orders was received recently by the L. A. 
Bronson, Mich., when 


of colored mannequins for use at the bi- 
centennial celebration at the city of Port- 
au-Prince, the capital of the Republic of 
Haiti. Sixteen South American and Euro- 
pean countries are represented at the ex- 
hibit, as well as private business concerns. 
The mannequins were ordered for use in 
the Hall of Native Work, sponsored mostly 
by hand-craft industry manufacturers, re- 
ports Darling. The mannequin firm was sup- 
plied with data on native skin and hair 
colorings by the Haitian government, and 
the figures were finished accordingly. II 
lustrated are three of the series, which 
ranged from tiny children up to adults. 














We invite DISPLAY WORLD 
readers to make frequent use of the 
Service Bureau for information on 
resources for all types of display ma- 
terial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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NLY 
MITTEN’S 
LETTERS 


CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


f nearest dealer 


MITTEN’S 
DISPLAY LETTERS 


2 West 46th St, New York 


ifor 


nds : 





| the promotion director or the 





Sparkling! Radiant! 
100% FIREPROOF 


GLASS FIBER 
NETTING 


Formerly 39'/2¢ yard 
NOW 29c yd. 


44 to 46 inches wide 
Choice of 14 Smart Colors 


A fabulously beautiful new mo- 
terial. Richer and less expensive 
than rayon or cotton nettings 
. . « and SAFER, too, becouse 
it is FIREPROOF. 


Featured on the front cover of 
DISPLAY WORLD, March 1949 
: and in the windows of 
America's finest stores. Minimum 
cuts 10 yards. 


RADIANT 


GLASS FIBERS CO. 


11 W. 29th St. New York City 








| place 


| signs.” 
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RETAILERS LOOK AT DISPLAY 
[Continued from page 69] 


inspection every week. All the buyers in 
the store go all through the store and rat 
every other department on the effectiveness 
of the interior display. If Jennie Jones wins 
the display one week I will bet that half 
the buyers will go up and say, “My 
department looks nice!” Who cares whether 
it sells any merchandise? Who cares whether 
it shows up what's in the department? It 
looks nice That's all we care about I 
think that’s a great mistake. I think we're 
forgetting our purpose. 

Now, things 
think should be done in any retail store. | 
think a major executive of the store, with 
display di 
hours a day 


your 


there are certain which I 


rector, should spend several 


going through the store studying the possi 


| bilities for department displays, inner dis 


plays, and related merchandise, interesting 
and informative cards and posters, arrang¢ 


ment of stock, finding merchandise which is | 


lost or hidden on the shelves or 
cases. All this 
could honestly 
eliminating markdowns 


back of 


merchandise which they 


I think a second thing the store should | 
try to realize — and it has been touched on | 
is just what is the | 


a little bit tonight — 
store trying to do. What is their goal? Are 
they trying to be one week Goldblatt's and 
the next week trying to be Tiffany's? Now 
I was connected with Macy's with display — 
and I had the sign shop. And we had a 
lot of fun there, because some of us would 
go to Lord & Taylor's and come back to 
the store and say, “We've got too many 
signs. We don't look like Lord & Taylor's.” 
Down would go all the signs. Nobody knew 
where anything was. Three or four days 
later S. Klein would run a real sale and one 
of our top brass would have to go down, and 
see what was going on. Signs all over the 
He'd run back to the store 
don't have any signs!” 
shop work and we would just grind the 
signs out Two days later, “Too many 
We didn't know what we were do 


So we did the sign 


| ing sometimes. 


I think that’s the average store 


We don't 


| know where we're heading, what we're try 
| ing to do, what we're trying to sell. The 


only way that any store can be a success in 
a community is to have a niche You have 
to have a knack. You have to have some 
thing which distinguishes 
something else 


your store from 
Otherwise, there’d be no 
more than one 


reason for any store in the 


community 

The third thing and which I think is 
the most important thing and the thing I’m 
trying to put across here—is that display and 
merchandise people should work together as 
a team, instead of having the bickering and 
the fighting and not cooperating with each 
other and going down and saying the dis 
play is lousy, and he says, “Well, it’s lousy 
Work 
ing together and trying to accomplish some 
After all, we 
that purpose, I'll repeat again, is to sell. | 
think we 


because your merchandise is lousy.” 


thing have one purpose and 

good slogan we can 
“Think ! 
I think we should all have a sign in our 
office, and a sign which we should look at 


have a very 
certainly use in department stores 





display so we can sell is | 


“We | 


Keep your SHIRTS & PAJAMAS neat 
ond clean with HENRY'S Low Priced 
1 io 


ag 


your wares 

on these 
NewOne “* 
Piece Trans- 
parent Molded 
Plastic Trays. 
They have “pull- 
out” handle and 
size card holder, 
and sliding rails 
on bottom, that 
prevents scratch- 
ing. Dress up your 
shelves . . Display 
your merchandise 
correctly! 


Shirt Tray 
Ve \6" long, 
Pe 10)" wide 


e 
NOW available: 
Henry's Rainbow Plastic 
Sock & Tie Trays. 
> 


Pajama Tray: 
16” long, « 12" wide 








We are the leaders in the Plastic 
Hanger Field, making over 60 
styles in hangers; and a new line 

Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 





JOBBERS INQUIRIES INVITED! 














Use the Original, Quality 


SLEEVE FORMS 
SHIRT DICKIES 


Also Detachable Ties 


Top quality — made entirely of virgin 
matericl — but of no extra cost. 


THERE ARE NONE AS GOOD 


The Originator—Established Over Thirty Years 











215 West 40th St. New York City 18 











* PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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~ + COUN, : 
Ljes' ‘ uf [Ms plisy 
¢ o 


INTRODUCING WA DISPLAYERS 


{ > 


- JOBBERS INQUIRIES INVITED: 


HanayC Conew 


5219 Centre AVE. PitTsBuRGH 32 Pa. 














FOR SUMMER! 


@ Chinese Lanterns . . . Parasols 
@ Glass Wind Chimes 

@ Plastic Wind Chimes 

@ Fans... Rattan... Paper 

@ Bamboo Blinds 

@ Matchstick screening 

@ Rush mats 

@ Rattan coolie hats 

@ Raffia 

@ Bamboo poles 


Ruscus Hedges to order 


PALM TREES 





for cal effects 


@ Mosses 
@ Yucca poles 
@ Driftwood 

Write for Price List 


"VISIT the HOUSE of NATURALS" 


ARTS an FLOWERS" 


DISPLAYS INC. 


Maonufocturers @ importers @ Creofors 


43 W. 56th St., near 5th Ave. 
New York City 19, N. Y. 


Reg. Trade Mark 


ypes of tre 
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very often, which says “Think” — plus one 
other word “Think Selling”. 

The following address was made by Ted 
Rathbun, owner of Rathbun’s, North Holly- 
wood: 

Roger Pickett, our displayman, got me in 
a weak moment a couple of months ago, and 
I agreed to come down here. I understood 
it was a question and answer type of forum 
There wasn't going to be any speeches. I 
understood, too, that when you fellows were 
talking over the subject that was going to 
be discussed here tonight somebody said 
that it would be nice if there was some 
ellow around here who used to be a dis 
playman who's now store president And 
Roger said, “I've got the man,” 

It isn't like it sounds. I might just tell 
a little about that. I took a course in 
display. Some years ago Wilson Brothers 
put on a course here in Los Angeles. Glenn 
Baugh, now of Silverwood’s, and I were 
teamed up together. The first day they 
started putting set-ups in the window, Baugh 
got out his pencil. He was a trained man 
and he could sketch the thing, and I couldn't 
do it. So I got to thinking about ways and 
means that I could operate and thought 
maybe we could get a little camera in there 
and take pictures of these things. We got 
one at the corner drug store at noon time 
and we found that it worked. So we took 
snapshots of each one of these set-ups as 
they came along through the week We 
accumulated quite a group of pictures, and 
a pretty big percentage of the boys signed 
up and wanted a group of the pictures sent 
to them 

So that was my display experience. It 
was at the time when we used to hang wash 
garments on a hanger in the back of the 
window, That's the way we displayed them 
in those days 

\ll I know about store operation and 
display in particular is what I've picked up 
over a period of 25 years, having gone into 
my mother and dad's little dry goods store 
on getting out of school at a time when they 
had one sales person besides themselves 
\nd over a period of time what I know 
ibout store operation I've gained there So 
I really feel a little out of place here this 
evening sitting alongside and in the presence 
of these men who have specialized and 
trained to the point now where they are 
authorities and top-notch men in their pro 
fession. I felt that way before I came down 
here, but I certainly feel more so that way 
now. So I'm not going to talk very much 
about the topic of display, except to say 
that | agree wholeheartedly with these gen 
tlemen who have preceded me 

We are very proud of the job we're doing 
out there in North Hollywood. The setup 
is entirely different, of course, than it is in 
big organization where things are broken 
down fine. In our little setup out there 
display and advertising and everything 
they're related to, whether it’s direct or in 
direct, it's under the head of one person with 
his assistants. And he is doing a good job, 
and in the common thinking of display we 
are complimented many times in having dis 
plays that are comparable to the big down 


al 


town stores. We're doing a good job and 
we're proud of it 

However, there is another phase that 
comes under the display set-up and the 
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TIMELY TIPS 


QUESTION?? 


IF sun comes through the transom, and 
blinds you 


HERE'S HOW! ... 


Cut Lithophane to desired size and de- 
sign, immerse in water and mount on 
glass. Results: No glare—No fade—Always 
Clean and cheerful — Easily Washed. Be 
thrifty in 1950! Lithoph is inexpensive! 
At your dealer or order direct. 


FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 





GARRISON-WAGNER CO. 
2018 Washington Ave., St. Louis, Mo. 


ADLER-JONES CO. 
521 8. Wabash Ave., Chicago, Il. 


CAPPY & CO. 
323 Bi'vd Of The Allies, Pittsburgh, Pa. 


SHUR NUFF, INC. 
24 S. 6th St., Minneapolis, Minn. 
OR WRITE DIRECT— FOR FREE CATA- 


LOG, SAMPLES AND ANSWERS TO ALL 
YOUR DISPLAY PROBLEMS. 





ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y. 











Complete Display 
Exhibit 
well worth your visit to 


CINCINNATI 


We maintain at all times a complete pre- 
sentation of everything new in foliage, 
flower and plant decorations ond other 
display accessories. Visit our beautiful 
showroom in our own seven-story building. 


COMPLETE LINE 


of display decorations for seasonal use 
and special events. Our salesmen can be 
of great assistance to you. See them 
when they call. 


Marusfachirers. 
Female 


(Sispcay 





DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


Cincinnati 2. Ohio 


OFFICE - FACTORY 
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RUSTIC DISPLAYS 
POLES — SLABS 


BRANCHES—BARK 
etc. 


RUSTIC FURNITURE CO., INC. 
“PARKCRAFT" 
WILLIAMSTOWN, N. J. 
Phones: 9-6479 or 9-6103 














48 Week Professional Course. 


in Display and Merchandising 


Learn how you can 
increase your income. 
Write today for illus- 
trated brochure and 
catalog No. 30 


3917 Montrose 
Houston 6, Texas 


feather and feather 
school of design 








FOIL PAPER 
26" WIDTH — ard ea - 50 ft. - 100 ft. 
and full ream re Carried 
R. A. a 
454 Broome Street, New York 13, N. Y. 


in stock 











EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Produce display effects impossible with regular 
lines of display flowers. eg yl beauty. 


Tremendous Varieties in Stoc 
MILTON S. AHRENS, INC. 


I —_—-s — Exporters 
% OW. “TH T. Ew YORE 18, WN. Y. 


We Repair & Rubberize 


your old mannequin wigs to look like new; they 
will not slip off mannequin head 








New wigs made 4 ee with special rubber base 
LOWEST PRICES 


RUDY'S e 309 Chamberlain Bldg. 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














JOBBERS 


We specialize in high quality, low price, women's and 
children's 


MANNEQUINS 


For particulars write 


Royal Mannequin Corporation 


256 Wallabout Street Brooklyn 6, N. Y¥ 








@ WHEN WRITING ADVERTISERS . . 
PLEASE MENTION DISPLAY WORLD e 
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promotion set-up out in our store that these 
gentlemen have touched upon, but which in 
a small community, a small town, to me 
is very important. It may not fittingly come 
under display at all, but in our 
handled by the display department 

that is a category that you could call “y 
with 


case it is 
And 
yublic 
everything 
along that we're 


relations”—in 
under the sun that 
asked to do sometimes it 
may not even seem related to the store. But 
we do pretty nearly anything. Pickett over 
will do anything that they ask him, 
whether it’s churches, or schools, or PTA’s 
or YMCA or Boy whether it's 
clubs that are on parties 
He'll even go out their rooms 
for them. He'll furnish props and materials 
that we have in the display department for 
that purpose. We go along on anything and 
everything that comes along, whether it be 
of a community nature or whether it be, as 
I say, clubs and that type of thing. We 
a lot of chairs that we loan out We 
system that we'll 
We 


shows 


cooperating 
comes 


on the outside; 


here 


Scouts, or 
putting 
and decorate 


women’s 


have 
have a 
send 


address 
a man out with if they 

We g0 overboard on style 

I think sometimes it gets to be kind of old 
stuff and people are taking 
and yet when I sit down sometimes 
the little 


and why 


public 
want loan 


1 
Tacks 


advantage of it 
and try 
doing 
three 
has been the largest 
store in the whole 
$2,000,000 bracket, I 
period of time 
something 
will that 
way So I'm 
headache at 


we've been 


last 


job 
the 
volume 
square toot ot! 
States in 
these 
paid 
that 
couldn't be 
for it, 
times 
that 
I'm not going to, as I 


to analyze 


out there two or 


years our sales 
per 
United 


think 


any 
the 

over a 

they've 
building 
other 
seems a 


things 
off, 
store in 
had in 
while it 


have and done 


for good 
any 
and 
we're 
service 
touch on this 
display that I 
about except in a 


said, 
technical don't 


know 


subject of 
much 
but I thought perhaps there are 
little 
that 


general 
three 
that 
apply to 


very 
way, 
or four 
might be 
the bigger 


One of the most 


things in our business 


interesting, might 
stores 
important things is the 
atmosphere of the store. We place an awful 
lot of importance on it, and we don't do 
anything that's going to disturb that atmos 
phere. We want people when they 
store to feel 
around without being urged to buy 
told that when 
come in the door they sense that harmonious 
atmosphere in the store. We don't pay any 
individual because we don't 
want people competing other for 
You know what that 
But we do have a little 
after a person's been on the job a 
while we take a percentage of the de 
sales and divide it the 
people in the department so that they are 
all interested in making those 
We were kind of 
the store. A number of years ago, 
was common as it is now, we played records 
at Christmas time and our 
our personnel liked it so well that we con 
tinued with it and for years have had music 
through the day Now we have wired 
Muzak in the store 24 hours a 
The janitors at night even like that 


[Continued on page 90) 


come 1n 
and look 
We've 
people 


our free to come in 


been many times 


commissions 
with each 
does in 


sales some 


cases arrangement 
whereby 
little 
partment's among 
sales 

music in 
before it 


pioneers in 


customers and 


day 
They 


| 
| 


i 





QUICK CHANGE 


240 ON-OFF COMBINATIONS! 
@ Any on-off setting: 
from 15 seconds on—one second off 
to 15 seconds off—one second on 
(1-1, 1-2, 1-3, 2-2, 4-2, 8-1, 7-7, etc.) 
@ Change setting with just turn of a screw 
@ Set timing desired, plug-in and use No 
tools needed 
@ Handles any A.C. load up to 400 Watts 
@ Compact Mounted within 5 cube of 
Underwriters’ Approved Meta! Box 
@ Sturdy Long-lasting Inexpensive Use 
over and over Over 2,000,000 operations 
@ Can provide 4 second to 28 second dwell 
for other animation 


Gale Dorothea Mechanisms 


Jackson Heights, Long Island, N. Y. 














still going to continue on with STAPLE —to save time .. 
speed up 


T-32 GUN TACKER 


A many purpose tool replacing hammer and tacks 
at trigger rate speed. Shoot a staple wherever « 
tack can be driven. Ideal for mounting cioth on 
frames, tacking up placards, erecting displays, 
etc. Same machine takes a 3/16", 1/4" and 5/16" 
staple. Loads 150 staples $8.50 
Rustproof "Monel" staples available 


P-22 HAND STAPLER 


“Reaches into hard-to-get-at ple "Ideal for 
tagging, labeling, wrappings, seal ags, con- 
tainers and boxes. Same machine takes 1/4 and 
5/16" staples. Loads 150 staples. $6 00 
Slightly higher in the West and Canada 


Dealerships open write Dept. OW 


Arrow Fastener Company, Inc. 


30-38 Maujer S+., Brooklyn 6, New York 











mg 


You'll get the best Photographic 
quality possible at Displayways 
. «+ prompt delivery too! Take 
advantage of our |7 years of 
experience when you order your 
next blowup. 


Write for price list. 








<> Bullock's, L. A. used 
DIXRAY activated by 
orchid spot lights to 
help sell hosiery. 


NEW FLEXIBLE-ROUND| 
DAYLIGHT FLUORESCENT 


for lettering or display design 
* 4 RADIANT COLORS 


cerise, red-orange 
chartreuse and red 
* ACTIVATED BY ANY LIGHT 
(especially black light) 
* HAND-FORMS EASILY 
re-form for re-use 
* 5/32 INCH DIAMETER 
® QUICK — INEXPENSIVE 
100 ft. coil DIXRAY 1 color (f.0.b. L.A.) $15.50 
20 ft. TRIAL OFFER (post-paid, cosh with order) 
$3.30 
FREE DIXRAY sample and folder showing kit 
for quick-forming script lettering and many 
new profitable display uses. 


Write...Dixray * Western Lithograph Co. 
600 E. seme | St., Los Angeles 54, Calif. 
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Showroom Displays 


By HANK ARMSTRONG 
Elgin American, New York City 


LGIN American is proud to be the only 
E showroom in the Empire State building 
to have a display case which can be seen 
This 
and one additional case in the waiting room 
are situated across from a long lounge and 
at all times, while waiting, visitors’ eyes are 
drawn to them 
These two cases are devoted to special 
holiday promotions. At present 
the theme. The large main case captures 
the spirit of Easter with a hand-painted 
church as the background. Glass “rays’ 
coming through the window act as stands 
A sign at the bottom of the 


as soon as you step from the elevators 


Easter is 


for compacts 


main case reads, “The enduring beauty of a 
stained glass window captured in Elgin 
American's Easter collection”. 

The other case shows a tulip garden built 
on a slope with compacts bursting through 
the tops of the flowers. A sign in the bot- 
tom of this case reads, “Elgin American's 
Easter collection in full bloom.” 

Natural bamboo was used in ten other 
making lovely garden trellises for 


cases, 


—Props of sea-fans, netting, bamboo, and 

flowers set off these displays from the show- 

room of Elgin American, where Hank Arm- 
strong is display director and designer— 
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the graceful lines of Elgin American's com 
pacts, dresser sets, cigarette cases and 
lighters. 

In the Pearl Room, which is a new line 
for Elgin American, the bamboo theme was 
also used and lacquered black. An outer 
frame consists of bamboo strips tied to 
gether, and with a large shell and pearl in 
each corner of the frame. Inside, two black 
lacquered plastic busts of Diana were used 
in each of the three cases, behind the black 
bamboo panel at different heights and with 
necklaces on the busts. Purple wisteria was 
hung from the black panel and white back- 
ground. Marble chips and loose pearls cover 
the floor, with a rare shell filled with larger 
pearls, 

We are sorry the public has so. litth 
opportunity to see the national advertiser 
showrooms around the city; there is just as 
much time and money used for display as in 
some of our big department store show 
windows. 


Northern Californians 
Plan VMG Meeting 

Under the direction of Louis Banks, display 
manager of The White House, San Francisco, 
and chairman of the Visual Merchandising 
Group's mid-year convention, displaymen from 
northern California are holding meetings to 
discuss plans for the VMG sessions to be held 
in Los Angeles May 31-June 2. Advisory 
committee meetings are also being held by dis- 
playmen in southern California, with Stanley 
Thompson, display director for The May 
Company, Los Angeles, in charge 


Day-Glo Designers Division 
Formed By Norris 

James A. Norris Company, New York City, 
manufacturers’ agents and distributors for 
point-of-sale displays and advertising spe 
cialties, announces the formation of Day-Glo 
Designers Division. The new subsidiary will 
act as merchandising consultants and sales 
campaign planners, in addition to a creative 
function in developing effective uses of day- 
light fluorescent pigments 


Mannequin Of Wire 
Is Introduced 

“Miss Live Wire”, a mannequin made of 
gold-finished steel wire and which can be 
taken apart for use in special promotions, 
counter displays, and store decoration has been 
announced by Ferris-Shacknove, 45 Grove 
street, New York City. The figure is made in 
size 12. Used in individual units, her head 
can show hats, earrings, and similar mer- 
chandise; her arms do effective work in the 
glove and handkerchief departments; her 
torso displays sweaters, blouses, lingerie and 
swim suits, while her legs can function in 
the hosiery and shoe section 

“This light weight, serviceable mannequin 
is the result of careful study to provide 
stores with a modern display figure of maxi- 
mum usefulness, minimum upkeep, and low 
initial investment,” according to Rita Shack 
nove 


Change Of Location 
For Harold Berens 

Harold Berens Displays, formerly of 905 
Bergen avenue, has removed to larger quar- 
ters at 682 Newark avenue, Jersey City 6, 
New Jersey 
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ronze frame Cases 
at a price YOU can afford! 


$163.00 


rere 
F.O.B. Columbus, Ohio 


Always before the beauty of bronze has been 
exclusively reserved for the highest-priced custom- 
built cases. But today YOU can afford to outfit 
your store with a complete line of Columbus Sales- 
Master display cases, all framed in rich architec- 
tural bronze . . . to last a lifetime . . . to make 
your merchandise look like a million. 


Write today for catalog. The Columbus Show Case Company, 
892 W. Fifth Ave., Columbus 8, Ohio. 


COLUMBUS SALES-MASTER DISPLAY CASES 





SOON 


the 
unveiling 
Gt... 


ga 














O.. new Fall and 


Back-to-School line is ready. 


Our salesman will call upon you 
soon. Wait for him! 


NAD 20 cassccaleo— 


DISPLAY DESIGNERS AND MANUFACTURERS Portsmouth, Ohio 














LOOKING FOR 
A CAREER 
IN... 


in this well paying, uncrowded 
profession earn every phase of window trim- 
ming and interior display. Study under out- 
standing factulty. Practice in full length windows 


CURRICULUM 

Cloth, Crepe Paper and Painted Backgrounds, 
Drug Windows, Men's Wear, Children's Wear, 
Women's Ready to Wear and Specialties, Smal! 
Wares, Window Design, Mannequin Draping, 
Interior Display, Lighting, Show Card Writing, 
Silk Screen, Papier Mache Fabrication, Prop 
Construction 


FACULTY 
MARC BIELER, Bonwit Teller 
FELWOOD RK. SULOFF, Penn State College 
ARTHUR GLICK, Formerly A. 8. Beck Shoes 
CHARLES M. LENNOX, Lennox-Pasemore Co 
WILLIAM McBLAINE, Browning-King Co 
CHARLES A. NUGENT, The Blum Store 
JOHN P. O'NEILL, Chain Store Consultant 
MARGARET LUNDBERG, Academy of Fine Ant 
JOSEPH MAIDA, Phila. School Industrial An 
WILLIAM B. MURROW, University of Penna 
JAMES FEE, Strawbridge & Clothier 


@ Approved for Veteran Training 
@ Free Placement Service — over 85% of gradu- 
ates placed in well paying positions. 


“The Nations Center for Display Education” 


N OW DISPLAY 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 
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S Just arrived: 

s 2 , 
France's latest publication 
ETALAGES PARISIENS 

Hundreds of modern Parisian 

window and showcase displays, 

partly in color... .. . $5.50 
An invaluable source of inspiration 
for the display artist. 
museum books, inc. 


48 EAST 43rd STREET . NEW YORK 17 


Your address for books and magorines on 
epplied art Ask for free list OD. W 
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Lord & Taylor "Motion" 
Displays Cause Debate 

Whether a 
Henry 


window displays by 
Callahan, Lord & Taylor, used mo- 
the rules of the Fifth Avenue 
whether the motion part 
mechanics necessary in handling these 


series of 
tion against 
Association or was 
of the 
particular displays is a subject which caused 
considerable debate among New York City 
displaymen recently 

The unusual elevator Lord & 
Taylor the group of displays, 
the nature of which is explained in the card 
“Wait! Every three minutes more new 
them all! From 10 
The “pop up” 
as in each display four 
emerged through cut-out 
the false floor to their name designer 
costumes, easily identified by a card held by 
The mannequins were posed in 
exaggerated two figures 
to each pink and white tissue fitted box, and 
two boxes fo each window 

Naturally the motion 
a controversy as to whether it broke the 
of the Fifth Avenue Asseciation, which has 
enforced the no-motion edict quite forcefully 
in the past. It was reported at first that as- 
sociation officials had conferred with Lord & 
Paylor executives and that the motion would 


windows at 
made possible 


copy 
fashions 
a.m. to 
literal, 


pop up See 
5:30 p.m.” was quite 
mannequins 
slowly sections in 
show 
each figure 


suit boxes of size, 


involved touched off 


rules 


he discontinued, but a statement was later 
made hy Dorothy Shaver, store president, that 
Lord & Taylor took the that no 
violation of the had that the 
windows would continue as originally sched 
uled, that the same technique might he 
used again. No definite ruling was available 
from the Fifth Avenue 

\ photograph of one of the displays ap 


position 
rule occurred, 
and 
Association 


pears elsewhere in this issue 


Bryant College Course 
ls Comprehensive 

The visual merchandising course as taught 
began 


college, Providence, R. L, 


with a guided field trip covering 


Bryant 


March 
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outdoor signs and billboards and will conclude 
July 12 with a similar trip through G. Fox 
& Co., Hartford. In between these two dates 
are the following: 

“Outdoor Media for Retail 
Myles Standish, Standish-Barnes, Providence ; 
by Jens Sorenson, dis- 
Shepard stores, Provi- 
J. S. Kirby, Liggett 
from Owens-Illi- 
“Now for Tomorrow” and 
Better Pharmacy”; ‘“Moderniza- 
Floor Covering Departments”, by 
Frank Broemerman, Bigelow-Sanford Car- 
pet Company, New York City; “Department 
Store Modernization”, by Julius Bloom, Wim. 
Bloom & Son, Inc., Providence; field trip, 
“Floors of Distinction”. 

“Light as an Aid to 
Larry Cooke, Lamp Department, General 
Electric Company; “Small Store Moderniza- 
tion”, by M. Dill, editor, The Quality Grocer ; 
“Design for Selling”, film, National Associa- 
Retail Grocers; “Modern Sales Plan- 
ning”, W. W. Magnus, Russell W. Allen 
Company, New York City; “Point-of-Sale 
Merchandising”, by James ‘Yuill, 
vice-president, W. L. Stensgaard & 
“Strategy for Selling’, film 
“Fruit Vegetable Merchandising”, film, 
California Fruit Growers’ Association; “Drug 
Store Merchandising”, film, H. M. Poole, Jr., 
Johnson & Johnson, Inc.; “National Adver- 
Curtis Publishing Company, Philadel 
phia; “Creative Packaging”, William H. 
Perry, Cambridge Paper Box Company 


Stores,” by 


“Department Stores”, 
The 
Stores”, 
two films 


manager, 
“Small 
Company ; 


play 
dence ; 
Drug 
nois Company, 
“Toward 


tion of 


Merchandising”, by 


tion of 


formerly 
Asso- 
ciates, Ine.; 
and 


tising”’, 


Cotton Week Dates 
Are Advanced 

The National Cotton Council, 271 Chureh 
street, New York 
that the dates of National Cotton week have 
been advanced from May 8-13 to May 1-6 
he Council has available a plan book giving 
ideas for window and interior 
among other advertising promotional in 
formation, 


City 13, has announced 


displays, 


—This display of hosiery fashions at the Elder & Johnston Company, Dayton, won first prize in 


the hosiery division contest conducted by the National Retail Dry Goods Association. 


Display 


manager of the store is Everett Quintrell— 
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Washington Stores Win Four 
Sew and Save Prizes 

Four of the 13 prizes in the large de 
partment store classification of the recent 
National Sew and Save Week window display | 
contest were awarded to Washington, D. C., 
stores. The high quality of the window dis , it’s a question of figures oe 2s = 8 
plays was outstanding this year, it is said } 
making it particularly d:fhieult for the judges 
to reach a decision The judging of the 603 
photographs submitted by retail stores took 
place April 3 in the Hotel Commodore, New ht es 
York City. Because of the tremendous in 


Mileo Mannequins make a profitable sales total 
create attractive windows that increase 


apparel turnovers. 


crease in entries the department store classifi 
cation was divided into large and = small 
groups. This increased the total prize money , 

os $2000 uy dndae date ot pa aes. --- 50 Years of tacts are behind our figures 
featuring Sew and Save Week were used by 

participating stores in counter and window 

displays. Complete results follow 


Department store group: First, $250, A. J MILEO MANNEQUINS 


Harper, Edw. Malley Company, New Haven, 
Conn, ; second, $100, Charles Merrill, S. Kann 7 West 36 Street, New York 18, N. 5 # 


Sons Company, Washington ; third, $50, W. A 

Gray, Pore edie & Brother, Washington Just off Fifth Avenue Telephone: Wisconsin 7-7618 
Honorable mentions, John Houswood, Adam, 
Meldrum & Anderson Company, Buffalo; 
George H. Wagner, Brandeis, Omaha; John 
Ek. Cooke, Coulter's, Los Angeles ; Matt ( 
Kirchner, S. H. George & Sons, Knoxville; 
Pat ©’Meara, Goldenberg’s, Washington; 
Paul Niles, The Golden Rule, St. Paul; Earl 


ea ce ee ema. “ES | ENHANCE MANNEQUIN DISPLAYS 
pany, Roanoke, Va.; Gene Supple, D. M. Read 


Company, Bridgeport, Conn.; Hans Carstens, B t 
Younker-Davidson’s, Sioux City WITH és 


Small department stores First, George 


Ellis Jr.. Nachman’s, Newport News, Va.; 
second, Ernest L. Rayner, Wiley Dry Goods C 0 L 0 R A 
Company, Hutchinson, Kan.; third, <A 


MacLeod, Prieh’s, Mt. Clemens, Mich. Hon 
Selk Five automatic color changes per minute 


—_" m 3 
seo one oe —, ’ gene Herl add drama of moving color-harmony to dis- 
Niecy? aeamaataege A. hes | , peat plays and exhibits. Sturdy and compact. 
Krofft, Bintz Brothers, Zanesville, Ohio ; with full Universal bracket. the Best jel 
Warren Brenneman, Brach 5 Hastings, Neb.; | iss gives long service at low cost. 13” plas: 
Robert A. Aftman, Damon's, Mason City, | tie color wheel provides richer, deeper color 
lowa; Dell G. Smith, Jr., Hogan's, Savannah, | tome. Uses GE Par-30 or R-40 lamps on 
Ga.; A. Letzler and A. Newlon, Minear Dry 110 V. 60 cycle current. Sold at your dealer 
Goods Company, Greensburg, Ind.; ¢ KE. | List price with 
Batchelor, Newman's, Enid, Okla.; John T. | gelatin wheel 


Mackey, L. W. Robinson's, Battle Creek, | _ $17.75 


Mich.; J. L. Dexter, Surprise Store Com 
pany, Parkersburg, W. Va.; Harvey Bour 6 it oye oe 


land, Thornton's, Abilene, Texas. . all 

Independent variety store group: First, Bob | . > $ 
Loughmiller, Tingwall’s, Inc., Jerome, Idaho > 19.75 rap vo 
second, Mrs. Guy Hart, Hart’s, Opportunity, | cit, iat an iedoting canine oa. $20.91 
Wash.; third, L. J. Brennan, Miller's, Ham 
monton, N. J Honorable mentions, Ben 
Franklin Store, San Jacinto, Calif.; Angus 


Wood, Carl’s, Atlanta; Bill Gilbert, Gilbert's M. H. Lamston, Inc., New York City; Hen 


Mason, Ohio; Higginbotham Brothers & Co., rietta Petrie, McCrory’s, New Orleans; Elmer \ 
Dublin, Texas Mrs. Elizabeth Hughes, Williams, MeCrory’s, St. Louis; Ida Diener 

Hughes Sewing Shop, Terrell, Texas; The Zizda, J. J. Newberry ¢ ompany, Los Angeles STUDY 

Lake Shop, Akron; Ethel Sutton, Shopwell Phillip Avraamides, J. J. Newberry Com- 

Stores, Ine., Atlantic City; H. B Gibson, pany, Los Angeles ; 1 k W arner, F W WINDOW DISPLAY 

The Textile Shop, Baton Rouge; Bob Lough- Woolworth Company, Detroit; A. C. Hen- AT HOME 


miller, Tingwall’s, Inec., Gooding, Idaho; Fay« ning and Calvin Lewis, F. W. Woolworth Easy Home Study course showing 

Williams, J. Williams & Sons, Morgan, Utah Company, Kansas City, Mo.; F. W. Wool- — do every phase of window 
Chain store group: First, Mrs. J. Erde, J worth Company, Amarillo, Texas ee aul kaa Zz 

J. Newberry Company, East St. Louis, IIL; P ° find this course the finest of its 

second, John J. Sattile, F. W. Woolworth Curt Wright Wins kind. School founded in 1905. 

Company No. 1, Chicago; third, Virginia Houston Contest ee Sane Ss ee 

M Pauls HI ' 1 Un. I [ i ogy Write for literature. 

mentions artin Paulsen, . L. Green Com nection with “Clean p, Paint p, ix 

pany, Seattle; J. H. Ruth, S. H. Kress & Co., week in Houston, first prize was won THE KOESTER SCHOOL 


Wailuku, Maui, Hawaii; Paul J. Goldsmith, Curt Wright, The Fashion 3710-12 N. Cicero Ave., Chicago 41, Tl. 


Creators, Originators and Manufacturers of Mannequins since 1900 











GOREN SOREN 











Hadden, McLellan’s, Nashville. Honorable In a local display contest sponsored in con- 














SUMMERTIME 


Flowers 
leaves, hand 
centered in 


painted 
sealloped 
paper and yellow lace 


C-11 Daisy 28” 
deep 
black, $5.75 ea 
C-12 Sun Flower 


deep, petals two 


of yellow $6.25 ea 


C-13 Tropical Sun Flower 


stem on wooden base, d 


Mache leaves 


airbrush, without flower 4% tall, 40° 


$18.50 ea 

C-14 Sun Ray puree 
airbrushed rays, all, %6 
out flower. $18.00 ea 


Green trame, 


wide, 3” deep, 


OMtin 


428 West Vine Street 
LEXINGTON, KENTUCKY 


dia. 2 
white petals tipped in 


green with tan and ye 


Durable mache 


face 


black 


and 
lew 


wide 


yellow 
with 








ANIMATED DISPLAY UN 


OF EVERY DESCRIPTION 


Turntables, pendu motors 6 dry 


motion units 


lum 


ITS 


cell 


LOW PRICES — 1950 SENSATION 


A small turntable, ne 
iriable 


gears, no spark, no 


speed adjustment, Write for liter 


EARL PELLETIER 


COrtlandt 7 


oiling 


ature 


150 Nassau St., N.Y. 7 


0142 














USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD pur 
POSITION. WANTED POSITION 


N- VACANT 


USED DISPLAY EQUIPMENT FOR SALE 


$3.00 Per Column Inch 


CASH WITH ORDER 








SANDS — STONES 


Wood Flakes — Chips — Shells 
Pegs—Grass Mats—Boulders 


and 
creating unsurpassed sce 


Gives your displays color 
Good for 
Used by 


Economical and 


off 


@asy to 


coupon, paste on letter 


National Sewdust Co., Inc. 
65 N. 6th St., Brooklyn 11, N. Y. 


Please send me new 1950 FREE catalogue 
Name 
Address 


City & State 


effect. 


nes 


leading stores from coast to 


use. 


or 
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\\ 
internath 
fact that as 
ten foreign 


WORLD 's 


mal 


display 
scope 18S 
April 7 
had 


m 
ot 
countries 


| HAT DISPI 
| fe is truly 
| shown by the 
from 


displaymen 
entries in various classifications 
countries thus far 
Australia, ¢ 
France, 
and Sweden 
ot the 
among displaymen 
the large number 
The contest 
with 28 entries 
the month. In 
and March 


sent in 
represented in 
Denmark, 


Nether- 


Foreign 
clude Argentina, 
El Salvador, England, 
lands, New Zealand, 


Something the 


anada, 
the 
contest and 


ot SIZe 


the has aroused 
everywhere is 


interest it 
indicated by 
received to date was 
| 


entries 
January 
of 


ate in 
the 
were 


announced 
before 
99 


received end 
for 
pace, 


week 


February received, 
239. April continues at the same with 
101 entries sent in during the first 
time the grand total was 467 
practically every state the 
the mentioned 
to 
in order 
month 
the 
largest 


and 
union, 


by which 


included in 


as well as countries above. 

received 
to be 
alter 
con 


not have he 
the 
stream coming 
clearly the interest 
that it 


margin 


Since entries do 


near the 


eligible the 
nth shows 
j 


and 


until end of year 
mn 
in 


ihe 


hk 


test indicates will he 


vreat 


before, 


ever held, by a 


As 


ring a given calendar 


photographs received 
for 


ot 


t xplaine d 
eligible 
Winner 
Nugent, 
Fel 


month are 


old medal awarded monthly 
medal for 


Halliburton’s 


January John 


Ook! 


the was 


ahoma City, and for 


—The display above is by Solly Sollenberger, 

of the display staff of Neiman-Marcus Com- 

pany, Dallas, and has been selected as winner 

of the gold medal for entries submitted dur- 
ing the month of March— 
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Ten Foreign Countries 
Represented In Contest 


Elmer W. Diehl, Bon Marche, Sacra- 
mento, Calii 

The editorial staff of DISPL 
selected the entry ot Miss 
of the display department of Neiman-Marcus, 
Dallas, 


those 


ruary 


AY WORLD 


Solly Sollenberger, 


as winner of the 
during 

Miss 
follows 


gold medal given for 
March; the display is 
Sollenberger 


received 
pictured above. describes 
the 

“The mannequins are holding large, 
Valentines, trimmed in white and 

with pastels pink, green and 
They are surrounded by pink papier 
ballerinas dressed in pink, green and 
net skirts; scattered here and there 
pink and white Valentine gift-wrapped 
packages. The copy was lettered in pink on 
white satin and read: 
to their hearts.’ ” 
the 
will be 


display as 
‘Styro 
foam’ lace 
decorated 
yellow 
mache 
ye llow 
are 
ribbons ‘Lace-edged 
Valentines the 

Classifications in the 
the 
found elsewhere 


way 


contest, and rules 
ot 


in this issue 


governing submission entries, 


"'Sell-A-Vision" Gas Pump 
Introduced By Gilbarco 


A-Vision” 


“Sell 


as it 


pump that sells 
was introduced on March 23 to 
of major oil companies 
with headquarters in New York and the press 
by its makers, Gilbert & Barker Manufactur- 
ing Company, West Springfield, Mass 

The pump, nine of shown 
group, has a moving, 
built into its top. As many 
its 


, the gasoline 
serves, 


representatives eight 


were to 
illuminated message 
as 55 characters 
tape, which re 
five times a minute. 
the attention of the 
approaches the station 


which 

the 

ca be acco «dated on 
nl “commodated 


eats its sales 


The 


mot 


message 
message attracts 
. both when he 
while at the pump island. 


rist 


ind 
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Modern Minic Displays 
Help Build Your Sales 


Eye-catching, with three shelf heights and 
large display spr ose the Minic Triplex 
Having read the article on “The Proper = Displayer is a depe ble traffic builder 
Signing of Merchandise” in the March issue . in your store. 

of DISPLAY WORLD, [ would like to Pr 


ask some questions. The three center cards 


Successful displaymen avoid flat displays and 
are beautiful. But how about the script? use the Minic Triplex to gain elevation and 
Is it type? Hand-made plate? Or machine? . ; e favorable attention in window, island and ledge 
Is the top one with the dry brush technique 4 ae 5 me, | set-ups. 
—— ges noe godmmnsten done on this . eo, Efficient selling design, carried out in five inter- 
wtere ee Se Ree ree locking plywood sections by skilled woodworkers, 
and being a constant reader of DISPLAY F ‘ : ‘ 
permit space-saving flat storage of this unit. 


WORLD for a number of years I feel all Finish hi 
readers, as well as myself, would like to inish: white lacquer. 


know just how all operations were made on Price: $25.20 —F. O. B. New York 

the large center cards.—Eddie Parker, De- ‘ Py : P 

pace a re ee echt ait Mail your order today and start building sales. Specify Unit M-59. 
(The author of the article, Joseph Apolin- 


s a & 
sky, Loveman, Joseph & Loeb, Birmingham, | 503 East 72 Street 
replies as follows: “The ones you refer to Minic Display, Ts New York 21, N. "t 





are what we use in the show windows. They 
are made jointly by the machine and our | "Complete Woodworking Facilities" 
hand-letterer. This is a practice we have © 1950 MD 

followed for some time in the making of 
our window signs. The gir! in our sign 
shop secures the copy and she, with our 


sign writer, decides what amount of copy is 
to be used and the type and what he is to 
hand-letter. He also decides what descrip 
tion will be appropriate to the merchandise 


being displayed.”’) 








Thank you so much for your kind letter 
and the invitation you gave to me to send 
you some of my display photographs. Here t e 
are some of them, and I wonder whether 
you'll like them as much as I like those of ej]. 
my U. S. colleagues u n ve | | | nN 

I have read about your display contest g 
and I mean to take part one of these months 
Just as everybody would be proud to take f 
part in the Olympic games even as the Oo ee 30 
last member of the least successful crew 
it will be nice to be in this great contest, 
though we'll have no chance against the big 
houses over there A. Kayser, Vaals, 
Netherlands 


Please find enclésed my entries for your 
international display contest, and may I say 
how much I enjoy DISPLAY WORLD. 1 
have been receiving it now through the 
firms with which I have been working for 
the past five years and find it most helpful 
I trust that your contest will be an out 
standing success.—R. FE. McDonough, S 


Richards & Co. Pty. Ltd., Narandera, Aus- ABACOT ANNOUNCES! 


tralia. 
f Lowest Prices Ever! For the Best! 
I have been a constant reader of your 


nagarine ant fave and t vey niormatve | COLORED DISPLAY CORRUGATED 


and helpful. I especially enjoyed the article 


in Febvear/s sone dealing’ with sos and PEDESTAL CAP-SETS 


sign, by Kim Hoffmann and Stephen Heid 
rich. I would appreciate your telling me ASK FOR SAMPLES AND QUOTATIONS 

where I can reach them Steve Arnold, We Manufacture Many Other Popular Display Items! 

Brooklyn @ LEAF-ON-LEAF © HALF-CURVE © QUILTFOIL © LEATHERETTE FLOORING PAPERS 
@ P. K. DIE-CUT VALANCES © FRAMES-BY-THE-ROLL © ABROCADE © SCULP-TU-ROLLS 











Your international display contest is a 


swell idea and I feel fortunate for the oppor Custom-made displays and materials for quantity users. 
tunity of entering. By separate mail I am 
forwarding photographs which I hope will Factory and Main Office 


he acceptable Thoma F. Burke, Schwa- 
han sseky aitchaonay Rail hs Races ABACOT DISPLAYS, Inc., Bedford Hills, N. Y. 

















RETAILERS LOOK AT DISPLAY 


[Continued from page 8&2) 


can have music all But it's 


does 


night long 
and it 
atmosphere for the And 
here's just a little thought along that line 
We have about 25 speakers throughout the 
store, im the departments, in the 
hop, in the alteration rooms, in the 
and And there 

that we don't 
that our P \ 
system reaches everybody, having to do with 
whatever we want to talk about. It may be 
a little wivial thing. It may be an important 
thing, as to keeping people 


music for atmosphere create 


a lovely store 


service 
othces 
every 


place in the store 


hardly a goes by 


morning 


make an announcement so 


informed of 
things to come It much 


to keep the 


certainly 1s 
than trying 
bulletins 


more 
atistactory people 
informed by 

Another thing that has c« 
deal, | feel, to our little 
hostess service that’s been in 
years Wi 


woman call on the 


mtributed a great 


success has been a 
existence for 
about ten 


have an experienced 


newcomers or people who 
place to another. She pre 

ents them with a booklet that has a number 
of gilt 


move trom one 


certificates in it, which presented at 


the various 


stores are redeemed it 


Well, we 
When the 


store his 


mer 
that 
into the 


chandise ve gone all out on 


thing customer comes 


coupon can be redeemed for a pair 


tf good nylon stockings 
We have 


are trained 


can tall 


girls in the 
hostesses and 


several store who 


they're girls who 
and who 


feel 


intelligently can visit 


They make those peopl just as much 


DISPLAY WORLD 


at home as a stranger who would come in 
Depending upon how very much 
hurry the customer's in, they'll take 
them around through the store, showing them 
the various departments and explaining some 
of our policies. When those customers leave 
they're very enthusiastic about it 
store doesn't show on the outside what 
we have on the inside 


your home 
of a 


the store, 


Our 


Southern Association 
To Meet In Fort Worth 


The annual Conference and Exhibit of the 
Southern Display Association will be held 
April 16-19 at the Hotel Texas, Fort Worth, 
under the direction of James M. Cook, presi- 
dent. Registration will early as 
Saturday, April 15th, and a golf tournament 
has been planned for Sunday morning. 

On Saturday afternoon the, SDA_ business 
meeting and election of officers will take place 
Monday morning several speakers will Lb 
heard, and late that afternoon a display clinic 
will “How 
partment employes”, 
Bill Newman, 
Institute 


begin as 


discuss to supervise display de- 
under the direction of 
director, Fort Worth Retail 
Clinics for the other days will in- 
How to train a display department em- 
ployee”, by T. E. Williamson, assistant sales 
manager, Panther Oil and Grease Mfg. Com- 
pany, and “Human relations in the display 
department”, by Robert 
Fort Worth Personnel Association. 

Tuesday evening will be devoted to a West 
party, with dancing and 
Wednesday evening there will be a 
cocktail party, followed by dinner and dancing 


clude 


srewer, president, 


ern ranch square 


barhecuc 
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Jallroom of the Hotel Texas. 
heads for the event are R. E. 
Moriarty, Stripling’s, transportation; B. F. 
Chester, Monnig’s, ranch party; Mrs. John 
James and Lelan Broaddus, the cocktail party, 
dinner and dance; J. A. Hybarger, Leonard’s, 
golf tournament: Hal Lemon, Meacham’s, lob- 
by and ballroom decorations; E. E, Sparks, 
Sparkway Display, signs; Jack Crowder, 
Stonestreet & Davis, membership contest; 
John Stiff, of Cox’s, and Oklen Park, Charlie 
Mann Displays, photograph and 
contest, 

Fifty-nine display firms 
hibit space for the meeting. 


in the Crystal 
Committee 


showcard 


have reserved ex- 


Schack's Apoints 
Henry Cohen 
Schack’s, Inc., 2516 Armitage avenue, Chi- 
cago, has appointed Henry Cohen to its sales 
staff He will Minnesota, lowa, 
Nebraska, Illinois, Kentucky, Tennessee, and 
upper Wisconsin. Hildon 
Haney, who has rejoined Crawford’s, Chicago, 
elsewhere in this 


cover 


Cohen succeeds 


as noted issue 


"Electron-O-Switch" Controls 
Display Lights, Action 

A device which can be used to turn lights 
on a display or start a motion sequence in 
operation has been developed by the Electronic 
Heat Treating Company, Inc., Muskegon, 
Mich Called the “Electron-O-Switch”, it 
reacts to a presence 
feet of the 
on request 


within a few 
Literature is 


person's 


control. available 
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POSITION 


aced ad 


WANTED 

. handle ft obe 
“ M tm t hange est 
RIVERDALE STATION dvi Bic 

Box 71 Dayton 5, Ohio 


DISPLAYMAN AVAILABLE 


nerchands 
ons 
i 


windows ddress 
DISPLAY WORLD 


in handling all types 


r Excellent recom 
+ ld. family man, 
Preters Mid 
gressive dept 
ite cla selling 


Box 4A, care of 


FOR 


OPPORTUNITY 
EXCHANGE FORMS 


MAY ISSUE 
CLOSE MAY 8 


WANTED 
Line-O-Scribe Sign Machine 
Used. Write full particulars 


Box DW 1820, Equity 
221 W. 4ist St. N. Y. 18 














FOR SALE 


22 x 28 LINE-O-SCRIBE 
PRINTING MACHINE l 
Model b2228 
Witl and, 7 
type 


ocated 


SO UU 


over takes it 


R. G. WEST 


715 25th St., Des Moines, lowa 


Care aft 


FOR SALE 
DISPLAY STUDIO 


New 
equipped, established 
Opportunity lor 


men with ideas 


Address Box 4B 


DISPLAY 


line ot 
Papers 
line and 
those calling on 
Stores Excellent 
arrangement. Our 
know of this ad 


York City, fully ng 
7 and 

years adn 
two young 


Cash required, 


WORLD ( DISPLAY 


are of 





Salesmen Wanted 


Salesmen wanted to carry lead- 
Display 
Preferably as a 

espec ially or 
Department and 
commission 

employees in 


Address Box 4F 
WORLD 


Free-Lance 
Sculptor-Designer 


phases of 
high-style 


Experienced in all 
display including 
mannequins, miniatures, forms 
specialties. Work beau 
tifully executed and presented 
finished plaster if desired 
Studio located in the Chicago 
area to serve the trade 


Address Box 4H 


DISPLAY WORLD 


Fabrics 


Care of 








FOR SALE.-A 


‘ t ‘ x 4 f g 
hot ‘ ADLER'S, 
1208 Main St., Kansas City, Mo 











POSITION WANTED 
t Combination 
Viet t t t and Show Card-—Execut 


in pr 


DISPLAY 


POSITIONS WANTED 


lispl 
ried displ 


Advertising, Display 

ve exper lling all types 

W 

Jur 
promotional work 

: BOX E. R. B G. 


WORLD 675 N. 15th St., Phila., 








aymen very 


d design 


estern States 


R. HOOVER 
», Penna. 


Young 


hl 
capable 


WANTED 
Exhibit and Display Salesman 
Excellent proposition in Chi- 
cago area tor right man. 


splay 
1 


Good 
Contact 
Display Counselors, Inc. 
316 N. Laflin Chicago 7, Ill. 
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ortunity Exchange 








ATTENTION DISPLAY EQUIP- 
MENT JOBBERS 

Modern manufacturing plant 

cated in a small town 

operating expense 

connection with a 

ment jobber who can sell ¢ 

wire and metal items. Plant prop 

erly staffed with supervision who 

know quality production and fine 

finishes. In the past we have manu 

factured for gift and florist trade 

exclusively hut wish to enter the 

display field We will submit 

sampies an quote on any item you 

want proc d or we’ will design 

items for your exclusive use 
Address BOX 4D 

Care of DISPLAY WORLD 


AUTHOR 
Preparing Articles on Displays 
Urgently Needs Following Catalogues: 

MARCUS WINDOW DISPLAY SERVICE, Boston; 1944 Spring, 

Summer; 1945 Summer, Fall; 1947 Spring, Summer 
NEW ENGLAND DECORATOR’S SUPPLY CO., Boston; 1944 

Spring, Summer, Fall, Christmas; 1945 Spring, Summer, Fall, 

Christmas; 1946 Spring, Summer, Fall; 1947 Summer, Fall; 

1948 Summer, Fall 
Will pay $2 cash for first copy received of above catalogues, and 
$1 for any circulars or broadsides prepared by New England 
Decorator's Supply Co. during the past 6 years 


AUTHOR, P. O. Box 443, Norwood, Mass. 








CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 41, Ill. 











Excellent Opportunity 


Now available to salesman 
covering department stores in 
Ohio, Mich., Ind., IIL, and Ky. 
Protected territory. Established 
accounts. Most popular line 
animated window displays in 
20% commission 


Write 


the country 


sales average $800 


GARDNER DISPLAYS 
Pittsburgh 13, Pa. 


DISPLAY JOBBERS WANTED 


A NEW PRODUCT BY A NEW COMPANY 


Exceptionally Low Priced. Exceptionally Well Designed. Write 
for distributorship in your city. 


You Can Make Up To 100% Profit On This 
New Paper Fibre Product 


Due to the low cost of manufacturing, which is a fraction of the 
cost of papier mache, these display items will be readily accepted 
with the curtailed display budget 


PACIFIC PAPER PRODUCTS 


4835 Exposition Blvd. Los Angeles 16, Calif. 


A BARGAIN! 
For your 
75th Anniversary 
Promotion 


5 full round mirrored dia 
monds, 16 in. high x 18 in. dia 
Made by Favrex Designs 
Bolted to velvet covered wood 
bases. tox bases containing 
turntables, two light sockets 
and 5 ft. metal rings for 
foliage; Gold metallic oak leaf 
garlands for both sides 

Will sell any quantity or any 
component part at half price 
Photos on request. 


The M. M. Cohn Co. 


Display Department 
Little Rock, Arkansas 








Home Study Lessons in Window 
Display—an up-to-date course cov- 
ering all phases of the subject—S00 
pages of text with 1000 detail draw 
ings—Priced very low. Also Store 
Interiors, Show Card Writing and 
Silk Screen Process. Write for cir 
culars. Will H. Bates, Box D, 
Ellsworth, Il. 




















POSITION WANTED 
Display man, 18 yrs. exp. tn men’s 
ind women’s wear and general di 
play. Excellent card writer. Desires 
hange South desired, preferably 
Florida 

Address BOX 4G 
of DISPLAY WORLD 








Display Salesmen 
with Following 


Fast selling side line of dis- 
players, screens and novelties 
made by established N. Y 
manufacturer. Attractive, pra 
tical and very inexpensive 
Let's get acquainted. State all 
particulars 


Address Box 4E 


Care of DISPLAY WORLD 


TRAINED DISPLAYMEN AVAILABLE 


The NATIONAL DISPLAY INSTITUTE announces the 
graduation of another class in January, 1950. Well qualified 
men and women, trained in ALL aspects of Display, will be 
available for employment. Graduates are qualified to accept 
positions as trimmers of footwear, men’s wear, children’s 
wear, women’s specialty shops, drug and any other mer- 


chandise windows. 
Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 


“Nation’s Center for Display Education” 


617 Chestnut Street Philadelphia 6, Pa. 

















RESIDENT SALESMEN 
Time Or Side ne Displ 
tures Flowers Fabrics 

Novelties. Expanding our ¢ % 
We Pay 20% Commissions. We wil 
not be undersold. Write Tedel Cre- 
ations, Inc., 200-202 N. Pearl St., 
Baltimore 1, Md. Cash In On Fal 
und Xmas Business Now! 








FOR SALE! 
Dickens’ Christmas Carol Window Display 


One of the most. interest inspiring displays ever developed 
Requires six 5 x 12 foot windows. Created in realistic Old 
English tradition. Figures are life-like and about three feet 
tall. Excellent condition. Priced to sell quickly. Write 


display manager 


WOLF & DESSAVUER 
Fort Wayne, Ind. 


Over 60% 
Off! 


Brand new $200 show- 
cases for $75... brand 
new $60 flush type 
counters for $24. Yes, 
brand new .. . in their 
original crates in Grand 
Rapids, Michigan. The 
reason? We ordered 
too many more 
than we could use. 
We're clearing them 
out, at a fraction of 
their original worth or 
today’s replacement 
cost. For full informa- 
tion: 
Address Box 4C 
Care of DISPLAY WORLD 














FOR SALE 
TREASURE CHESTS—% PRICE 


Stensgaard White Crystafoam 
Dimensions 3” x 2” x 15” 


Chests 
sed one week $100.0 


Cc. J. OCHS. THE B and M 
Peoria, Ill. 
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Vive Sales Start 
with Effective 


AE 


cee and that means Fairy Forme 


Your display shoes do the kind of selling job you want 
done only when they are presented on forms that really 
fit — forms that are styled to show shoes at their glam- 
orous best. Nothing does the job better than Fairy 
Forms — as evidenced by years of growing repeat busi- 
ness from stores coast to coast. Write for Catalog 321. 


SHOE FORM CO. INC., AUBURN, N. Y. 


IN CANADA: United Last Co., Ltd., P. O. Box 3000, Montreal, P. Q. 


SHOE MANUFACTURERS may direct inquiries to the nearest branch of the 
Usited Shoe Machinery Corporation 





EQUIP AN ENTIRE STORE FROM ONE SOURCE 


Darling Displays, the world’s largest manufacturer of functional display equipment, offers a complete line of store-tested, 
sales producing units. Equip an entire store (with the exception of counters, cases and wall sections) from this one depend- 


able source and get the highest quality fixtures at lowest possible cost. 


Complete selection of Women’s, Jr. Misses, 


Signholders for every pricing purpose: 
Men's, Preps’, Children’s and Infants’ Manikins. 


Complete line of single, double bar, round 
Syndicate, extensible, standard. All card sizes. 


end, racks and costumers. All price ranges. 


Entire line of Men’s, Women’s, Children’s full 


Complete stands with bases in varied sizes 
round and shell forms for apparel display. 


Elevations designed to furnish every possi- 
and styles for display of soft lines, etc. 


ble display build-up for any type of store. 


Men’s, Women’s and Children’s hosiery and 


Women’s millinery heads. Latest coiffures. 
glove forms. Displayers in clear plastic. 


Full line of variety store fixtures: Over- 
Men's, Children’s and Infants’ display heads. 


counter displayers, bin hardware, etc. 


I «x... ene derentette course to Larliny Lispla S 


AW [oisPLays ; 
cd = everything in display equipment, 
DISTRIBUTOR 
tl. A. DARLING COMPANY, BRONSON, MICHIGAN 
NEW YORK ° CHICAGO ° LOS ANGELES 





